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PROGRAMME OUTCOMES (POS)
At the end of the MBA Programme the learner will possess the following Skills

l. Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and apply the
knowledge

of principles and frameworks of management and allied domains to the solutions of real-world complex
business issucs

2. Problem Solving & Innovation - Ability to Identify, formulate and provide innovative solution
frameworks to

real world complex business and social problems by systematically applving modern gquantitative and
qualitative problem solving tools and techniques,

3. Critical Thinking - Ability to conduct investigation of multidimensional business problems using
research based

knowledge and research methods to arnive at data driven decisions

4. Effective Communication - Ability 1o effectively communicate in cross-cultural settings, in technology
mediated environments, especially in the business context and with society at large

5. Leadership and Team Work - Ability to collaborate in an organizational context and across
organizational

boundarics and lead themselves and others in the achievement of orgamizational goals and optimize
outcomes

for all stakeholders.

6. Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issucs
from a

global perspective and exhibit an appreciation of Cross Cultural aspects of business and management.
7. Entreprencurship - Ability to identify entrepreneurial opportunities and leverage managerial &
leadership

skills for founding, leading & managing startups as well as professionalizing and growing family
businesses.

8. Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable
development

and assess the impact of managerial decisions and business priorities on the societal, economic and
environmental aspects.

Y. Social Responsivencess and Ethies - Ality to exhubit a broad appreciation of the ethical and value
underpinnings of managerial choices in a political, cross-cultural, globalized, digitized. socio-economic
environment and distinguish between cthical and unethical behaviors & act with integrity.
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10. LifeLong Learning - Ability to operate independently in new environment, acquire new
knowledge and skills
and assimilate them into the internalized knowledge and skills,
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PROGRAMME OUTCOMES (POS)
At the end of the MBA Program me the learner will possess the following Skills

The Master of Computer Application (MCA) program typically aims to develop advanced
technical and managerial skills in computer science and applications. Here arc 9 expected
program oulcomes for an MCA graduate:

I. *Advanced Programming Skills*: Demonstrate proficiency in various programming languages,
software development tools, and methodologies for solving complex computing problems

2. *System Analysis and Design®: Ability to analyze, design, and implement efficient computing
solutions using modern software engineering practices and frameworks

3. *Database Management®: Develop skills in designing, managing, and oplimizing databases (o
ensure data integrity and security for applications.

4. *Software Development®: Ability to develop and deploy robust, scalable. and maintainable
software applications using industry-standard frameworks and best practices.

5. *Problem-Solving and Analytical Thinking®: Use critical thinking and analytical skills 1o
identify 1ssues, develop solutions, and make decisions based on evidence and best practices,

6. *Project Management*; Manage software projects, including planning, resource allocation, risk
management, and coordination to ensure successful completion within time and budget constraints.

7. *Fihical and Social Responsibility*: Understand and apply ethical principles in computing
practices, considering the impact of technology on society, privacy, and data security.

8. *Communication and Collaboration®; Demonstrate effective communication skills for
documenting, presenting, and collaborating with teams, clients, and stakeholders in a professional
environment.

9 *Lifelong Leaming*: Cultivate a mindset for continuous learning and professional development
to adapt to technological advancements and changing industry needs.
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| MBA Programme : Course Outcomes (Revised Pattern 2019)

I Academic Year: 2022-23
2.6.1 Course Outenmes (C0's)
!
Semester-1
Course No & Course Name Course Qutcams
Code
. DESCRIBE the hasic concepts related to Accounting, Financial Statements, Cost Accounting, Marginal
AL Costing. Budgetary Control and Standard Costing
COINL2  [EXPLAIN in dewul, all the theoretical concepts taught through the syllabus.
; PERFORM all the necessary calculations through the relevan numerical
101-GC 0l Monugsrial OIS bobiens
Accoumting

ANALYSE the situation and decide the key financial as well a8 non-financial
elements invalved in the sitvation.

C0LS  [EVALUATE the financial impact of the decision

c010l 6  |CREATE rthe Financial Statement of Sole Proprietor, Cost Sheet and Budpets

Colnl4g

Diescribe complexities of individual and group hehavior in the

co.4 organizations.

CO02 2 Explain the implications of arganirational behavior from the perspectives
of emplovees, managers, Teaders and the organization

COL 3 L.A PPLY Theories. Modcels, Principles and Frameworks of arganizational

hehavior in specific organizational setlings
ANALYZE human behavioural problens ke contlict, low motivational levels. politics, attiudinal
COI024  fiwsucs eie, and develop solutions to these

I7is.
FORMULATE approaches to reorient individoal, team, mamigenial and

Organizational

102-GC 02
: ehaviour

comzs | . P
eadership behavior in order 10 achieve orgamizational goals
COINE DEVELOP swatcgics for challenges faced durmyg shaping organizational
=% lbehavior, organizational cultwre and organtzatronal chunge.
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[Course No & Course Name Course Outeome
Code

CO103.1  [DEFINE the key terms,

CO103.2  [EXPLAIN the key concepts in cconomics, from a managerial perspective,

CO103.3 IDENTIFY the various 1ssues in an cconomics context and HIGHLIGHT their significance from the

T [perspective of business decision making.
EXAMINE the iter-relationships between various facets of micro-cconomics from the perspective of a
103.GC . 03 Economic Analysis for|  co1034  |consumer, firm, industry. market, competition and business cyeles.
" | Business Decisions
c EVALUATE cntical thinking based on principles of micro-gconomics for

Comnss | - .
mformed business decision making,
ELABORATE how other firms in an industry and consumers will respond 10

CO103.6  |economic decisions made by a business, and how to incorporate these responses into their own
decisions.

COI4.1  [DEFINE various concepts & terms associated with scientific business research.

GOt EXPLAIN the terms and concepts used in all aspects of scientific husiness

= |rescarch.

MAKE USE OF scientific principles of research 10 SOLVE contemporary

COM04.3 : ,
business rescarch problems,

104-GC - 04 “““":"“h“‘:f:““" cotoas  |EXAMINE the various facets of a research problem and ILLUSTRATE the relevant aspects of the
L i research process from a data driven decision perspective.

JUDGE the suntability of alternative rescarch designs, sampling designs, data collection instruments and

COM04.5  |data analysis options in the context of a given real-
life business research problem from a data driven d;u&mn perspective
FORMULAT E altermative rescarch designs, sstens, data collection

COM04.6  linstruments, testable hypotheses, data anulwurﬁ:alftgﬁfgnq research reports address repl-life
busincss rescarch probleims. If 2 e o N virector
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Course No &
Code

Course Name

Course Qulcome

COI05.|  [segmenting, targeting, positioning, consumer
behaviour, marketing mix. and product life eyele
INTERPRET the basic concepts, principles and frameworks of marketing in the context of diverse
business situations for explaining the relevant issues with regard 1o marketing environment. scgmenting,
CON05.2  [targeting, positioning, consumer behaviour, marketing mix, and product life cycle.
APPLY the contemporary marketing theories, frameworks and tools to inform problem solving with
respect 1o marketing environment, segmenting, targeting. positioning, consumer behaviour, marketing
CO105.3 mix, and product fife cycle, -
EXAMINE the critical marketing issues for drawing inferences about the underlying causes and
103-GC - 05 [Basics of Marketing relanonships concenmng marketing environment, scgmenting, targeting, positioning, consumer
COlns.4  [behaviour, marketing mix, and
produet life cyele.
EVALUATE the alternative courses of actions to make judgments with regard to the solution for
problems invalving marketing environment, scgmenting, targeling, posioning. consumer behaviour,
colns s |marketing mix, and product life
cyele.
Vil
GENERATE alternative approaches to the emerging business challenges in the context ¢ g
Cnvironment, scgmenting, targeting. positioning. Lumym:rhch.u 10U,
COI05.6  Imarketing mix, and product life cyele, A H‘ G
o/ cirector
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REPRODUCE the key marketing concepts. components and principles of marketing environment,




" PAL Shasirm Educayonal Foundation's
ASMA INSTITUTE OF MANAGEMENT

Approved by AICTE, New Dell, AMilisled io Savimbai Phule Pene Universiiy (Inst. Code: #164)

Shoste Compus: S Ko B35 NDA Road, Shivane, Pune - 41 433
Phe; (020 253291471, 25293332 9011036202 Fax: (020) 23291461
i E-man, ghguirny Easma i dirsctor wasma o Wabse w S 11T

ITETY T8 W1

Course No & Course Name Course Outcome
Caode
s DESCRIBE the presemt state of Indian Economy and LIST major
CO10%.1 Sy
cconomic policy issues i the current context.
CO 1082 EXPLAIN the cconomic development strategy since Independence and

DISCUSS the prionities in the current context.
ILLUSTRATE the cconomic impact of Monetary policy and Fiscal Policy.
co1083 [Feonomic Reforms, Demographic Transition in India, Changing profile of GDP, Growth and

108-GF - : Inequality and Trade Policy in the Indian context
UL - 02 Indian Economy
et EXAMINE the changing profile of human capital, employment, productivity and 1LLUSTRATE

COI084  fthe linkages with Soft Infrastructure, growth of Stari-ups,

GDP composition of India,_

DETERMINE the key priority arcas, across various dimensions, for the Indian

Economy in the context of current economic environment,

BUILD a case for co-cxistence of MNCs, Indian Public Sector, Indian Private

Sector, SMEs, MSMEs and Start Ups in the Indian Economy,

DEFINE the key terms, LIST the Auributes and Charactenistics of Entreprencurs
Colo9.1 features  and  ENUMERATE  the  Factors  influencing

Entreprencurship Growth,
DISCUSS vanous thearies of entreprencurship and the entreprencurship development ecosystem in

COI0K.5

CO08.6

CO109.2 Indian context.
CO9.3 ﬁFH_'Y the thearies f’r““tmpr“““““h"r‘ and entreprencurship development framework to analyze and
109-GF - Entreprencurship 7 |dentify entrepreneurial opportunitics.
UL -03 Development C0109:4 DISCRIMINATE between potential options available for entreprencur for
' embarking on establishing a Start Up (/—\)
CO109.5 I?VnLLJ:\‘I'I} the start up econysteimn and the entreprencunal opportunities in Sﬁ
hght of requirements of a business plan. — !

CREATE a business plan that captures entreprenct
COI09.6  fentreprencur culture and sectoral opportunitics and = —_ : .
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Course No & Course Name Cowrse Outcome
Codle

RECOGNIZE the various elements of communication. channels of communication and barricrs o

eflective communication.
EXPRESS themselves effectively in routine and special real world business interachions,

Cotaa

Coii2

DEMONSTRATE appropriate use of body language.
HI3GE - L - [Verbal Communication e : s

TAKE PART IN professional meetings. group discussions, telephonic calls. elementary

01 Lab .
1134 : : ; ; Lo
€0 mierviews and public speaking activities.
CONLS APPRAISE the pros and cons of sample recorded verbal communications in a business context,
COll6 CREATE and DELIVER effective business presentations, using appropriate technology wols, for

common business situations

DESCRIBE the key historical. organizational, market related, financial, governance, leadership and
COU4L  lsocial responsibility dimensions of a real world

business organization.

SUMMARIZE the regional, national and global footprint of a real world

CON42  |business organization,

DEMONSTRATE the use of secondary — offline and online resources to profile
COTI4.3 1o real world business organization,

114-GE - TL - | Emterprise Analvsis - -
y ; ST A ANALYSE, using tables and charts, the trends in market standing and financial performance of a real
01 Desk Rescarch . :
CONI44  |warld busimess organization over the last § years.

COMPOSE a succinct summary of future plans of a real world business organization the

COll14.5 [company website, sharcholders repornts and other information
available i the public domain.

IMAGINE the key challenges and opporunitics for a real wopld-bmsigess o
COMi46  |organization m the immediate future (1 10 3 vears) ;.’HQ.'-";LJ-"; AR Gire iJF
i A \ - ' L L n Tl
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Course No & | Course Name Course Dutcome
Code
Cors1  |PESCRIBE the various selling situations and selling types,
CO115.2 |OUTLINE the pre-sales work to be carried out by a professional salesperson.
oS3 IDENTIFY the key individuals involved ina real world sales process for a real
* |world product’ service  exproduct [ esservice,
HS-GE =1L - |Selling & Negovations| FORMULATE a sales script for areal workd sales call for a product’ service | e-
03 Skills Lab COUSA  Loeoducts coaenvice
DECONSTRUCT the pros and cons of sample real world sales calls for a
COL1Ss5 - .y
product’ service | e-product | e-service
COVIS6 DEVELOP a sales proposal for a real world product/ service |/ eproduct / ¢-
OHE8 ) oervice and for a real world sclling sination.
Semester-11 ( GC+UL+IL)
. DESCRIBE the key terms associated with the 4 Ps of marketing for a real
02011 i
world marketing offering.
DEMONSTRATE the relevance of marketing mix concepts and framueworks for a real world marketing
C02012  |offening (commuodities, goods,
rviKes -geryices |
63 APPLY marketing Mix decisions for a real world markcting offering
21 -GC Markeling Ilcw“tﬂ, gmf:&. SCIVICCS, e-pm.dum' e+ Services.) .
o1 Manapemenl EXAMINE marketing issues pertaming to Marketing Mix and Marketing Plan in the context of real
COW0T 4 Jworld marketing offering (commaodities,
oods, services. e-products’ e-services
EXPLAIN the mterrclationships between vanvus ¢lements of Marketing mix m the contexi of real
CON15  fworld marketing offering (commodities,
goods, services, e-products’ e-servicss
. DESIGN a marketing plan for a real world marketing offering \'r
CO201 6 k i ezl
{commedities, goods, services. e-products’ e-services.) Pl Dirakfor
m — . =] i
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l;‘nlnr No & Course Name Course Outcome
“nde

DESCRIBE the basic concepts related to Financial Management, Various technigues of Financial
CO2021  [Swtement Analyvsis, Working Capital, Capital Structure,

Leverages and Capiial Budgeting,
02022 JEXPLAIN m detail all theoretical concepts thronghout the syllabus
PERFORM all the required caleulations through relevant numerical problems.

Co202.3

WG Financial ANALYZE the sstuation and comment on financial position of the firm,

U4 Management COW24  festimate working capital required, decide ideal capital structure, cvatuate various projeet proposals
G003 EVALUATE mpact of business decisions on Financial Staterments,

Working Cepuzl. Capital Structure and Capital Budgeting of the firm

CREATE Common Sire Comparutive Statements, Comparative Fmancial

COW026  |Smtements using Ratio Analysis ( Year-wise, Industry - wise), Comparative Proposals using Capital
e Techmgues

C0O03.1  [DESCRIBE the rale of Human Resource Function in an Orgamization.

C02032  [DISCUSS the emerging trends and practices in HRM.

CO2033  |ILLUSTRATE the differcnt methods of HR Acquisition and retention,

203:GC - | Human Resource CO2034 lﬂl:NTfF"r the use of differet apprassal and traiming methods inan

] Munagement = lorganization,

INTERPRET the sample job deseniptions and pob specifications for
contemporary entry level roles m real world orgamizations.

CO203.6 |DESIGN the HR manual and sompensation policy of the organzation,
CO24. 1 [PEFINE basye terms and concepis related 1o Production, Operations, Services,
CO2H2  |EXTLAIN the process charactenstics and their hinkages with process-product

CO203.5

3 — ol i:wr?'_:g % COMH Y |DESCRIBE the vanous dimensions of production planning and control and
= g COX4 4 JCALCULATE inventory levels and order quantities and MAKE USE QF
Managament -

CO204.5 |OUTLINE a typicol Supply Chain Model for a produet / service and ILLUSTRATE the
CO2046 [ELABORATE wpon different operational ssues in mamofachirmg and services
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Course No & Course Name Course Ouleome
Code

CO0%. | ENUMERATE the vanous elements of global ceonomic system,

CO208.2 EXPLAIN the role of key trade orgamzations m the global economic system.
CO08.3  |INDENTIFY the crucial elements of international trade laws.

ANALYSE the forces that work for and against plobalization.

R-GE - UL -] Geopolitics & World
07 Economic System CD20% .4

COKS ASSESS the impact of the clements of the Global Economic System on the India Economy

co209 1 [PESCRIBE the sirategic decasions involved in establishing a stanup.

EXPLAIN the decision making marrix of entreprencur in establishing a stantup.

C0209.2
309-GE - UL - Startop & New CO09 1 IDENTIFY the issues in developing a team to establish and grow a startup
wE RN AR CO2094 |FORMULATE a go w market strategy for a starup

CO209.5 DESIGN a workable funding model for a proposed startup,

DEVELOP a convineing business plan desenplion to communicate value of the new ventune 10 customers,

Ao invextors and other stakeholders.
CO210.1 ENUMERATE the key terms associied with Qualtative research approach
€010 COMPARE and CONTRAST Qualitative rescarch approach with the Quantitative

approach

c ; CONSTRUCT appropriate research and sampling deSigns for Qualitative research work in real world
210-GE - UL -] Qualitative Research cO210.3 bizsiness and non-business contexts
03 Method L

TLLUSTRATE the use of appropnate gualitative research methods in real world business and non-bussiess

CO210.4 contexis.

co2105  |EVALUATE the quality of Qualitative Research work

coine  |[COMBINE Qualitative and Quantitative rescarch approaches in a real world research project.

e ——
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Course No &
Code

Course Name

Course COutcome

Semester-11 ( Murketing Specialisatio

n)

oS
MET-SC -
MET- DI

Marketing Research

CO205MKT.

DESCRIBE the key concepts involved in the Marketing Rescarch,

COX05MKT 2

EXPLAIN various research designs, data sources, data collection methods,
mstruments, sampling methods and analytical tools used in Marketing Rescarch,

CO05MKT.3

APPLY the concepts of marketing research in solving real-life marketing
problenss.

CO0SMKT 4 |

ANALYSE data and draw appropriate Inferences to address real-hife marketing
Issucs.

CO205MKT S

DESIGN a market rescarch proposal for o real life marketing research
|problem and EVALUATE a market rescarch proposal.

COISMKT 6

PLAN and UNDERTAKE gualitative or quantitative Market Research and demonstrate the ability to
approprintely analyse data 10 resolve a real life
marketing 1ssue,

206
MKT-SC -
MKT-02

Consumer Behavior

CO206MKT. )

RECALL the fuctors influencing Consumer"s purchase decision making
process,

CO206MKT 2

OUTLINE consumer and organizational buyer behavior process.

COZMOMKT .3

APPLY vonsumer behavior concepts o real world sirategic marketing
management decision making

CO206MRT 4

ANALYZE the consumer decision making process and the role of different
determmants that affect the buving decision process.

CO206MKT 5

EXPLAIN the new rrends influencing buver behavior and its elfect on
new age Indian Consumer,

CO26MKT 6

(goods services) T

DISCUSS the consumer and organizational buying 'b-:han. W prucus for a variety of %
; ]
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Course No &
Code

Course Name

]Ewnr Outcome

210
MKT-SE - IL 1
MET-04

Digital Marketing - |

CO220MKT.|

DEFINE vanous concepts related to Dagital Marketing,

CO220MKT.2

EXPLAIN the rofe of Facchook, Google Ad words, Youtube and Email in digital muarketing

CO220MKT3

MAKE USE OF Facebook, Google Ad words, Youtube and Email for
carrying out digital marketing of real life products.

CO220MKT 4

ILLUSTRATE the use of Facehook, Google Ad words, Youtube and Fmail in various contexts of
Digital Marketing.

CO220MKT 5

DESIGN digital media campaign using appropriate mix of Facebook, Google
Ad words, Youlube and Email,

CO220MKT .6

CREATE appropriate content for Facebook, Google Ad words, Youtube
and Ematl campaigns,

221
MEKT-SE
IL-MRT-
05

Marketing of

Financial Services - |

CO22IMKET.I

RECALL and DESCRIBE the key terminology of Financial Services.

CO22IMKT.2

DESCRIBE the vanious types of fimancial products and services.

CO22IMKT 3

DEVELOP FAQs for each kind of financial products and services from an
mvesiment advisor's perspective.

CO22IMKT 4

COMPARE and CONTRAST the various types of financial products and services
and ILLUSTRATE their benefits and limitations

CO22IMKT.S

EVALUATE the financial products and scrvices from an investment perspective
for vanious kinds of investors,

CO2ZIMKT.6

COLLECT the application forms for all kinds of |n\'c¢1||mi_m'ﬂ$\('l ISS each
of them s A

-
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Couwrse No &
Code

Course Name

Course Outeome

Semester-11 ( Finance Specialisation)

208 FIN-SC
FIN - 01

Fimancial Markets and
Banking Operations

CO205FIN.|

RECALL the structure and components of Indiar financiul system through
banking operitions & Financial Markets.

CO208FIN2

[UNDERSTAND the concepts of financial markets, their working and
imponance

CO05FIN.A

ILLUSTRATE the working and contribution of Banks and NBFCs 10 the Indian
Economy.

CO205FINA

ANALYZE the linkages i the Financial Markets.

CO205FINS

EXPLAIN the various banking and accounimg transactions,

CO203FIN &

1IJE'\"ELUF‘ necessary competeneics expecied of a finance professonal.

20 FIN-SC
FIN .02

Personal Finaneial
Planning

CO206FIN. |

LUNDERSTAND the need and aspects of personal financial planning

COGFIN

Desenibe the invesiment options available to an individual

CO206FIN.3

IDENTIFY types of risk and means of managing it

CO206FIN 4

DETERMINE the ways of personal tax planming

COZ06FIN.S

EXPLAIN retirement and estate planming for an sndividual and desipn a
financial plan,

COXOFIN.A

CREATE a financial plan for a varety of individuals.

217 FIN-SE
IL-FIN-0]

Secunbes Analvsis &
Portliho Managenment

CO217FIN I

REMEMBER various concepts taught in the syllabus,

COZITFINZ

EXPLAIN various theones of Investment Analysis and Portfolio Managemen!.

CO21TFING

CALCULATE nisk and return on imvestment asing vanous concepts covered in
the syllabus

CO2ITFING

ANALYZE and DISCOVER intrinsie value of a secunty

COXITFINGS

DESIGN CREATE optimal portfolio. Z

o
L
Lo
fa LN
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Course No & Course Name Course OQuicome

Code
CO9FIN.A UNDERSTAND vanous basie concepts! termmologies related Direct Taxotion
co219FN 2 |EXPLAIN how tax planning can be done.

i CO2I9FIN 3 ILLUSTRATE how onling filling of various furms and returns can be dome,

1L FN gy | Dt Tason PR CUUATE Gross Total Income and Income Tax Liability of an indrvidi

CO219FIN 4 I
CO219FIN 5 [ANALYZE and DISCOVER intrinsic value of 2 scearity.
contoring [PESIGN DEVELOP | CREATE tx saving plan.

Semesier-11 (HR Specialisarion)

;s
HRM-SC -
HEAM - )

Competeney Based
Human Resource
Manzgement System

CO0SRM.A

DEFINE the key werms related |o performance management and competency
development

CO205HRM .2

EXPLAIN vanous models of competoncy development,

CO2SHRM. 3

[PRACTICE competency mapping.

CO05HRM 4

ANALYSE competencies required for present and poteniial future job roles at
vanous levels and across vaniety of prgamzations,

CO205HRM.5

DESIGN and MAP their own competency and plin better and appropniate
career for themselves

CO0SHRM. 6

Ircquirﬂncnls.

DEVELOP a customized competency model in accondance with the curporate
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Course do &
Code

Course Name

Course Quicome

COZDHHIM. |

SHOW awarencss of important and critical  issues i Emplovee
Halatsons

COZ06HRM. 2

INTERPRET and relote legislations governing employee relations.

206 Emplovee Relations = - = - el
- -h 'h'! = » g F =
HRM-SC Sid 1 sl CO06HRM.3 Enl;‘:u{:m:::tﬁﬂ an understanding of legislations relating w working
HRM - 02 Legislutions — —
COGHRM 4 JOLTLINE the role of government, socicty and trade union in ER,
CO206HRM. 5 [EXPLAIN aspecis of collective hargaining and gricvance handling.
CO206HRM 6 [INSCUSS the relevant provisions of various Labour Legislations,
COZIRHAM | |DESCRIBE the key concepts such as Job Specification, Job deseniption. Recruitment and Sclection,
CO2IEHRM. 2 JCOMPARE and CONTRAST vanous methods of Recroitment and Selection
flti-fh!-EE 5] Lakida Recralimont and COIEHRM 3 I DEVELOP Job Specifications and Job descriptions in a variety of conbex!
jlﬂ.-M « 02 Selection COZ I EHRM. 4 | ANALYZE vanous Personality types
CO2RHRM 5 F:XPI_AINE the profiling technigques wsed o tes1 Personahty, Aptitude,
Lumpetency,
CO2 I BHRM 6 |COMPILE a lisl of questions for Recruitment and Selection interviews
COI2HRM. 1 JENUMERATE the key convepts related to the subject matter
CO22 1 HRM. 2 |PEMONSTRATE experimentation and innovation.
33| CO23 1 HRM.3 L'Si.i 1h'll:lkl.rllg & decision makmg ability beyond the existing capahlitics and
HRMLSE present environiment

IL - HRM -
(%

HR Analyties

CO221HRM 4

ANALYSE the behavioral Patterns of an imdividual & Map the
compelcney- th audit Perspective.

CO2ZTHRM.S

EXPLAIN 1he mnovalive snd formulate
innovative skills and Promole lanovation

strategics  which enhance

CO22THRM.6

FORMULATE the hnkage between HR Analytics and Business Analytics,

inoatien's
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Course No &
Code

Course Name

Course Qutcome

Semester-11 (O5CM Specialisation)

205
DSCM-5C
O5CM - 01

Service Operatons

Manugement - |

CO0505CM.

DESCRIBE the nature and CHARACTERISTICS of services and the servigys
ceonpmy

]
COI305CM

DESRCIBE the service desipn eclements of vaniety of services,

TUEB%)SL‘M

USE service blucprinting for mapping variety of real life service processes.

CO20505CM
-

ANALYSE aliernative locations and sites for varicty of service fagilines,

CO20505CM
it

JUDGE and EXPLAIN the service orientation al vancty of service
facilies | organizations,

COMS0SCM
i

CREATE fMow process layouts for vanety of serviees,

206
OS0M-S8C
O5CM -02

Supply Chann
Management

CO20605CM.
|

DESCRIBE the key concepts of Supply Chain Management and the - dnving
forces in contemporary Supply Chain Management.

CO2605CM

5

EXPLAIN the structure of modern day supply chains

CO20605CM
3

IDENTIFY the various flows in real world supply chains.

COGOSCM,
4

COMPARE and CONTRAST push and pull stratepies in Supply Chain
Management,

CO20605CM
5

EXPLAIN the key Operational Aspects in Supply Chain Management

CO2060SCM
f

DISCUSS the relationship between Customer Yalue and Supply Chain
Management.

dation's
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Course No &
Code

Course Name

Cotirse Outenme

Semester-11 (BA Specialisation)

205 BA-SC -

BA - 01

Basic Business
Analytics using R

CO2058A.1

IDENTIFY upportumtics for creating value psmg business analytics and DESCRIBE the basic congepts
in Business Analytics, DATA Science and Busimess Intelligence,

CO205BA2

EXPLAIN the applications of Business Analyties im muluple business domains and scenarios

COXSBAY

DEVELOP a thought process to think like a data scientistbusiness analvst

COXSBA S

ANALYZE dma praphscally by creating a variety of plots weing the appropriate visuslization ook of B

CO205BA 5

SELECT the night functioms:of B for the grven snslvies task.

CO205BA 6

COMBINE various tools and functions of R programming languaee and use
them in live analytical projects m multiple business domains and seeninos.

206 BA-SC -

BA - 02

Diata Mining

CO206BA |

DEFINE the key terms associated with Data Mining

CO06HA.2

EXPLAIN the various aspects of Data

CO26BAS

APPLY classification models

CO6RA 4

ANALYSE using clustering models

CO206BAS

SELECT appropeizte association analyvsis aid angivaly detectson toals.

CO206RA 6

COMBINE various data mining tools and use them in live analytical projects i business seenarios

217 BA-5F
IL-BA-01

Markating Analviics

CO217BAI

DESCRIBE the use of Voioe of the Customer data in making data driven
marketing deeisions.

CO21TBAZ

DEMOUNSTRATE an undersianding of utility theory 10 measure customer preforences an choices,

CO217BA D

IDENTIFY what gustomers” value in a proluct, and assess whan they are
willing to pay for it

COITBAA4

ILLUSTRATE the use of vanous tools and frameworks o solve strtegie
marketing problems using marketing data

CO217BAS

DETERMINE the most effeciive tanget markets

CO21TBAG

DESIGN a study that meorporates the key toals of Marketing Analytics.

P

ASMA Insti
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Course No & Course Name Course Qhiteome
Code
corioRA 1 [ENUMERATE the use of Workforce Analytics.
CO?I9BA 2 UNDERSTAND the Progess ﬂfﬂfﬁ:iﬂﬂ and uS':ng HR Wﬁl}tit!ﬂ
c02198A 3 |VSE dashboards, pivor tbles for dita driven decision making in HR.
HIBASE -1 o monee Anstytios ILLUSTRATI: the use of various tools and frameworks for predictive
IL-BA-03 CO219BA 4 .
analviics.
RIVE 3 vanels . ; - —
O3 IOBAS DERIVE a vanety of metrics and quantify key outcomes in multiple arcas
lof HR.
COB19BAL BUILID value for HR departments by showing clear links between HR and Busingss outcomes.
Semester - 11 (GO+UL)
cosor,1  |PESCRIBE the basw terms and concepts m Smategic Management,
COI0l 2 EXPLAIN the various facets ol Srategic Management in a real world context,
DESCRIBE the trade-offs  within and  across  strategy  formulation, implementation, appraisal.
CO3ni 3
Strateeie INTEGRATE the aspects of vanous funcironal areas of management 1o develop
i . ‘03 .
A1GC- 11 “u“ﬂgu“rm Co301.4 4 stratepgid perspective
EXPLAIN the nature of the problems amd chollenges confronted by the twp
CO301.5  pmanagement team and the approaches required to function effectively as strategisis.
DEVELOP the capability 1o view the firm in its torality in the context of its
COl6  |emvirenment.

L
PSD Shastri Ed
ASMA |
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Course No & Course Name Course Outcome
Code
COM2L DESCRIBE the concepts and models associated with Decision Science.
O3 L'NDERSTAND the different decision-making tools required to achieve
== loptimisation in business processes
P APPLY appropriate decision-making approach and toals 1o be used in business
e COviroainem
INTGC - 12 Decision Science 0004 ANALYSE real life situation with constraints and examine the problems using
kil different decision-making tools
EVALUATE the vanous facets of a business problem and develop problem
CO3L.5  |solving ability
=i IMSCUSS & proposc the vanous applications of dectsion tools in the present
COILE  fhusiness seenario
coron | |RECALL and DEFINE the cconomic aspects of intermational business.
DEMONSTRATE the outcomes of globalising and Eiberalising trade environment, trade policy
COI06.2 frameworks and macrocconumic linkages of the
Open cconamy.
cozpe s |MPENTIFY the mechanisms and working of the foreign exchange markets.
-"J""“" - UL - Hintenwational Husiness EXAMINE how a protectionist trade policy improves o daminishes the
H Economics COI64  prospects of survival / growth of business.
MEASURE the implicanons of Imernanional Financial Cnisis and 1=
COI06.5 repercussions on Internationnl Trade
COMPOSE a matrix of various economic aspects of intermationa) business
COM6 6 |and their linkages with Indian Economy

Snoalign’s
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Course Name

Course utcome

CO2I70SCM _[DESCRIBL the building blocks of Planning & Control of Operations.
|
c0217080M_ |EXPLAIN the nead for aggrepate planniog and the steps in aggregate planomg.
3
COTOSCM MAKE USE OF the vanous forecasting approaches in the context of operations
217 L 1 ~ [planning process
OSCM-81 — | Manning & Coateal of -
IL - OSCM - Operations 02170506 [FLUSTRATE how capacity planning is done in orgamzations and its
ol 4 [relationship with MRP
CO21T0SCM EXPLAIN the imponanee of scheduling in operations management,
§
CO21708CM. |[CREATE a Bill of Materials
v
CO21905CM. |DEFINE the key terms associated with Inventory Management.
I
COoNSeR|CTASSIFY various types of inventory, and Inventory costs
5
119 CO21908CM, [CALCULATE Economic Order Quantity and stock fevels under vanous
OSCM-S | Inventary 3 condinions.
I - ?}‘?“M 2 Management CO2190SCM. [COMPARE and CONTRAST various methods of inventory control,
* 4
CO2 19080 M. |ASSESS vanous [actors influencing Mike or Buy decisions.
5
CO219080M, [SOLVE problenis hased on ABC classification of inventory (
f
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Course Mo & Course Name Course Outcome
Code

COX0.1  |ENUMERATE the global contemporary developments sn Corporate

EXPLAIN the mmporance of regulation, markets and information m corporate governance and

C0310.2
- ) CATEGORIZE the n::Th of Board of Directors
310-GE - L_"']mm“ [ CO310.3 IEXAMINE the provision of Corporate Governance for listed and unlisted firms
UL-17 Governance CO304 |ANALYSE the enterprise risk for formulating the Internal comrol policics.

CO30.8  |Evaluate the legal framework and global perspeetive of Corporate

codng  |PISCUSS Cases related o Corporate Governance,

COMILL DESCRIBE the basic concepts and frameworks in the field of Non-Profit Sector & Non-Frofi

L lPaidril £l il — - - . -
EXPLAIN the charscteristics of Non-Profit organizations, summarizng the factors affecting

Costlz development of Non-Profit organization

31I-GE - UL -] Maragement of Non-

' peofit oranizations CO31A MAKE use of theoretical concepts, frameworks while registration process of Non-Profit Orgamization,

CO3M14  |[EXAMINE the role of any public policies which helps NPO in decision making.

EVALUATE the performance of Non- Profit organszations, the eritical Anancial considerations of the

OIS
OIS Non - Profit ﬂrgamritliﬂﬂ.

Semester-111 Marketing Specialisation

COS MKT 1 RECALL the kev concepts in services marketing

COMM MKT 2 EXPLAIN the role of Extended Marketing Mix in Services

3 CO3S MET 3 |DEMONSTRATE the new Paradigm and Perspectives in Marketing of services

i e ANALYSE the significance of servi ing i the Indi ——r
SE z services marketing in the Indian and global ¢

MKT- 03 COM4 MKT 4] i

COME MKT 5 EVALUATE Segmentation, Targeting & Positioning of Services in dynamig m

|marketing environment

COI MET.6|DEVELOFP markcting mix for vanous services offening \ %Lj

......
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Course o & Course Name ICourse Outeame
Code

DESCRIBE the theoeetical concepts related 1o Sales Mansgement and
Distribunon Management Domain
UNDERSTAND the concepts, technigees amd approsches roquinsd for effective

decision muking in the arcas of Sales and Distribution.
APPLY the concepts related to sales and distribution management

COMEKT.

CO30SMKT. 2

i Lo | COISMKT 3
MEKT-S( - Sales & Distribulion

MKT. 04 Muonagemaeni

ANALYZE 1he real-life issues related 1o design and

imiplementation ol Sales and Distnbution Manapement Sirateiy.
EVALUATE smtability of ahemative Sales and Distnbaulion

!-‘anng;m1 stritegics of an orpanieation

DESIGN and mplement Sales and Distibation Management
Strategies for an arganizalion

DEFINE the terme and concepty related to Busineis v Businéss
{marketinge.
EXPLAIN the tonms and comeepts used in basingss [0 business

COMSMET 4

COMIMKT.S

COMSMET 6

COM2IMKT.

CON2MKT.2

INENTIFY challenges and opportimitics in Busmness-1o-Business
CO32 MET 3 | Marketing.

32 . ) FORMULATE sepmentation. trgeting snd pasiioning, corsumer buving behavior and marketing mix
:.;IK‘:EET: f::::?:: Business COr2 MKT 4P the contex! of Business to
07

Husmess marketing

DESIGN marketing mix elements considening business-io-business
CO31 2 MET Sfsales and service situations,

DEVELOP marketing plan for business-to-business Marketing:
COFI2 MKT.6[SHtions

[ 2 p #80 Shastri E: \dation's
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Course No & Course Name Course Outeome
Cade

CO310.1  JENUMERATE the global contemporary developments in Corporate

EXPLAIN the importance of megulation, markets and information in corporate governance and

03102 '

- . bt CATEGORIZE the role of Bourd of Direciors
MOGE- | Corporete C0310.3 _|EXAMINE the provision of Corporate Governance for listed und unlisted firms
uL-17 Governance CO3104  [ANALYSE the enterprise risk for formulating the Internal control policies.

CO310.5  |Evaluate the legal frumework and global perspective of Carporate

coMO.6  |DISCUSS Cases related 10 Corporate Governance.

costy  |DESCRIBE the busic concepts and frameworks in the field of Non-Prolit Sector & Non-Profit

EXPLAIN the charactenstics of Non-Profit orgamizations, summarizing the factors atfecting

2
Co32 development of Non-Profit organizaton,

3 -GE - UL -] Manmagement of Non-

I8 il sreantrstions COMI3 MAKE use of theoretical concepts, frameworks while registration process of Non-Profit Organization.

CO31 14  |EXAMINE the role of any public policics which helps NPO in decision making.

EVALUATE the performance of Non- Profit organizations, the eritical financial considerations of the

03115 o)
§ Non - Profit organization.

Semester-111 Marketing Specialisation

CO303 MKT | RECALL the key congepts in sérvices marketing

EXPLAIN the role of Extended Marketing Mix in Services

COM MKT2
304 O304 MK T 3PDEMONSTRATE the pew Paradigm and Perspectives in Marketing of services
MKT-SC - [Services Marketing ANALYSE the significance of services marketing in the Indian and =
L NALYSE U o plohal coonom
MK+ 03 CO304 MKT 4 B g W e

IWALLUIATE & tniton, & Posi f Seraic d i
O TS | ATE Segmentation, Targeting & Posihomng of Services in dynami

markefing covironmenl s
CO304 MET.6|DEVELOP marketing mix for varous serviees ollering "\
= —
|1
E_'- el an = d
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Course No & Course Name Course Ouicome
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Semester L Finnnee Specialisation

DESCRIBE the basic concepts n financing, mvesting and profit distribution in

L0304
o firm
€O 3042 l‘jKFI.MN theorctical concepts related to raising ond use of funds and value of
I
304 FINSC - IAdvanced Financial CO 304 3 CALCLIT hTF wlu_::r- for nul:in.g capital structure, investment. lguidity and
FIN - 03 Mansgenct dividend liL:l:lS][H‘E in hic financial mun jrement l.'lf.l.'l firm -
CO304.4  |JANALYZE the options for making the right financial decisions of a firm
€O 304 5 ASSESS the role of financinl planning, risk analvsis i investmenis,
: liguidity and_credit management poliey of the firm on shareholder value
connd g |PESIGN an appropriate financial strategy using any one or multiple concepts’
! wechnigues leamed in this course,
COINSFIN.| [RECALL the busic concepts associated with international finance,
EXPLAIN the various the concepts related to Forcign Exchange Markets, transactions on the
CO305FIN.2 limernational forcign exchange market, Taxation Systems,
Intermutional Recervables and cash management
USE International Monetary Fund, World Bank, credit mting agencies, forvign exchange, forcign
CO3SFING lexchange iransactions, taxation system, Intemational eccivables and cash management i Intermational
financial morket.
303 FIN-SC Internitional ANALYZE the role of exchange rate and credit rating agencies, forcign exchange transactions, taxation
FiN -4 Finance CO30SFING [system, Receivables and cash management in

Intcrnational inancial market

EVALUATE the Intemational Monctary Fund, World Bank, credit rating agencies, foreign
CO30SFINS fexchange, foreign ¢xchange transactions, laxation system,

Receivables and cash manascrent in Intermational {insnce.

JCREATE the investment/ business plan by adopting vanious intermational

COIOSFING |finance concepts

PSD Shasu dalicn's
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COVMSFIN, | Remembering the key concepts of Indivect Taxes m India Identifying and enumerating the various terms
i _ lassociated with GST and other indirect taxces.
Explain how GST works us an Uniform Tax Structure, Hlustrote the GST rumework of India,
COMSFING ¥ deseribe the important concepts such as supply, dual taxation methad, registration process, ¢ic
Apply the theories and Principles and perform all caleulation through numerical problems on valuation
CO315FN 3 |and calculation of taxes. ldentify the time value of supply: determine the taxable person and tax levicd
. on gonds and services
315 FIN-SE - 1 :
IL=-FIN- |2 ANEG LaNEn Hlustriste the ¢ filling process of GST Categorize the Goods and Services under GST and amount of tax
COMEFING [W0 be paid using Dual tax coneept
Evaluate Input Tax Credit Process, reversal, late fling and New Amendmenis; appraise vanous indiregt
COZMIFINS Jtaxcs: Interpret the GET framework m India & verify the tax levied on Goods and Services
Elaborate all Provisions of GST and ean correlate with Gling of netums; viewal ¢ filling can be done
CO3ITSFTN.G |Estimate the GST, TDS, anticipate goods. services. tax payable person for the business
co3igFN | [Remember vanious concepts and products in Digial Banking
cOMEFIN2 [Explain and understand the sipnificance and development of Digital Bankng
co3isFin 3 [Compare and coprast the Branchless Banking and Traditional Banking
JIK FIN-SE " )
Jugrits -
ar—s| Al Benkng il COMSFING |Analyze the payment system of digital banking from consimer's point of view
Evaluate Role of digital banking and cinerging technologics n cconomic
COMREING development g
—— e
Fe 0 o 25
= n
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Code
CO32IFIN.| [RELATE to terminologies used in Insurance Law
" EXPLAIN the role of insurance law in overall development of the country
CO321FIN.2 ; :
throueh risk management and insurance coverage,
A21FIN-SE Insurance Laws & 5 : IDENTIFY risk management plans , strategies and technigues in Life and
: : CO32IFING |
IL-FIN- 18 Regulations Gieneral Insurance.

CO32IFING

APPRAISE Regulawory Framework of Insurance Business in India & Corporate
Ciovernance Practices Tor Insurance Companies.

CO321FINCS

ASSESS the insurance policies i the light of risk valuation,

Semester-111 Hunuan Resource Specialisation

304 HIR-SC
HERM - 03

Strategic Human
Resource Management

COMMHRM. I

REMEMBER the strategies adopted by HR und their implementation

CO3HRM,2

Ability to UNDERSTAND and ARTICULATE the basic concepts of SHRM
and link the HR strategics 1 the organizational business strategics.

COISHRM .3

Ability 10 ANALYZE HR as an investment to the company,

COMMHRM 4

Ability to INTERPRET and EVALUATE the implementation of the HR
slrategies.

COMMITRM 3

FORMULATE and provide realistic solutiens to the industry by designing
innovative strategics and logical decision making,

305 [IR-SC
HRM - 04

Humian Resolirce
Operntions

COMSHRM. |

Describe the functioning of personnel department

COXNSHRM2

Understand the commumication of HR & Personnel department

COJSHRM 3

Apply the knowledpe of various provisions under Laws related o social Security
and Labour welfare

COI0SHRM A

Examine vanous compensation structure and diseiplinary policres

COF0SHRM. S

Evaluate applicability of provisions of laws related 1o social security and Inbour
welfare across various sectors

COISHRM 6

Dresign a salary structure incorporating all compenents of payroll system

:clor
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314 HIR-SE
IL-HRM-09

HR Perspeetive in
Merger & Acquisition

CO3 4HRM. |

LIST conceptual framework of Mergers & Acquisitions and vrganization integration

CO314HRM.2

UNDERSTAND HR's role and due diligence process in Mergers & Acquisitions

CO34HRM.3

MANAGE/ SOLVE HR issues arising oul during Mergers & Acquisitions

COI4HRM 4

ORGANIZE HR due diligence before M & A

COITIHRM.S

SUPPORT progess of change management in M & A

CO34HRM.6

FORMULATE HR processes for restructuning compensation and benefits m Mergers & Acquisitions

IR HR-SE -
il.-HRM - 13

Performance
Management System

COZIRHRM. |

DESCRIBLE key components and applicability of theories of Performance
Muonagement System

CO3IBHRM 2

DEMONSTRATE the commumcation skills required when managing
achigvement and underachievement.

COJISHRM.3

IDENTIFY factors affecting Performance Measurement

CO3IEHRM A

ANALYZE various wools for performance assessment

CO318HRM 5

COMPARE various organizational performance management systoms and best
raclices,

CO3MEHRM.6

DESIGN 4 performance management process for an organization.

MY HR-SE -
IL - HRM -
134

Change Managemenlt
& New Technologies
in HEM

COII9HRM. |

DEFINE Change Management and its sigmificance

CO3I9HRM 2

LINDERSTANDING change management model and practices

CO319HRM.3

APPLY Change Management in context to digital transformation

CO3|9HRM 4

EXAMINE and DETERMINE various concepts in human resource
information svaiem

COXOHRM S

IMPLEMENT change management in the orgii#ation:
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Semester-111 OSCM Specialisution

305
50 M-5C
OSCM - 03

Logistics
Management

COI0SOSCM,
|

DEFINE basic terms and concepts related 1o Logistics management

COMSOSCM,

3

EXPLAIN the infrastructure of logistics, its linkage with various types of
communication modes.

COMFOSOM,
3

DESCRIBE the various dimensions of logistics management and transport,
their inter-linkages with different tvpes of freiehis

CO3INS0SCM,
4

CALCULATE logistic costs and vanous classification methods of reducing the
cost. Involving the information technology and its impagts.

COMSOSOM.
5

OUTLINE a wpical logistic framework and services, ILLUSTRATE the linkages with its dynamic
storage sysiem | Customer lssues, Logistic and
Business lssues in a real world context,

COIDS0SOM.
4]

DISCUSS modern real world logistical swvsiems using the vanous concepts in
the svllabus.

[
OSCM-50
OSCM - 04

Services Dperations
Management - 1]

CO30208CM
A

DEFINE the key concepty in Services Operations Management.

COMMOSCM

¥

DIFFERENRTIATE between various service strategics, service quality
dimensions, and customer relationships based on life tme value.

COMMOSOM
A

IDENTIFY the sources of value i 2 service supply relationship & three factors
that drive profitability for a professionul service firm

COOSCM
4

CATEGORIZE a service firm according to its stage of competitiveness.

COINIOS0CM
5

MODIFY the Serviee strategies of an organization For achieving the sirtegic
SCTVIEE Vision

COIH0SCM
L]

SOLVE the relevant numerical in the scope of the subject
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CO31208CM, |DEFINE basie terms and concepis related to MRP 1L
|

CO31205CM, [DESCRIBE the integrated planning structure and functions incorporaled within MRP
2

312 CO31205CM. [ILLUSRATE the importance of MRI as a top-management planning tool
OSCM.SE Manufucturing 3

I - OSCM Resource Planming 1 COZ120SCM. [IDENTIFY the vertical and horizontal cross-functional inegration within the MRP 11 planning hicrarchy.
07 4

CO3205CM. [EXPLAIN how what-il simulation, modeling, and analysis are used 1o produce feasible plans.
5

CO31205CM. [DISCUSS how MRP supports the company's cost, quality, and delivery operating objectives.
1]

COZAOSOM. JENUMERATE the key components of operations stratcgy.
|

EXPLAIN the linkages between operations sirategy and competitive advantage as the hasis of
COR60SCM, Jcompetitive position through superior product development, cost,
2 quality, features.

ILLUSTRATE the broader context of busingss strategy & fit between

COIOSCM. : : Trpha :
316 manufacturing and operations capabilitics and the business stratepy

OSCM-SE Operations and 3

i -050CM Services Strategy
11 CO360E0M.

-

EXAMINE the concepts of competitive leverage using manufacturing and operations, the fit of the
vanous clements of manulacturing and operations, the impact of the competitive environment, and the
structure of the value chain,

Coz1605CM [PESIGN the operations and service strategy.

: N

co36ascm [FORMULATE an operations strategy (long-term plan) and link with
6 opcrational decisions,

FSD Shazti | idaticn
L ASMA s |
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COSTTOSTH.

Course No & Course Name Course Ouicome
Code
CO31TOSCM., |DESCRIBE the Key Concepts and Definitions associated with Quality Management, Six Sigma and
l Process of Hix Sigma
COITTOSCM. [SUMMARIZE the six-sigma philosophy along with understanding of 7 QC Tools.
i
37 COITO0SCM. [PREDICT the change due to Six Sigma Implementation and Application of Six Sigmma tools in new
OSCM-SE Sin gig.ﬂ“ fiwr 3 mlungs
IL-0SCM - | Operations COITOSCM. |APPRECIATE use of Six Sigma for services performance improvement and strengthening the
4 Organizational Structures

DECIDE control chart to use for given set of data and ROSS (Return on Six Sigma)

5
CO3TOSCM,
6

CREATING a Case for Business Modcls in Different Industnies Proposing a Strategy by Studying the
cases of Successful Siv Sienag nplementainn

Semester-T111T BA Specinlisation

Advanced Suatistical
Methods using R

304 BA-SC
BA - 03

COMMBAL

RECALL all basic statistical concepts and associated values, formulae,

CO34BA2

EXPLAIN the statistical tools and DESCRIBE their applications in multiple
business domains and scenarios

COMBA ]

APPLY nime serics analysis in prediction of various trends,

COMEBA 4

DISCRIMINATE between vanious types of probability and probability
Anureabg e

CO3MBAS

FO J ' Is ol R

COMEBA 6

COMBINE various tools and functions of R programming lanpuage and usc
I LS,

Machine Learming &
Cognitive imtelligenee
asing Python

305 BA-SC
BA- 04

CO0NIBA.L

DEFINE the key terms in Python, Machine Leamming and Cognitive Intelligence

COI05BA.2

EXPLAIN the apphications of Machine Learming in niultiple business domains and scenarios

CO3I05HA.3

DEVELOF a thought process to think like data scientistbusingss Analyst

COMSHEA S

ANALYSE data using supervised and unsupervised Learmng Technigues

CO30SBAS

SELECT the right functions, arrays of Python for Machine Learmng algontms

COIEBAG

COMBINE various tools and functions of Python language in developing M
algorithms and use them in live unuTvtn..:I projects in
multiple buginess domain and sce
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312 BASSE
1.« BA - 06

Social Media. Web
& Text Analytics

CO312BA.1

DEFINE the key terms i Social Media Analvtics, Web Analyvtics and Text
Analytics

CO328BA2

EXPLAIN the applications of Social Media Analytics, Web Analvtics and Text
Analytics in multple business domains and scenarios

CO312BA3

DEVELOP u thought process to hamess the power of social media analvtics 1o
improve website or business

CO312BA 4

ANALYSE Social Media Analvtics and Web Analyties Tools

CO312BAS

SELECT the nght metnies for Social Media Analytics and Web Analytics

CORI2BAG

COMBINE wvarious tools apd metrics in butlding high impact dashboard m
multiple business domains and scenarios

EXUMERATE the key concepts of indusiry 4.0, data science in manufacturing,

SORIPONY | siions dnistins ndd TIOT
CO33BA.2 |DISCLSS the value added by analvtics in the operations function.
_ CO33BAS DEMONSTRATE the practical applications of data analytics and data science
313 BA-SE Industrial Intemet of | manufactuning operations.
IL-BA 07 Things CO3BAg |EXNAMINE the Industrial Internet of ings (1loT) and the role of Big Data
S | Analvties
COXIBA.S |EXPLAIN the applications of analytics in aperations,
COIIBA 6 l_‘:ﬂMFI[.E the 1ssues pertaining 10 the adoption of technologies that will shape
indusiry
CO31TBA L [DESCRIBE the key concepts in e-commeree snalyics.
CO3ITBA 2 DEMONSTRATI the use of analytics o deve profitability throughout the arganization. and scross the entire
customer expenience and lifecvele,
CO3LTBA3 SOLVE the unigque problems in e-commerce, and transform daia into better decisions and customer
317 BA-SE E-Commeree 7 Jexpenences.
IL-BA -1 Analytics-l COMTBA 4 |DISCOVER high-value insights vin dashboards and visualization

CO3I7TBAS

customer
streamline

DEVELOP apalytical approaches w improve ecommeroe marketmg and advertising, u
behavior, increase conversion rates, srengthen loyalty, optinize merchandising and p
mize product mix_snd sccurately al t i

COIITBA.G

FORMULATE the nght anabvtics driven sirateyy o oommerce businesses

PSD Shissts: e A
_1::_“!.!.
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Semester=111 ; 1B Specialisation

o4
IB-5C - 1B
-0

Import Expon
Documentation and
Procedurcs

CO3041B.1

Deseribe The Process O Impont And Expon In The Context Of Business

CO304IB.2

Explain The Import And Export Transactions, Classification And Various
Payment Terms

COM04B.3

Identify Various Types OF Documents Required For The Procedures Involved
In Import And Export

Examine Various Documentation Formats For The Import And Export

COMMIBA  [Processes
COMEIB.S  |Explain Pre And Post Activities OF Import And Export Process
COMSIB.G Discuss On Various Aspects OF Trades, Documentation And Procedures For

Import And Expon

312 IB-5E
1B -03

Cross Cuoltural
Management and
Global Leadership

COM2IA.I

Describe The Concept OF Culture And Sipmficance Of Cross-Cultural
Management

coM2iB2

Owitling The Cultural Valves And Differences With Dimensions OF Cultural Norms And Behaviors

CO3ZIB.3

ldentify Various Factors Affecting Colture And Decision-Making Models Across Cultures

Examine Theones OF Leadership With Leadership Across Cultures

CO3 2184
CO32IRS Explain Culturally Intelhgent Leadership In Intemational Trade
: .
Discuss On Leading And Managing Multicultural Teams In International !t )
CO3121B.6  |Contexi
| »
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Semester-11 Rural Agri Business Management

HABMOI1.1 |DEFINE the key terms in Indian Agniculture Land Reforms’ economic holding,

EXPLAIN the key terms in The place of agricubure in the national economy) The present position of
RABMOI.2 |Indian Agnculture with an advanced management

perspective.
IDENTIFY the various issues in the Agriculiure Industry in India. DEMONSTRATE their significance
RABMOL.3  from the perspective of Indian farmer &

Indian Economy & busingss decision making,
RABM 01-5C | Agriculiure and Indian EXAMINE the inter-relationships between various facets of Agriculiure &
RABM - 01 Economy RABMO1.4  feconomy from the perspective of a farmer. Labour, firm, industry, market, competition and business
cveles,

DEVELOP crincal thinking based on changing  pattermn of ownership and operational boldings in India,
RABMOLS [Farms size, Productivity’ Profitability and farm
efliciency

ANTICIPATE how ather firms in an industry and consumers will respond 1o cconomic decisions made
RABMOL.6 by a business, and how to incorporate these responses
into their own decisions.

RECALL the Role of Credit in Apneulure & Role of Agriculure in Feonomic
RABMD3. 1 [Development

: LUNDERSTAND the concept and special features of co-operative banking,
RABMO3.2  Iiryciure of the co-operalive eredit system in India

RABM (3-SE Rural Credit and Apply the theories of Agricultural linance with concept of ercdit

~-RABM - 03 Finance RABMO3.3
ANALYZE Plavers and Approaches in Microfinance & Rural Finance
RABMOY 4 m
RABMO3.5 |EXPLAIN the triangle of microfinance and the sole of BDS in rural finance. \\

RABMGY.6  [Develop o plan 1o ereate awarcness about d)‘f-ﬁ:fq:ﬂ_ garal finance schemes

s/ Qiract
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Semester-11 Pharma & Health Care Management

DESCRIBE concept of Pharma and healthcare management and FIND out the

PHOMOL
different role and responsibilitics of managers.

PHOMG].2 |UNDERSTAND the different managerial functions of managers

PHCM 01-8¢ Fundamenals of PHOMO! 3 IDENTIFY ri.gh_t the mc.lti\-'utliun for nght stakcholder in the healthcare sector
PHCM- 01 Pharma and Healthcare for effective delivery of service.
Management PHCMOI 4 JANALYZE modern Pharma and Healtheare models
PHCMOLS II::'.'U:JIL.:N government initiatives to provide healtheare facilitics in cach part of

PHCMO1.6  JCONSTRUCT model 1o provide effective service in healthcare manapement

PHUMO3. 1 |DEFINE strategy and DESCRIBE vanous types of Strategie planning

. . PHCMD3.2 [EXPLAIN why Vision Mission needs 1o consuder for strategy formulation
Strtegic Planning &

PHOM D3-5E Healthea PHCMO3. 3 JUSE strategic planning 1o solve the management problem in healthcare management
althcarg
PHCM- 03 L PHCMO3 4 |ANALYSE various management problem where it is required (o take strategic actions,

Management . .
PHCMO3.5 JCOMPARE vanous strategic formulations and the seleet night strategy

PHCMO03.6 |Understand the problem and DEVELOP strategy to solve it

Semester-111 Tourism & Hospitality Management

THMO1.1  JDESCRIBE different types of hotels & wravel agents

UNDERSTAND the basic functioning of star hotels, major operational, Depanments,

THMOD1.2 .
vernment Tules & regulations
. . Fisdinasiists of THMO1 3 L_Frl-. of Now charts & I].Iﬂgﬂ!.l‘lls of various Hospitality Scctors to know the
TIHM 01-5( Hospitality hicrarchy of the orgamention

THM - 01 Manageinet THMO1 4 JEXAMINE current changes taking place in the Hotel & Tourism Industry —

THMOLS EVALUATE the changes required to improve traditional methods to sait the

~ " leurrent market trends.
THMOL 6 DEVELOP Smant techmgues adapi I|!'I|.|. w the present market scenario Ny

betier customer salisbaction

i PED Shas
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Course No & Course Name |Course Outcome

Code
THMO3 1 DESCRIBE the fundamentals of event management & ditferent types of Events
EXPLAIN the concepts of Events & guest requirements to plan an evenl
THMO03.2
THM 03-81 THMO3 3 DESIGN & Hﬂl.lﬂl.l an event from various Wmﬁﬁ‘ L
iy | Event Munagement - —
THM -0 THMO3 4 EXAMINE possible shortfalls on an event & creale necessary back up systems
" lwavoid failures
THMO03,5  JCOMPARE Success of an event in comparison 1o the set objectves
COMPOSE New concepts of the event with innovative ideas to leave a lasting impression in the guest's
THMO3.6  Imind along with achieving organizational growth,

Semester-1V (GC+UL)

Enumerate the different parameters & facets of management control of an
CO401.1  [enterprise

Hlustrate the sariows techngues of enterprise performance management for
CO401.2  varied sectors.

Fnterprise Performance Determine the applicability of various toals and metrics as a performance

L0 - 14 . .
4016 Management 1V CO401.3  |evaluation & management tools

Analyse the key financial & non-financial attnibutes 1o evaluate enterprise
a0l 4 |performance.

.

_ Formulate the various parameters to evaluate enterprise performance effcctifely
CO401.5 through implementation of strategy

—— - Y
el . }
AT |
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Code

DESCRIBE major theornies, concepts, terms, models and fmmework of Indian ¢thos and business cthics,
CO402.1  |IDISCOVER the contemporary [ssucs in Business
Ethics

{CLASSIFY and RECOGNIZE Karma, Karma Yoga and discover its relevance in business setting,
CO402.2  [ILLUSTRATE the business cthical decision rationale
derived from Indian Heritage Scriptures.

APPLY Principles, Theornes, Models and Framework of Indian ¢thos and business cthics in order to

—— CO402.3  lincorporate value system in work culture and work
GE 14 Inchan Ethos & -

Yusiness F oA
AERNECER 01024 |PEVELOP and EXHIBIT analytical, problem solving skills. and work cthas by
COMPREHENSION and PRACTICE of Indian ethos and value svstemn

IMPLEMENT, EVALUATE, and FACILITATE ethical business behavior amd promote sustainable
CO402.5  |business ecology, improve profitahility. foster business

relation and emplovee productivity,

ELABORATE Ethical dilenymas in different business areas of marketing, HRM and Finance and
CO26  JADAPT dilemma resolution interventions by referring to

jeertann norms, theonies and medels of Eastern Management

c04s05 1 |Pefine the concept and key terms associated with the global strategic management

CO4052 Describe m detail global strategic alhance, merger and acquisitions.

Demonsteate varous ghobal organisation models in global strategic

401 3-Global ! i i TR EXLL
of Globul Strstegic CO4D5. 3 [management contexl
Strategic
Management N T : :
2 g Examine various entry and business-level strategics from global strategic

CO405 4
MANAPCIMCH] PrOSPeCtive.

CO05 5 Explain globalization, innovation, and sustainability and challenges to strateg

£

management. r/ )
CO405.6 ]{}csig:n global strategics and understand mm_;;nhuy, mierits and demweriis.

s rhafion's
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Course No & Course Name Course Qutcome
Code
DESCRIBE What 1s CSR, Scope & Complexity, Companies Act 2013, when was CSR Imitiated.
CO408.1  |Evolution, How CSR matters. Aims, objectives, Importance, Benefits of CSR.CSR in India CSR In
lo ‘ontex!, Implementation
CO408.2 EXPLAIN the implications of CSR from the perspectives of employees,
' ' managers, leaders, orgamzation and the Community.
408-GE - UL - Corporate Iﬁuciul CO408.3 MAI';!:Z USE OF 'qlc Thum:cs and Principles and Frameworks of CSR in
s Responsibility & specific orpanizational sctlings.
o Sustainability CO408 4 DECONSTRUCT The Role of Companics towards the socicty and its impact on the community.
CO408.5 FORMULATL The companies how they are pructicing CSR activities,
) Auditing the committees & Board of Committees, CSR_Annual Reports.
ELABORATE UPON the challenges of the Companies in shaping
CO408.6 s ;
organizational culture and Development of the society.
Semester-1V Marketing Management
CO40MKT 1 DESCRIBE the various concepts associated with Marketing 4.0

EXPLAIN the imponance of various concepts in Marketing 4.0. like

prompted Advocacy SA's, Four Major Industry Archetypes, and content marketing leading to Brand
AfTinity.

APPLY the concepts of digital marketing by Using Digital Amtbropology to connected customers |

CO40IMKT .2

403 CO403IMKT.3 fwhich will drive up the productivity , by
MKT-SC Markeung 4.0 Integrating the Best of Online and Offling Channels in the digital world.
MKT-05 ANALYSE the online and ofMling interactions between the compamics and

CO403IMKT 4

customers (o be the effective marketers

COIMKT S

EVALUATE how Technology & connecuvity has changed human life and
business in the context of real-world commoditics, products & services.

CO40IMKT 6

CREATING WOW! Moments with costomer cngagement by using
Marketing 4.0, - 7-_—- .

-

£
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Cownrse No & Course Name Course Outcome
“pde

C SMKT | DESCRIBE various concepts of marketing strategics

EXPLAIN vanous marketing strategies to handle marketng
{‘{m‘d K.T_Z circumsiances

APPLY the concepts of inarketing sty to solve neul=life business

CO404MKT 3 [Problems

ﬂH. . o DISCOVER the suitable competitive advantage useful to design
h::{HTr‘ht Markeng Strategy CO404NMET 4 |market specific and prganization specilic marketing strategics,
MET- D6

COL0IMKT S EXPLAIN pliernative wiays (o maeasure the outcome of market strategics.

COMMKT 6 DESIGN marketing strategics 1o lead the orgamzation towards
sustainable srowth.

CO412  [DEFINE and RECALL concepts associated with retail marketing
MKT.1

UNDERSTANID the various retail Formats, merchandisc management and

CO412 MKT.2
recenl trends

APPLY the best practices for retal store management along with USE of
CO412 MKT 3 |cacial media in retiling

412 CO412 MKT 4 ANALYSE and COMPARE the contemporary issues 1n Retailing and E-tailing

M}::'SL . e Retai] Markcting EVALUATE the store location based on the determinants and
o=t CO412 MK TS5 leffectiveness of Retail marketing mix ﬁ
i

CO412 MKT .6

DESIGN effective CRM programs suitable for each retatl format : -qu

n
L
i |

naation's
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Course No & Course Name Conrse Culcome
Code

cO41aMET | |[RECALL Concepts, charucteristics. strategies. size and composition of
peryperarime Bloekeets angd BECMY okt

SUMMERISE challenges and opportunitics of BOP & Emerging markets and cffect of different

. 3
CO4 MMKT 2 business enviranments on BOP & emerging markets

414 - Marketing to Emerging| CO414MKT 3 IEJ]—;.\TIF‘f’ Mari:gtlng Implications in t:.'n.mt of strategy, policy &
MEKT-SE Markisss B Bonan of | ractice of marketing for BOI" and Lmerging markets,
I - MKT- > COMPARE BRICKS. Next |1 and countries in emerging markets,

Vil 3 AMK
8 Pyramid COIAMKT 4 developed markets and BOP markets.

CO414MKT S ASSESS Demographic & cconomic scenario and Comparative Advantage of emerging market countries
: for a given scenaro.

Develop markcting strategics for BOP and emerging market in context of real

O 1aMKT 6 3
i ' world marketing offerings.

Semester-1V Financial Management

CO4an3 1 |Define and Describe the basic concepis related to Finonaal Laws

Hlustrate the implications of vanious laws, Explain concepts and details of

Co4a03. 2 : :
various financial laws.

4003 FINSC' : CO403. 3 [Make use of contextual financinl laws apphicable to orgamsations,
3 Financial Laws - - e
FIN - 05 CO403. 4 |Infer the application of lnancial laws to organisations

CO403. § Appraise and perceive the benclits of applicable laws o the

iy oreanisations
CO403. 6  |CREATE debt restructuring portfolio’ propasal.
COAO4EIN. L DESCRIBE the concepts related to emerging arcas of Microfinance, Snall finance banks, Payment

Hanks, Start-Ups, SHG and Digitization and analyvties

CO404FIN.2 |[EXPLAIN in detail. all the theoretical concepts taught through the syllabus

404 FIN-SC Current Vrends & CO404EIN. 3 JAPPLY the various theones and models of financial management in the casc.
FIN - 06 Cuses in Finance COS04FIN 4 ANALYSE the situstion and decide the key financial as well as non-financial m
clements involved in the situation
CO4MMFIN S |[EVALUATE the financial impact of the aliernative on the given case. \ &

COHMFIN.G |[CREATE fimancul models based on theories and conpepts studied

I

0
Lr3
=
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) : Remember the basic concepts. tools and technigues of cost management in the contemporary  business
CORZEINT Lopvironment and how it has influenced cost
EXPLAIN in detnl, all the theorctical concepts taught through the
COQIZFIN.Z feyllabus; diffcrentiate between various costing techniques.
HLLUSTRATE contempaorary management techmgues and how they are used in cost management to
CO412FIN.Y frespond 1o the contemporary business environment.
3 BINLSE —
1:' [;I]: H,; " b::;:::t.‘u [f:: : ; ANALYSE the situatton and decide the key cost factors | elements
. - e COALIFINA Linvalved in the decision making
FORMULATE new models and techmiques for managing the cost
COAITFING [qirategically in any businéss organization.
FORMULATE new madels for managing the cost stratepically for
CO412EIN 6 busingss urgnnwatiun.

413 FINSE -
IL-FIN-23

Rural & Micro Finance

CO413FIN.]

DEFINE the key concepts of Microflnance and other terms associated wath it

CO413FIN2

EXPLAIN and UNDERSTAND  the relevance of Microfimance and how 115 work 1owitnds  rural
development & growth,

CO41IFINAG

IDENTIFY Micro Fmance Models and their contribution towards, econamie growth, poverty
chimination , woemen empowerment and gender equality,

CO413FINS

ANALYZE the linkage between MFIs and Rural development

CO413FINS

EVALUATE the sigmificance and funding Microfmance [nstitutions & Seli-Help Group,

CO413FING

FORMULATE and DISCUSS Cases related 1o MF (Models) & Rugal developmefr, ‘.‘ig?ﬁ Empowerment
and Ciender Fauality =

Wk ¥
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Course No & Course Name Course Outcome
Code

l

Scemester-1V OSCM Specialisation

CO40305CM |DESCRIBE the structure of modern duys Logisties
N

Co40305CM [EXPLAIN the key concepts of Supply Cham Management and the — driving
5 forces in contemporary Supply Chain Manmgement,

4.

CO4030sCM [IDENTIFY the various flows in real world supply chams und Logsies.

403 IDSCRIBE the imporiance of documemations.

E Supply Chams and 3

OSCM-5C

0SCM - 05 COMPARE and CONTRAST push and pull strateities in Supply Chain

agistics CO40308CM , , ; ; »
Management. ANALYSE the impact of tracking system linkage in Logistics.

4

CO3030SCM |EXPLAIN the key Operational Aspects of E Procurement.
{:*cmfnsc'm DEVELOP 4 framework for e-logistics
CMFIE'}S{‘ M |DEFINE industrial revolutions and its differemt aspecs,
L‘Ml-;:l]ﬁ{‘h’l EXPLAIN the role of technology pillars of Industry 4.0,

3
E{J-'Iﬂ-llﬁfhi DEMONSTRATE the use of data in effective deciston making,

404 3
OSCM-SC Industry 4.0 CO4040SeM [ILLUSTRATE the need of cyber physical system for sustainable competitive

OSCM - 06 4 advanage.

co4040s0M [FXPLAIN the challenges faced by various mdustrics in full fledge

¢ implementation of Industry 4.0 m

COS40SCM [DEVELOP a framework for any organization using base of Smart Industry Repuli
6 by Simzrapore EDB —
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Course No &
Code

Course Name

Course Outeanme

Semester-1V Human Resource Management

TEI“BEHHM.I

DESCRIBE the major theories, concepts, terms, models tools and frameworks

in the field of Organizational Diagnosis & Development.

CO403HRM.2

UNDERSTAND concept of OD and *intervention”,

MAKE USE of the Thrnm:-. Models, I‘rlmtplm nnd Frameworks of

Resource Management

COHIHRM 4

i ; anizational COL03HRM 3
403 HR-5C D[T}]:ugnum & |Organizational Dia
HRM - 05 E i ANALYZE the external and internal covironment wath right ool of diagnosis
Development COS03HRM 4 .
and review the role of consuliant in Q0.
COSO3HRM.S IDENTIFY AND MAP an intervention to orgamisational necd
COM03HRM.6 DESIGN the role of the consultant for an organisational ssue
_ DESCRIBE the conceptual framework of Digital Disruptions and its impact on
CO404HRM | |the current HR Trends.
COA04HRM.2 SUMMARIZE the impuct of Current HR trends on HR Funetions
ILLUSTRATE value creation & competitive advantage of Technology on
404 HR-SC {.Ju'rcm_ T:':-ntls & |COJO4HRMA jcurrent HR Trends
"IRH 06 JAECE N Human

EXAMINE the changing role of HR Prioritics

COJ04HERM S

ELABORATE upon the various 1ypes of current HR Trends

e

COS04HRM 6

APFPLY the exasting Tech towls to real time I[RM C hallcnj:-.i and ofter

Solulions. e

F
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Course No & Course Name Course Ouicome
Code

IDENTIFY the basic concepts of Employee Engugement and Fmployee

COSIHRM. 1 |y nership.

UNDERSTANDING the various factors, models and metrics imvolved in
COM 1 IHRM 2 [Employee engagement,

DETERMINATION of various Employee Engagement Activitics and types of Employee Ownership
CO413HRM 3 [practiced in all scales of companics at vanous sectors.

413 HR-51 Employee Engagement

.- HRM - 19 and Ownership i IMPLEMENTATION of Engagement strategies and BUILDING Engagement
COSIIHRM 3 | Culure in COmpEInics,

EVALUATION of Emplover engagement and Employvee Ownership and its
CO413HRM .5 himpact on the perfonmance of businesses

APPLICATION of Employee engagemenl practices and Employee
COL13HRM.6 |Ownership at various sectors of industry,

IDENTIFY the basic concepts of leadership and succession planning,
CO414HRM |

i ¢ |costsirm2 UNDERSTANDING the modern theories and stvles of leadership
cadership an Baddioate:

414 HR-SE -

Succession — _ .
IL-HRM - 20 : IMPLEMENTING the appropriate sucieession plan throvgh leadership development
Planming CO415HRM.3 pprop P gh le » P

COSTSHRM 4 ANALYSING and EVALUATING the existing human capital,
g

COS13HRM.S

BUILDING appropriate Succession Plan regquired in an organization, (
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410
OSCM-SE
IL - 080M

15

Enterprise

Resource Planning

COIHBOSCM,
1

DESCRIBE the key concepts of ERP systems for manufacturing or service
organizations.

COL08050M.
2

EXPLAIN the scope of common ERP Systems modules.

COMBOSCM,

-
. ]

DEVELOP basic understanding of how ERP enriches the business organzations i achicving a
multidimensional growth.

COMDOSOM,
4

EXAMINE the challenges associuted with implementing enterprise systems and their impacts on
orgamzations.

CO4090SCM,
5

JUSTIFY selection of an appropriate ERP wansition strategy,

CO4AP0SCM.
f

FORMULATE best selection and implementation strategy i a real setting

dl4
OSCM-SE
IL-08CM -
19

Purchasing & Supplcr

Relationship
Management

CO414050M.
|

DESCRIBE the Purchasing Process and its importance in organizations.

COS14050M.
2

-

Students will understand the impact of purchasing on competitive success and
profitability of modern-day organizations.

COA1408CM.
3

MAKE USE OF the various Negotiation technique in the context of Purchasing
process,

COA4050M.
4

ILLUSTRATE how Supplier evaluation and selection is done in organizations
and its relationship with corporate Strategy.

CO414080M,
5

EXPLAIN the importance of Performance Measurement & Evaluation in
operations nanagement,

CoO414

OSCM.6
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Semester-1V BA Specialisation

COL03BA |

APPRECIATE the differences i the nature of information goads as opposed to
traditional poods and services,

403 BA-SC -
BA- 05

Economics of Network
Indusires

CO403BA 2

DESCRIBE the charactenstics of the markets for network products,

COA03BA ]

ILLUSRTRATE the characteristics of the cost structure of information goods and its implications tor
pricing of information goods w.r.t price discimination,

CO403BA 4

e H i
COMPARE and CONTRAST the pros and cons of keeping products

compatible, and strategic aspects of the decision regarding compatibility,

CO405BA |

Rt

EVALUATE the rale of complementary products. compatibility and standards,
switching costs and lock-in in network industries.

CO403BA 6

DISCUSS the economics of Internet advertising, and the busingss model of
Fefi pricmg

4 BA-SC
BA -

CO44BA .|

IDENTIFY KNOWLEDGE associated and represent it by logical sequence and
plan a strategy 10 solve given problem

COMHRA

i

UNDERSTAND Al's fundamentul concepts and methods

Artificial Inelligence
in Business
Applications

COdOMBA

T

APPLY various maching learming algonthms on structured data to develop
machine leaming models

CO04BA 4

ACQUIRE advanced Data ANALYSIS SKILLS through algorithm and search
processes,

COd0SBA

L

SELECT logical and functional process 1o develop the model m

COAMBA 6

le .'lr K.

CREATE SOLUTIONS for vanous business pml;hgmmng Al techmigues. P
VS S“_‘

RS0 5

ST
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DESC key LY | mrCE T 5.
COLGEA 1 SCRIBE the key concepts in e-commeree wmalyhics
DEMONSTRATE the use of analytics to drive profitabality throughout the
COWIBAL Jarganizution, and scross the entie vustomer experience and lifeeyele,
: SOLVE the unigue problems in c-commerce, and transform data into betrer
CO0IBAT Lyecivions and customer CAPETICNCES,
409 BA-SE - | E Commerce Analvtics - - — : : m—
I -BA- 13 -1 COMIBAS DISCOVER gh-value insights via dashboards and visualization.
DEVELOP analytical approaches ta improve ecommerce marketing and advertising, understand
customer behavior. increase conversion raites, strengthen loyalty, optimize merchandising and produet
COMEBA S Imix, streamline
transaclions, optinize product mix, and accurately attribute sales,
CO409BA 6 [FORMULATE the nght analytics driven strategy for ecommerce businesscs
CO410RAL DESCRIBE the key terms in healtheare data analyvtics
cos10BA 2 |EXPLAIN the fundamental concepts in Health Care Analytics
ILLUSTRATE the use of specific tools and technigues to design effective ways
— COL10BAS fof handling, retrieving, analyzing. and making use of healtheare data
410 BA-SE ;
L. - I:& 14 | Healtheare Analytics
4 5 : EXAMINE the issues associated with the applications of mtelligent dam
COJI0BAS Lacquisition, processing, and analysis of healtheare data
CO410BA S EXPLAIN the perspectives of healtheare related opportunities for developing
___|new analvtical approaches —
COSI0BA & ADAPT healthcare data analytics for improving the bealth and well-bemg of (
people.
o
a8 O e
=4 PSD Shas
'I;;\.:’._.:‘ N, AT
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Course No & Course Name Course Outcome
Code
Semester-1V : 1B Specialisation

COM041B.1 Bescribe The Economic Significance Of Trade Along With The Logistics
Processes

CO4041B.2  [Explain International Trade Theories And Applications In Business

Coa04ig 3 [Mdentify Various Environmental Factors Associated With Intemational Business

404 1B-5C Globul Trade and COtarn g |Eramine Vanous Modes And Practices OF International 1 ogistics
6 - 02 Logistics Management :

Explain The Activities Inviolved In Entire Logistics Processs In International
COHHIB 3 Business

Develop The Appropriate Sttirategy Of Operations For Global Trade And
Logistics

Deseribe The Concept OF Globalisation And Global Competitiveness In
CO4091B.1  |International Business

COA04118.6

Explain The Efficacy O The Forvign Collaborations And Joint Ventures In
COPIB.2  fintermational Business

Global Identify Various Elements OF Value Chaim Involved In Import And Export
409 1B-SF Competitivencss, COM9IB3  |Business
18- 05 Value Chains and — _ : .
Alblarices Examine Various Factors Of International Supply Chain Design And Global
CO4091.4 | Procurement And Distribution
P
cosoopp.s |Fveluate The Global Competitiveness Index For Intemnational Business (
: Discuss On Role And Significance OF Strategie International

COMNB.6 Buosaness Context
-Ii, _ F '"'55_5_'-- - Foundation's
*.:.;'—_.'a ABMA ins = TnEEamant
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Course No & Course Name Course Quicome
Code

Semester-1V Rural Apri Business Management
RABMO2 1 [RECALL the basic termunologios reluted 10 1CT
UNDERSTAND the use of 1CT with ditferent aspects & various issucs &
challenses for 1CT information services
RABM 02-SC [IC'T for Agricalture RABMUZI |Apply the GIS Applications in micro resource mapping

RAHM - 02 IManagemeint RABMO2 4 ANALYZE the different 1ok and technigues used under 1T n Agriculture
Manasement
RABMOZ 8 [EVALUATE the common JCT platforms for information services
RABMO2.6  |CHOOSE the right ICT s per the requirement of agriculture activity
RARMOS 1 DEFINE the term rural entreprencurship and FNUMERATE factors that

support wonlen s participation in rural entreprenceurshin

RABMO52 JUNDERSTAND the Process of entreprencurship, aims, and barncrs

RABMO2.2

RABM 05- AgH RABMOS3 [APPLY differcnt ICT in Rural entreprencurship development.
5:_' RABM Entreprencurship RABMOS.4 |Analyze the importance of IT in rural Incha and role of entrepreneur n rural
{3 development,

RABMOS § EVALUATE the rural capabilities, Endowment of Skill sets and Natural resources in rural India

RABMOS 6 |Design the business plan, factors considering rural development & Rural BPO

Semester-1V Pharma & Health Care Managemeni
PHCMO2. | IDENTIFY vurious environmental factors affecting on Phanma and Healtheare
~ |industry

Prinert et Blthcise PHCMO2.2  JUNDERSTAND various laws applicable to Pharma and Healtheare industry
PHCM 02-5C el v PHOMO2 3 |Understand the situation and wdentity right Jegal way to solve the problem.
FHOM-02 |8 in India PHOMO2 4 |ANALYSE steps involved in Intellectual Property R:ghts ICZISIralions
PHOMDZS  JCHOOSE the night type of IPR as per the content and work available 1o protect
Elaborate the different faws developed by constitutions 1o support and protect
Pharma and Healtheare sector

/

PHOMOL,6

)

—
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Course No & Course Name Caurse Outcome
Code
DEFINE the key terms, LIST the Auributes and Charactenistics of Entrcprencurs
PHOMO6. | [leature  and  ENUMERATE  the  Factors  influencing
Entreprencurship Girowth,
PHEM06.3 DISCUSS the various theories of entreprencurship
) (¥ . CONSTRUCT a framework for a typical EDP for the Phe ary
PHOM 06-SE | Entreprenenrshipin | PHCMO6.3 e g PR iy
PRCM- 06 | Pharma and Healtheare -
EXAMINE the role of Government and various support organizations in
PHCMOG4 '

encouraging and supporting Fntreprencurshin,

PHOMOG.S

COMPOSE an inventory of possible entreprencurial opportunities in
contemporary local. regional and natsonal the context for Pharma and Healtheare sector,

PHCMODG.6

BUILID a busincss plan for an entreprencurial pharma of healthcare venture,

Semester-1V Tourism & Hospitality Management

THM 02-8C
THM - 02

Tourism & Travel
Management

THMO2 1

DEFINE the various components of the Toursm Industry & Types of Touesm

THMO2 2

UNDERSTAND basic operations ol a Travel Agency & tour conduction

THMO2 3

EXECUTE theoretical knowledge to design vanious tour packages & work on
costing for the packages

THMO2.4

Amalyze changing trends i Travel & Transpon industry- Domestic
& International

THMO2 S

INTERPRET the smpacts of Tournsm Industry globally & practicing of
Eco- Tounsm

FHMO02.6

BUILD new concepts of Eco-Tounsm according to customer requirements

(1)
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Course No & Course Name [Course Duteome
Code
: DEFINE Concept & process of Strategic thinking Major Players of Hospitality
THMOS. | .
& Travel Indusiry
DISCUSS Swratege management for vinous organizations factors influencing
THMOS 2 . :
siratepy formulations
THMOS.3 IMPLEMENT strategies for Hotels & Travel Agents with the help ol struetured
THM 05-SE  [Sirategic Hospitality ST |designs & flow chans
THM - 05 Management THMES 4 ANALYSE  Suitable srategies for  differemt Hospitality  scetors
izds with consideration o micro & macro environmenis
EVALUATE Current market scenario & suggest strategios that can be utilized
THMOS.5
for the benefits of the company
THMOS & DEVELOP Strategies for standalone units, 3 chain of hotels, small and largze
= travel agents International stratcgics for small & bug plavers
Abbrevation  |Course Type Credits
(.8 Ciemeric Core 3
5C Subject Core i
GE-LIL CGieneric Elective .
University Leved B
[GE-11. Cieneric Elecuve %
Institue Lovel =
SE Subject Elective 2
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MCA Course Qutcomes

First Year M.C.A. - Semester: [ & 11 Course OQutcome

E-11 Java Understand Basic Concepts of

O Understand

Programming OOPs. Java, Inheritance, Package.

Understand Exception handling,
co2 Understand arrays and Steings and multi-
threading in Java

CO3 Understand Understand collection framework

Develop GUI using Abstract
o4 Apply Windows Toolkit (AWT) and event
handling

COS Apply Bevelop Web application using ISP

and Serviet. JDBC
I'T-12 Data :
oy : Demonstrate linear data structures
= “""'.m fug sl Apply linked list, stack and queue
Algorithms

implement tree, graph, hash table

()2
Chdn Apply and heap dara structures

apply brute force and backiracking

LR Apply technigues

demonstrate greedy and divide-

CoM Apply
i

s
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; implement dynamic progsrammin
COS5 Apply e ! Prog &
technigue
= g Distinguish different process |
IT- 13 OOSE COl  Usdersiand g stent pracess mode

tor a sollware development.

Design software requirements
specification solution for & given
problem delinitions of a soltware
system.

02 Analyse

Apply soltware engineering
analysis/design knowledge to
sugaest solutions for simulated
problems

CO3 Analyze

Dresign user interface layout for

CO4 Apply different types of applications

Recognize and describe current

COs Understand h Cakeiiar
trends in sellware engineering

I'T- 14 Operating
Svstem Coneepts

Understand structure ol OS, process

CO Uinderstand i
management and synchronization.

Linderstand multicore and
multipricessing 08

Co2 Understand
CO3 Understand explain Realtime and embedded OS

understand Windows and Linux 0S8

4 L. nderstan : L ;
CC and fundamenmals and administration.

Apply solve shell scripting problems
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CO3

Understand the basic concepts of
Ol Understand  Computer Network. and principle of
lavering

I'T-15 Network
Technologies

Apply the error detection and
o2 Apply correction techniques used in data
transmission

Apply 1P addressing schemes and

5
O3 Apply sub netting

Understand the concept ol routing
CO4 Understand protocols, Application layer
protogols and Network Security

Apply the socket programming
CO5 Apply hasics to create a simple chat
application

IT-11L Practicals Col Apply Demonstrate Collection framework
CO2  Apply Develop GUI using awt and swing

Develop Web application using JSP

CO3  Apply and Servlet, JDBC

Apply Data Structure to solve

oM Apply problems using JavaScript

Create working project using tools
Col Hanta and techniques leamt in this

- semesier
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Understand Demonstrate the
ol LInderstand concepts of python and madular
programming.

I'T-21 Python
Programming

con Apply Apply ﬂ,“: concepts of concurrency
5 control in python

solve the real-hite problems using
CO3  Apply object-oriented concepts and python
libraries

Demonstrate the concept of 10,

o4 f
Apply Exception Handling, database

Analyvze the given dataset and apply
COs Analyze the dma analysis coneepts and data
visualization

IT-21 Software Understand the process of Sofiware
Project Col Apply Project Management Framework
Management and Apply estimation technigues.

Learn the philosophy. principles and

o2 Understand “ : ,
lifecyele of an agile project,

Demonstrate Agile Teams and
Tools and Apply agile project
constraints and trade-olls for
estimating project size and schedule

CO3  Apply

xplain Project Tracking and

CO4  Apply

Interpretation of Progress Report
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. Analvze Problem statement and

CO5 Analyze 1 B

evalunte Lser Staries

MT-21 U nderstand the role and principles
Optimization COl Understand ol optimization technigues in
Technigues business world

Demonstrate specific optimization
C02 Apply technigue Tor efiective decision
PRy 1
making

Apply the optimization techniques

CoO Apply i1 business enviromments

[lwstrate and inler for the business

0 Analyze f
seenario

Analyze the optimization wehniques

CO5  Analyze in stratcgic planning for optimal
gain

I'1-23 Advance
Lniernet ol Understand
Technologices

Outline the basic concepts ot
Advance Intermet Technologies

Design appropriate user interfaces
o2 Apply and implements webpage based on
given problem Statement

CO3 Apply Implement coneepts and methods of

MNaodedS
CoM e lmplcmF nt concepts and methods of
Angulat
280 8h
.*4_9:..’1; 1 i i
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Build Dynamic web pages using
COs Apply server-side PHP programming with
Database Connectivity

Describe the core concepts of
Col Understand DBMS and various databases used
in real applications

1T-24 Advanced
ADBMS

Design relational database using E-

e )
co2 Apply 2 model and normalization

Demenstrate XML database and
CO3 Apply nonprocedural structural query
languages for data access

Explain concepts of Parallel,
COd Understand Distributed and Object-Oricnted
Databases and their applications

Apply transaction management,
recovery management, backup and
securily | privacy concepls for
database applications

COS  Apply

Implement python programming
I'T-21L Practical Col Apply concepts for solving real life
problems.

Implement Advanced Internet

L] j 3§
oz Apply Technologies

Create working project using Wols
COl Create and technigues leamt in this
semesLer

ITC21 Mini
Project
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Second Year M.C.A. - Semester: 111 & VI Course
Outcome

Subject {Course ﬁan}e}'
and Code

=BLevels Deseription

IT-31 Muobile
Applieation col Understand
Development

Understand Various Mobile
Application Architectures.

Apply diflferent types of

CO2  Apply widgets and Layouts,

Deseribe Web Services and
O3 Linderstand Weh Views in mobile
applications.

Implement data storing and

CO4  Apply retrieval methods in android.
. _ Demonstrate Hybrid Maobile
R Apply App Framework
I'T-32 Data Understand Data warchouse
Warchousing and Data Ol Understand  concepts, architecture and
Mining models

Learn and understand
cO2 Understand techniques of preprocessing
on various kinds ol data

Apply association Mining and

=80 Sh»"..--'..'

Anaa |
ASMA L
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I'T-33 Software Testing
and Quality Assurance

I'T-34 Knowledge
Representation and

Artificial Intelligence:

ML, DL

PaD Shasti
ASHA lu

0o

Cos

COl

o2

CO3

O

COs

ol

c02

Apply

Linderstand

L Inderstand

Apply

Apply

Analvze

Apply

Understand

Classification Technigues on
Data Sets

Apply Clustering Techniques
and Web Mining on Data Sels

Understand other approaches
of Data mining

Understand the role of
sollware quality assurance in
contributing to the efficient
delivery of sofiware solutions.

Demonstrate specific software
tests with well-defined
objectives and 1argets,

Apply the software testing
techniques in commercial
enyiranments

Construct test strategics and
plans for soltware testing

Demonstrate the usage of
software testing tools for test
effectiveness, efficiency and
coverage

Uinderstand basic building
block of Artificial Intelligence
and Knowledge
Representation,

Apply Propositional Logic tor
knowledge representation



P50 Shuistn Educational Foundastion's
ASMA INSTITLTE OF MANAGEMENRT
Approved by ATCTE, Néw Delha, AMikatad 1o Savitribai Phole Pune Unversity (et Code i3] 64}

Shasin Chimpus, 5 No B85 NDA Hoad, Shivane, Pane - 410 (23
Py (DM SHR 4T 252401537 g VG200 Fas, (0200 PS200480
Bl enguiryedzeime ), direcor o asena m Websile: www s in

PR T o A Al s NT

Design various models bascd
CO3 Apply on Machine Leaming
methodology

Design various models based
COM Apply on Deep Learning
methodology

Understand various hardware
CO5 Uinderstamd and software aspect used for
Al and its application.

Describe the concepts of

I'T-35 Cloud | : . Cloud Computing and its
Computing col Understand Service Modelsd& Deploviment
Maodels,

Classify the types of

SR :
o2 Understiand Virtuabzation.

Describe the Cloud
CO3 Understand Management and relate Cloud
1o SOA

Interpret Architecture and
Cod Apply Phareell Programing of Cloud
Computing.

Demonstrate practical
CO5 Apply implementation of Cloud
compuling.

I'T-31L Course Name:

Practical Ccot

Develop mobile application,
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Co2 Apply Bevelop ML, DI, models
using Python
Create working projec using
ITC31 Minj Projeey CO| Create tools and techniques learnt i
this semester
; describe the evolution of
-y | 'nderst; : :
IT-41 DevOpy 0 Understand [n:-.:hnoimg}-' & thniling
cOp Remember explain Introduction o
. N various Devops Platforms
demonsirage the building
CO3

: s / blocks of
U i components ) of

nderstand Devops ang EAin an insight of
the Devaps Architecture,

apply the krmwludgu Lain
CO4 Apply about Devops approa

ch across
viriouy domains

05 Apply build DevOps application
Deseribe ang analvze the
BM-41 PPém-op Con Understand interactions between multiple
aspects of managemen,
Analyze the roje of planning
CO2 Analyze and decision making in
Organization
Justify the roje ol leadership
CO3 Analyze Yualities, Mativarion and
Team Building,
€4

Analyze siress managemen
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and confligy management

G ] Deseribe Personality and
({]3 I..l d 1 LT .
feierstand Individual Behaviar

Create workin
lols and tech
the program

£ project usin @

Creale niques leamny i
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