PRI Shasin Fdueationa? Foundation's
ASMA INSTITUTE OF MANAGEMENT
Approved by ATICTE. New et Alfihated v Savitaba Phule Pune Univessity (inst, Cosde

el
Nl q
HiGd)
St Cunpas. ¥ Nos 830 NDA Road, Sty ane, Pune - 411825,
§
Pho (020 232904701 25293332, 901 LORG202 FFux. (920) 23

INSEIEL 12 00 AEAN AN

il engeingasmieim, divectsy @asma s Websile, s san

Supporting Documents

Sr. No Index

1 Industrial Visit-NSE

2

Industrial Visit — Cotton King, Baramati

3 Industrial Visil — Nandan Dairy, Baramati

Industnal Visit -Sula Vineyards, Nashik
5 SEMINAR ON "PREPARING FOR CAREER SUCCESS"

G WORKSHOP ON "HOW TO CONVERT SIP INTO PLACEMENT (PPQ)"

7 GROUP DISCUSSION ON "CURRENT TRENDS IN BUSINESS"

8 QUIZ COMPETITION ON "MANAGEMENT FUNDAMENTALS"

9 CASE STUDY ANALYSIS ON "STRATEGIC DECISION-MAKING"

10 1CT EVENT ON "EMERGING TECHNOLOGIES IN BUSINESS”

Il Academic Sessions

12 Individual & Group Presentations

13 Internships & Dissertation

s
N
/. I'\_"\
ﬁ'. R in DireCtor
1 Y ! 28D Shastri Educationa! Trundation's
W\ S Ai i ;5 vean
\‘.'. “~ - '.' ,-’II
AV, R JA S
N JueN

— et



AR Shaster Educatonal Farndaton s
ASMAINSTITUTE OF MANAGEMIENT
Approsed by AJUTE. New Dethi: Alfilated w Saviiribai Phule Pune University (st Code
ihd)

Stiastn Campus 5. Nee X3, NDA Read, Shivane, Pupe - 11 023,

Ph. (020 2529147 1. 23293332 LINS6202 Fax; @202

! -
Fmanl: enaniny @ asimaiz, directoraasima. in Wedsie wi

3290061

Industrial Visit-NSE

Location: NSE and Apple Store, Mumbai

Summary of the Visit:

The visit aimed to provide practical exposure to approximately 264 MBA students, At the NSE,
students experienced a two-hour session that provided their first exposure to India's financial
markets. They learned about the equity market, including how shares are bought and sold, and
factors influencing stock prices. The session introduced derivatives like futures and options,
emphasizing their roles in risk management and investment strategics, It also covered the
operations of stock exchanges. detailing trading processes and regulatory frameworks that
ensure market integrity. Key takeaways included the importance of understanding market

trends, analyzing financial data. and making informed investment decisions.

The visit to India’s first Apple Store at Bandra Kurla Complex (BKC) offered insights into the
operational ¢xcellence and customer-centric approach of a lcading technology company.
Students observed the store's unique ambiance. high-level customer service, and a wide ran ec
of Apple products, showcasing the brand's innovation. They analyzed merchandising
strategies, paid heed to how the product placement and visual merchandising enhanced the

customer engagement, and appreciated the efficient customer support system,

Overall, the visits provided valuable practical insights into financial markets and retail

operations, complementing the students’ academic leaming,
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Industrial Visit - Baramati

Location: Cotton King, Baramati
Summary of the Visit:

The visit to Cotton King provided immense learning opportunities. The students were divided
into groups of 40 and given a comprehensive tour of the factory, each group accompanied by
two guides. They gained insights into the factory's layout and daily operations. The tour delved
deeply into various divisions, particularly the cotton processing unit, where even minute
defects are identified. They also learned about the assignment of different parts of a shirt or
trousers to tailors, each with a set daily target. Coordination among tailors is crucial to maintain

the synchronization of the entire process. Automation is integrated until the final tailor stitches
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the brand logo onto the men's wear. The garment then goes to the detector team, whose job is
to scrutinize the product and give the green signal for it to proceed to the washing team, The

students were impressed by the seamless and coordinated manufacturing process al Cotton
King.
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Industrial Visit - Baramati

Location: Nandan Dairy. Baramati
Summary of the Visit:

Nandan Dairy offered students valuable insights into processed milk and related products.
Divided into groups, the students observed the pasteurization process and learned how raw
milk is sourced. They also explored the manufacturing processes of milk products like curd
and ghee, culminating in an exposure to the final packaging stages. The revelation that Nandan
Dairy undertakes job work for major brands like Amul and Mother Dairy was a novel concept
for the students. Overall, the visit provided terrific leaming experiences and added immense

value to thewr understanding of the dairy industry.
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Industrial Visit - Nasik

Summary of the Visit: VIP. Neelay Industrics, Neelay Metals, Shayadri Farms, Sula

Vineyards
Summary of the Session:

The newly inducted students of the 2024-26 batch of the Asma Institute of Management had

gone for a three-day industrial visit to Nashik from 25th July to 27th July 2024,

On the first day. the students visited the manufacturing plant of VIP Industrics. Nashik. They
were taken through and oriented about the operations of various departments. starting with the
purchase department, where they were briefed about the specifications of the polypropylenc raw
material used for manufacturing the hard luggage. The students went through the injection
molding department. mold manufacturing department, PC vacuum formation department. and

assembly departiment.

Two batches of students visited the units of' Neelay Industries and Neelay Metals, which
manufactures control pancls, assembly, and machine components of the major OEMs like

Schaeider Electric, ABB, Siemens, Crompton & Greaves, CG Lucy, Lucy Switchgear Ltd., etc.

On the second day, the students visited Sahyadri Farms in Nashik. Sahyadii Farms is India’s
largest integrated fruits and vegetables value chain. Founded by a smallholder farmer. Mr. Vilas
Shinde, Sahyadri Farms transformed into a movement of farmers that has grown today into the
leading fruits & vegetable export company from India, serving over 22,000 registered farmers

that cover 45,000 acres and more than 10 crops.
Sahyadri Farms has a state-of-the-art food processing facility, supplying processed food
products to the majority of the FMCG companies in India.

The students also visited Sula Vineyards in Nashik. The beverage company that brought Nashik

on the global platform has been the pioneer in the beverage industry, popularizing grape wine
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in the Indian market, The students were briefed about the grape juice extraction, fermentation

process, cold storage unit, and the retail store.

On the third day of the visit, the students visited Dhruv Global School, Sangamner, where they
got an opportunity to listen to Dr. Sanjay Malpani, a renowned industrialist Dr. Malpani
enlightened the students with the wisdom from the Indian culture, how it is important to stick
to your roots, and some life lessons on how to conduct a calm, composed and balanced life. He
shared some yoga postures and breathing techniques for mental well-being 5o as to align them
with physical activities and improve the overall performance of the tasks at hand. The more
common incidences of mental issues like anxiety, depression, and stress frequently occurring,
amongst today’s youth is the topic of grave concern, and Dr. Malpani shared some important
tips to handle these mental states and the way to lead a stress-free life. Dr. Malpani has made an
immaculate contribution to the field of Yoga and has made immense ¢fforts to expedife the
proposal of recognizing Yoga as a sport, and succeeded in this mission as The Ayush Ministry
and Sports Ministry finally approved the recognition of Yoga as a sport. He is spreading
awareness about this life-transforming art of Yoga through Dhruv Global Schools. The two
students of Dhruv Global School performed some amazing Y oga postures in front of the MBA
students of AIBM. leaving them completely astonished to see the performance and in awe of

the magnitude of this art.

Afier a visit to the Dhruv Global School and a session by Dr. Sanjay Malpani, the students then

visited India’s first devotional theme park, Sai Teerth in Shirdi. and then started back to Pune

The industrial visit was a valuable experience for the students of Asma Institute of Management.
offering practical exposure to various industries and processes. The insights gained from the
visits 10 VIP Industries, Neelay Industries, Sahyadri Farms, Sula Vineyards, Dhruv Global

School, and Sai Teerth will undoubtedly enhance their academic and professional pursuits.
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SEMINAR ON "PREPARING FOR CAREER SUCCESS"

Event Type: Seminar
Event Name: Preparing for Career Success
Day & Date: Saturday, 14th Jan 2023

Objectives of the Event:

» To learn the essential skills for aspiring leaders and budding managers.
» To develop strategies for gaining career opportunities and achieving success in the
managerial field.

Event Description:

The seminar provided an interactive platform where the speaker shared valuable insights on
the skills necessary for career success. Key topics discussed included the essential steps to
create a successful career path, emphasizing attributes such as recognizing passion and
purpose. continuous Iearning, networking, curiosity journaling, time management, and
solutions-oriented thinking.

Learning Outcomes:

* Students gained knowledge about the skills required for carcer opportunities.
*  Students learned the necessary steps to be taken 10 achicve success in their carcers,
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WORKSHOP ON "HOW TO CONVERT SIP INTO PLACEMENT (PPO)"

Event Type: Workshop

Event Name: How to Convert SIP into Placement (PPO)
Day & Bate: Thursday, 27th July 2023

Time: 9:30 AM

Venue: Seminar Hall

Objectives of the Event:

« Lo learn the vital role of internships for every management student.
e To study techniques on how to convert Summer Internship Programs (SIP) into
placement opportunities,

Event Description:

On 27th July 2023, a highly informative and interactive workshop was conducted at the
institute, focusing on the topic "How to Convert Summer Internship into Placement.” The
workshop featured a resource person who is a renowned entreprencur and corporate coach,
providing valuable insights into the significance of mternships in shaping a successful career
in management,

Learning Outcomes:
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» Students learned the importance of SIP and its role in pursuing a career in
management,
« Participants received excellent inputs to enhance their placement opportunities.

GROUP DISCUSSION ON "CURRENT TRENDS IN BUSINESS"

Event Type: Group Discussion
Event Name: Current Trends in Business
Day & Date: Saturday, 10th March 2023

Objectives of the Event:

» To encourage critical thinking and effective communication among participants,
« Toanalyze contemporary business trends and their implications for future careers,

Fvent Description:

This interactive group discussion provided a platform for students to share their views on
current trends in various industries, including technology, finance. and sustainability.
Participants were encouraged to express their opinions. backed by research and insights,
promoting a dynamic exchange of ideas.

Learning Qutcomes:

» Students developed their critical thinking and articulation skills,
« Participants gained a deeper understanding of current business trends and their
potential carcer impacts.

)i
Director

PSC Shastr Educatio

& ikl Foonda '
AQMA 'ﬂs tton's

titute of MHanagemant




ISy Shusin Fadue al Foundataon s

ASMN INSTITOTE OF MANAGEMENT .

Approved by ALCTER New Delhe. Attiliated wo Savitnbm Phule Pune S mversite dnst Code
6104y

Shastri Campits' 3 No. 83 NDA Rowd, Shivane. Pune - 48103823,

Ph PAAIVIATL 25393332, Q0] 103

12 Fax, <020 23291461

i enyumasasmaam, direetoraiasing in Welbisite, voun aangon

QUIZ COMPETITION ON "MANAGEMENT FUNDAMENTALS"

Event Type: Quiz Competition

Event Name: Management Fundamentals Quiz
Day & Date: Thursday, 25th May 2023

Time: 2:00 PM

Venue: Main Auditorium

Objectives of the Event:

» To enhance students’ knowledge of fundamental management concepts.
» To foster a competitive spirit and tecamwork among, participants.

Event Description:

The quiz competition featured questions covering various aspects of management theory and
practice, designed to test students’ knowledge and encourage collaborative learning. Teams
competed against each other in a lively atmosphere, showcasing, their understanding of
management principles,

Learning Outcomes:
+ Students enhanced their understanding of key management concepts.

+ Participants experienced teamwork and healthy competition, strengthening their
collaborative skills.
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CASE STUDY ANALYSIS ON "STRATEGIC DECISION-MAKING"

Event Type: Case Study Analysis

Event Name: Strategic Decision-Making
Day & Date: Friday, 14th April 2023
Time: 10:00 AM

Venue: Seminar Room 2

Objectives of the Event:

» Toanalyze real-world business cases and identify strategic decisions made by
companies.
» To develop problem-solving and analytical skills through practical scenarios.

Event Description:

Participants engaged in the analysis of selected case studies, discussing strategic decisions
made by successful companies. This exercise aimed to provide insights into decision-making
processes and encourage participants to propose alternative strategies based on their analyses.

Learning Outcomes:

» Students developed critical thinking and analytical skills.
« Participants learned to apply theoretical knowledge to real-world business situations,

g
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ICT EVENT ON "EMERGING TECHNOLOGIES IN BUSINESS"

Event Type: ICT Event

Event Name: Emerging Technologies in Business
Day & Date: Wednesday, 19th July 2023

Time: 1:00 PM

¥enue: Computer Lab 1

Objectives of the Event:

« Toexplore the impact of emerging technologies on business operations and strategics.
« To familiarize students with digital tools and platforms that cnhance business
efficiency

Event Description:

This event leatured presentations and demonstrations on the latest technologies shaping the
business landscape, such as artificial intelligence, blockchain, and data analytics. Students
engaged in discussions on how these technologies can be leveraged to improve business
processes and decision-making.

Learning Outcomes:

+ Students gained knowledge of current and emerging technologies relevant to business.
» Participants developed skills in using digital tools for business applications.
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ACADEMIC SESSION

ASMA incorporates participative learning into its academic session to
significantly enhance students, understanding, retention, and engagement.
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Internships & Dissertation

SIP Student List
Academic Year 2022-23

Sr
| no. Student Name Title Of The Project Company Name
A STUDY ON FINANCIAL
PIYUSH MUNJEWAR ANALYSIS PREDICTRAM
| OF PUBLIC & PRIVATE BANK
, g | SOCIAL MEDIA MARKETING FOR |  MULTIFIT WEELNESS
' FRAMOD GAVHANE MULTIFIT WEELNESS PVT LTD PVT LTD
g UNDERSTANDING BUYERS GOEL GANGA
ATHARVAAWACHAT | \i0TIVE AT GOEL GANGA ASMI DEVELOPMENTS
3
e EQUITY ANALYSIS WITH ADITY A BIRLA SUN
i SIDDHESH MURKAR REFERENCE TO AUTOMOBILE LIFE INSURANCE
BUYING BEHAVIORS OF
g FARMERS WHILE e
BABURAO SHINDE SRR ST AR ARk SWAL CORPORATION LTD
5 INSECTICIDE
: COMPETITIVE ANALYSIS OF AGRI . ,
B PRAJWAL PATIL PROCUREMENT UNDER FPO SAMUNNATI
TO ANALYZA THE GENERAL
SURAJ NIMBALKAR TRADE MAPRO
il IN MAPRO FOOD PRODUCT
PR A COMPARATIVE STUDY ON :
g | SHUBHANGINIKAS e NG s BAJAJ FINSERV LTD
A STUDY ON SEARCH ENGINE
SHREYAS HARGUDE OPTIMIZATION & WEB BRAND FSSENCE
| o DEVELOPMENT i
! TO STUDY THE LOAN
TR ORIGINATION SYSTEM, EBICASH FINANCIAL
VIKRAMITLERAR LOAN MANAGEMENT SYSTEM TECHNOLOGIES
10 WITH RESPECT
A STUDY ON MARKET RESEARCH
R
TUSHAR RATHOD MATIVE Al INTELLIGENCE
TRANSPORTATION. T s 15 L
CONSUMER GOODS AND LIFE O :
¥i SCIENCE CARE
L
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DAULAT THENGANE

A STUDY OF CONSUMER
BEHAVIOUR
TOWARD LIFE INSURANCE
POLICY

SHRIRAM LIFE
INSURANCE

SAURABH SAMARTH

A STUDY OF PORTFOLIO
MANAGEMENT SERVICES

IFL SECURITIES LIMITED

SWAGAT JANGALE

CRICTICAL STUDY OF
CONSUMER
PERCEPTION TOWARDS NIKE
STORE

NIKE STORE

PRAJWAL BANSOD

ASTUDY ON FUNDAMENTAL
ANALYSIS OF TELCOM SECTOR

PREDICTRAM DEFI

e

MANGESH PALKE

STUDY ON CUSTOMER
SATIFACTION ON DIGITAL
MARKETING

BOTREE
COMMUNICATION
PNTLTD

17

YOGESH INGAVALE

A STUDY ON PORTFOLIO
MANAGEMENT AND
INVESTMENT DECISION FOR IIFL
SECURITIES

INDIA INFOLINE

18

SHWETA JADHAV

A STUDY ON CUSTOMER
PRETFERENCES
IN CHOOSING BIG BAZAR

FUTURE RETAIL. INDIA

19

SANGRAM AVDHAL

A STUDY ON THE MARKET
POTENTIAL OF
HERBICIDES CALARISXTRA FOR
SYNGENTA INDIA

SYNGENTA

20

MAHNENDRA RANDHE

BUYING BEHAVIORS OF
FARMERS
WHILE PURCHASING ROKO
FUNGICIDE

BIOSTADT INDIA LTD

21

AMARSING GAJARE

STUDY ON CONSUMER
BEHAVIOR TOWARDS COCA
COLA

COCA COLA PVT LTD

3%

o

NIRANJAN HENDRE

QUALITY CONTROL IN
HEALTHCARE UNIT

INAMDAR
MULTISPECIALITY
HOSPITAL

SWAPNAJA SHINDE

BUILD A DATABASE TO ANALYZE
AND CREATE
DASHBOARD FOR HOTEL
DATASET

SYS INTELLO

MAULI CHOPDE

TO UNDERSTAND THE MARKET
SCENARIO OF
SEAWEED EXTRACT BASED
PRODUCT

ADVENTZ CENTRE

SAHIL GALATAGE

MARKETING STRATEGY FOR
SAM-IPL LENDING
SOLUTION ACROSS
MAHARASHTRA FPOS

SAMUNNATI FINANCIAL
INTERMEDIATION AND
SERVICES PVT LTD

KARTIK GANAR

TO ANALYZE THE GENERAL
TRADE
IN MAPRO FOOD PRODUCT

MAPRQ FOOD PVT.LTD

—
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ABHISHEK FUTANE

A STUDY ON THE PROBLEM
FACED BY THE RECRUITER

GLOBAL TALENT TRACK

27
TO STUDY THE ROLES AND —
> RESPONSIBILITIES OF AN :
OMINI JADHAN ADVERTISING AGENCY IN COMI:I{:?IL(%TION
28 DIGITAL MARKETING '
1 A STUDY ON WORKING CAPITAL | KOTAK MAHINDRA BANK
29 SAROI FRADHAN MANAGEMENT LTD
A STUDY ON CONSUMER
AR o PERCEPTION
POONAM GOSAVE | 16 THE BRAND OF VADILAL ICE- VARILAL
CREAM
30
CRICTICAL STUDY OF ; g
CONSUMER BEHAVIOUR OF o
X PRODUCT OF PATANJALI
31| RANJEET WAGHMODE
STUDY OF SATISFACTION LEVEL
OF EXISTING CUSTOMEROF .
BANK OF MAHARASITRA AND | BANK OF MAHARASHTRA
32 PRAMOD THOKAL THRRSEOGESTIONS o
A $STUDY ON SELECTION . Py
PROCESS AND EMPLOYEE Rt (o
, ENGAGEMENT PROGRAM ;
33 SHREY A NAIR
A STUDY ON DIGITAL i
MARKETING ON PAGE AND OFF e e ET
34 MUKUL BONDE PAGE SEO i
FUNDAMENTAL ANALYSIS OF
CHAITANY A AUTOMOBILE FUNDSROOM
‘;5 NARKHEDE SF(‘TOR CON"’AN":Q
THE STUDY OF COSTING IN T
SERVICE INDUSTRY SANGHAVI TRANSPORT
36 ANUP HONALLE
STUDY OF FINANCIAL SERVICES
PROVIDED BY BANK OF MAHARASHTRA
A STUDY ON DISTRIBUTION GUIJARAT CO-OPERATIVE
CHANNEL EFFECTIVENESS MILK
OF ICE - CREAM MARKET OF MARKETING
38 ASHWINI KOLEKAR AMUL FEDERATION LTD
A STUDY ON MARKET SURVEY
ON ORGANIC FERTILIZER KMPC AGRO INDUSTRIES
SANGRAMSING AND PRODUCT IN SANGLI PVT LTD
39 DHAVALE REGION
{: N "'uil'
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TQ SIUDY THE STRATEGIC SAMUNNATI FINANCIAL
ANALYSIS OF BUSINESS FERMEBIATION AND
OPERATIONS CARRIED OUT BY SERVICES PYRLAD
40 PRAJAKTA POTDAR SAMUNNATI s =
CRITICAL STUDY OF COMSUMER | |04 \ia 1 AYURVED
BEHAVIOUR OF S INLTED
i T N PRODUCT OF PATANJALI o
TO STUDY THE VARIOUS
BUISNESS AGENCIES TO i Er—
COMPRENEND AND MINIMIZE | MANORAMANA AGENCY
42 ADFSH MODH INHERINT RISK AND BOOST
STUDY OF PROCESSING —— .
MANAGEMENT PRACTICES W E'k::,ﬁ?l?'.f)o‘)')s
4 R AT BATiL OF GREEN CHILLI SAUCE
A STUDY ON CONSUMER
BEHAVIOR TOWARDS PRUDOUR PVT.LTD
ANALYZING CONSUMER
BEHAVIOUR REGARDING
TWO WHEELERS INDUSTRY HERO MOTOCORP LTD
WITH REFRENCE OF HERO
45 VISHAL PATIL MOTOCORP
CRICTICAL STUDY OF
... PROMOTION STRATEGIES NAYURAL FARMS AGRO
THROUGH DIGITAL MARKETING ROOUCER COMPANY
WITH REFRENCE NATURAL 0l
FARMS AND AGRO PRODUCT x
AND PRODUCER CO LTD
46 SOURBH KOLI
STUDY OF LOGISTICS AND
DISTRIBUTION 24* 7 STORE PVT LTD,
MANAGEM.ENT
47 KAPIL PATIL,
CRITICAL STUDY OF SALES-
PROMOTION STRATEGY BRITANIYA BISCUITS
ADOPTED BY BRITANNIY A LTD.
48 SUMIT CHAV AN BISCELS
STUDY MARKET POTENTIAL
CALARIS XTRA IN 4 s )
SATMA REGION AND SYNGENTA FOUNDATION
COMPETTTOR
49 AMARDEEP JADHAV |
COMPARATIVE STUDY ON TWO JJAU URBAN Co-OP
A STUDY OF CONSUMERS
EXCEPTIONS AND SQUARE YARDS REAL
PERCEPTIONS BUYING A HOUSE EASTE AGENCE
51 | NIDHINANDGAWALI OR A PROPERTY 7
B
Director
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TO STUDY BUSINESS PROCESS OF
BIOMASS BRIQUETTE — I
MANUFACIURERS OF BIOFUEL CIRCLE PVT LTD
52 SAKSHI AMTE MAHARASHTRA
TO ANALYZE CUSTOMERS HONEYWELL
PERCEPTION AND AUTOMATION
: SUPPLY CHAIN & LOGISTICS INDIA LTD
53 ABHISHEK KUMAR Sy -
CONCEPTUAL STUDY OF - -
PREPARING AND r‘\P’::{;‘I%E Shli
FILING I'TR OF INDICIDUAL '
54 MUKESH GADHAVE
A STUDY ON REPORT Py
DESCRIPTION AND HTE MARKET
PRESS RELEASE OF VARIOUS CONSUL 'I'IN(‘J' PVT LD
55 RAJA SHENDE SECTORS '
A STUDY ON CUSTOMER EOLAR
SATISFACTION i :
TOWARDS NANDINI MILK ‘{:{:‘2 *l*,'f]’]"(')"\""}f’r%“
56 NISHIKANT JADHAV PRODUCT Rk Eeshan
PROCESS ANALYSIS OF
FUNCTION IN KV STAFFING KV STAFFING
SERVICES
57 SHIVTEJ GAVALI ERVICES
TO STUDY TI g;:mom.wcu L T,
MARKETING AND CRM M"N"I(,‘\'?r"'f?g PR
PRACTICES AT ZOCDOC ey
58 DIYA NAIR
CRITICAL STUDY OF CUSTOMER
SATISFACTION AND SALES Yt
PROMOTIONAL ACTIVITIES FOR | RELIANCE RETAIL LTD.
RELIANCE TRENDS
59 PRATIK DESHMUKH .
TO STUDY THE PROMOTION AND | GUJARAT :;‘itﬁpER”WE
DISTRIBUTION SARKETING
, OF AMUL ICE CREAM : ol
60 ROHAN CHAVAN FEDERATION LTD
TO ANALYZE THE GENERAL
TRADE MAPRO FOOD PVT LTD
ol SAGAR BADAK IN MAPRO FOOD PRODUCT
A STUDY OF CONSUMER
BEHAVIOUR WITH DABUR LTD,
62 SHUBHAM WAGH RESPECT TO DABUR HONEY
A STUDY ON FINANCIAL
STATEMENT PREDICTRAM
63 PIYUSH BANWAT ANALYSIS OF HDFC BANK
=)
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SAHIL MOHITE

ASSESMENT OF SELECTED FPCS
BY AMLA APPROACH
IN KOTA BARAN OF DISTRICR
RAJASTHAN

SUMMUNNATI
FINANCIAL
INTERMEDIATION
SERVICE
PVT.LTD

65

SAURABH MANE

CRITICAL STUDY OF FARMERS
OPINION
TOWARDS FERTILIZER IN
KOPARGAON REGION

SWAL CORPORATION LTD

66

DNYANESHWAR
DUKARE

CRITICAL STUDY OF CONSUMERS
OPINION
TOWARDS GOKUL DAIRY

GOKUL MILK CO OP LTD.

67

KUMARPAL
SANGHAVI

FLEET MANAGEMENT AND
COSTING IN
SERVICE INDUSTRIES

SANGHAVI TRANSPORT

68

YOGESH BHUTNAR

CONSUMER PERCEPTION
TOWARDS READY TO EAT
PRODUCT FOR MCDONALDS

MCDONALD'S INDIA LTD

69

SHIVKUMAR
MANGNALIKAR

THE CRITICAL STUDY OF
COMPETITIVE ANALYSIS
OF CLASSMATE NOTEBOOK
WITH OTHER
PRODUCTS WITH SPECIAL
REFERENCES

ITC LIMITED

0

KALAM GORAKH

A STUDY OF EFFECTIVENESS OF
GROCERY
BASKET BUSINESS AT BIG
BASKET IN
COMPARISON WITH SELECTED
COMPETITORS

BIG BASKET PVT.LTD

71

YASH JANGAM

A STUDY ON FUNDAMENTAL
ANALY SIS OF
SELECTED LISTED CHEMICAL
COMPANIES

PREDICTRAM

TAZEEN SHAIKH

A STUDY MARKET ANALYSIS OF
REPORT
ON FMCG INDUSTRY

PRUDOUR PVTL'TD

73

KRISHNAN SATPUTE

A CONTENT DRIVEN DIGITAL
MARKETING USING SEO FOR
LEAD GENERATION

REPORT HUB PRIVATE
LTD.

74

JYOTI LALSARE

75

VAIBHAV ULAGADE

A STUDY ON PERFORMANCE
ANALYSIS OF
CONFECTIONERY BELOW SRS
SKU

I'TC LIMITED

INCESTMENT PERCEPTION AND
SELECTION BEHAVIOUR
OF CUSTOMERS TOWARDS
PRODUCTS OF
SHRIRAM LIFE INSURANCE
COMPANY

SHRIRAM LIFE
INSURANCE

’ S
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76

RUSHIKESH NAIK

A STUDY OF B2B SALES FOR
BUSINESS DEVELOPMENT

DIGI BOLT INC.LTD

77

KOMAL TOMAR

A REPORT ON FUNDAMENTAL
ANALYSIS OF
STEEL INDUSTRY COMPANILES

PREDICTRAM

78

SHITAL PALAY

A STUDY ON MARKETING
STRATEGY
WITH RELEVANCE TO FLIPCART

FLIPCART INDIA PVT LTD

79

PRIYANKA GHADLE

STUDY HOW TO RECURIT AND
TRAIN CANDIDATE

INSPLORE
CONSULTANCY PVT.LTD

80

ROHIT HAKE

A STUDY OF ECONOMIC EVENT

PREDICTRAM DEFI

81

ATHARVA KUNTURKAR

A REPORT OF FUNDAMENTAL
ANALYSIS
ON FMCG SECTOR

PREDICTRAM DEFI

RUSHABH NIKODE

A STUDY ON INVESTORS
PERCEPTION
TOWARDS STOCK MARKET

VALUL SEARCH

84

 MANISH PATIL,

INVESTIGATION THE RISK
FACTOR OF PEER-TO
-PEER LENDING PLATFORM

ANAGHA KUIGADE

FAIRCENT.COM

A STUDY ON E-RECRUITMENT

M&M X MEDIA

ROHAN SHEWALE

TO STUDY THE DISTRIBUTION
CHANNEL
OF ORGANIC FERTILIZER AND
INDENTIFICATION
OF NEW DEALERS

HI-FIELD ORGANICS INC

86

POORVA HIRDEY

A STUDY ON FUNDAMENTAL
ANALYSIS OF SELECTED
LISTED INFRASTRUCTURE
COMPANIES

PREDICTRAM DEFI

VERONICA TANWANI

A STUDY OF FINANCIAL
PORTFOLIO SELECTION AND
MANAGEMENT WITH RESPECT
TO FUNDSROOM

FUNDSROOM

88

HARJEET SINGH
THAKUR

A STUDY OF FINANCIAL
ANALYSIS ON BANKING SECTOR

VALUE SEARCH

A
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PROJECT FINANCE REPORTOF | vARDHAN.CONSULTING
MW SOLAR ENGINEERS
AKANKSHA POWER PLANT IN GUIRAT : g
- NIWALKAR e e
SOCIO-ECONOMIC OF AGRI
ENTREPENEURS SYNGENTA FOUNDATION
ON FARMING COMMUNITIES
90 VIJAY CHAVAN
Rfi('RUITMF:&'L?\S&SELEC" ION M G ENTERPRISES
9] VANDANA TANPURE i
PERFORMANCE ANALYSIS AND ENTOSA TECHNOLOGIES
; IMPROVEMENT OF POSTGRESOL PYTLTD
|
L 92 NIRMAL JAIN o
A REPORT ON MARKETING AND
BUSINESS DEVELOPMENT KRISHNA PRINTERS AND
DOMAIN AT KRISHNA PRINTERS STICKERS
AND STICKERS
93 RADHIKA ATAL
EFFECT OF AGRI
ENTREPRENEURS = ; TN AT
INTERVENTION ON FARMERS | SYNGENTA FOUNDATION
. INCOML IN VAISHALI DISTRICT
94 PRASHANT PATIL
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Lirector
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