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Work Completion Certificat

To whom it may concern

Sanjay Amte has successfullycompleted an internship in the Marketing
d on 30" November 2022

assuring you for our best services a

This is to certify that Miss Sakshi
department. The work is complete
Thanking you and

Iways. Belowmentioned are the details of thework
completed.

Key Purpose of the Role Inside Sales is res
BiofuelCircle pi
making the platfo

ponsible for qualifying generated leads and upselling usage of
atform to existing subscribers.The role essentially is aimedat
m, a go to system for all the subscribers for their biomass and

biofuel
trades.
What —Key Taskswill Subscriber Analysis
beinvolved?

1. Periodical review of subscriber business with the platform

2. Gap analysis between potential usage and actual usage
Communication Plan

1. Product/ service ideas for inside sales

- 2. Direct Communication plan for every subscriber 3.Campaign plan

for group of subscribers

Execution
. 1. Online/ phone-based customer connect

g. 2. Online customer meetings for selling the product/ services
' Work Period: 1* September 2022 to 30" November 2022
g
. Regards,
Gt
- SUHAS BAXI
FOUNDER
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SUMMER INTERNSHIP PROJECT

Name of the Student: Sakshi Sanjay Amte
Name of the Organization: Biofuelcircle private Limited , Pune
City: Pune Pin: 411007

Main activity of the Organization:

First Online Market place for biomass and Biofuels

Name of the Head of the Organization:

Suhas Baxi

Address of the Head of the Organization:

3rd & 4th Floor, Vishwakalyan, Off I'TI Road,

Aundh Pune 411007, India

City: Pune Pin: 411007

Name & Designation of the Project Guide:

Anita Nerkar Head Of Marketing Team Lead.

Telephone Numbers: + 91 (20) 48522522

Reporting Date: 1 September, 2022

Work timings at the Organization: 9AM to 6PM




Description of project in brief:

® “"To Study Business Process of Biomass Briquette Manufacturers Of Maharashtra”

Objectives:

To study the biofuel market of country.

To study and understand biofuel supply chain in India.

T'o know the market SOP i.e., Standard Operating Procedure.

To study the Selling of Briquettes And Inside sales

To know the Preference of raw material for production of biomass briquettes.

To know the preference of Industrial Consumers of biomass briquettes.
Scope:

The scope of the project is to know the importance of It is a source of
renewable energy, as the raw material can easily be refilled. In consideration
of petrol or diesel, biofuel is more cost-effective and environment friendly.
Moreover, Its prices are far better as compared to petrol or diesel. Biofuel

also helps to reduce global warming..
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SIP Schedule at the Organization:

e The SIP is scheduled for a period of 98 days from 1" September 2022 to 30th
November 2022,

e Interns work on-site during the duration of internship. There are catch ups
scheduled to discuss work progress and overall internship experience at regular
intervals.

e Tasks and Projects are assigned to the interns that will improve their understandings
of the concepts learned in college and also based on the personal & professional
skill set.

e Only browser and Keyword Sheets are allowed to be kept open, all the other
applications (songs, file folder etc.) should be closed strictly.

e No leaves are granted during the course of internship.

e Work days are Monday to Friday. Weekends off

e Working hours are 9 hours.
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EXECUTIVE SUMMA

Project titled- “To Study Business Process of Biomass Briquette
Manufacturers Of Maharashtra® As an MBA student, The project has been
carried out at BiofuelCircle Private Limited The project title is to study the
consumption of biomass briquettes to meet the industrial fuel needs of

Maharashtra. The duration of project was of two months 10 Sep to 13 Nov

2022.

Marketing is the continuous or ongoing process of defining anticipating and
Consumers’ needs and wants or organizing all the resources of the enterprise
to satisfy Sellers demand at the desirable profits to the integrated business
activities designed to develop marketing plans and programs leading to the
satisfaction of Consumer’s want. The total potential demand is very high for

biomass briquettes the facts and figures itself talk about the effectiveness of

Platform

Research methodology adopted for the collection of primary data was
interpersonal interview with farmer, briquettes manufacturer, and Consumer
company. The secondary data sources were BiofuelCircle broachers, manuals,
websites, etc. observations regarding the preferences of respondents,
competitors, and insight from discussion with them is also included in the

report. BiofuelCircle is the first and one-of-its-kind online marketplace in
yr biomass and biofuels. This revolutionary concept

India, specially degigned
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biomass briquettes the facts and figures itself talk about the effectiveness of
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CHAPTE

BiofuelCircle

‘:ig 2.' (-.'Ompany LogO
2.1 ABOUT THE COMPANY

BiofuelCircle Private Limited, based in Pune. India, founded in June 2020, is
registered as a start-up with the Start-up-India program. The driving force
behind the creation of BiofuelCircle was a strong will and need to build a

reliable and cost-effective bioenergy supply chain.

BiofuelCircle is the first and one-of-its-kind online marketplace in India,

y designed for biomass and biofuels. This r
and highly advanced digital platform and

e stakeholders of the bioenergy supply chain in
by creating

evolutionary concept

speciall
an organized

creates a reliable
physical ecosystem for th

various parts of India. BiofuelCi
-to

rcle is helping businesses grow
new opportunities in the Farm -Fuel ecosystem, simultaneously enabling a

r agro-waste, generating rural empowerment, and

circular economy fo

reducing carbon footprint.

S Foundation's
sgenEnf LR ——
B 15 \: h o




2.2 MISSION

ur Ieading technolg

We have bolstered wel) beyond
e ndispensablc business

across the enterprise with g i 8Y research o serve qualified leaders

1 > . :
plans, Strategic advice, and tools they

need to accomplish thejr Mmission Critica) prioritj
rities and gep.

up the best organizations of the

2.3 VISION

Creating a dependable Supply chain for bio

Enhance scalability for the Bioenergy Industry energy and dynamic market-based Participation to

2.4 SERVICES OF THE COMPANY

Explore BiofuelCircle’s comprehensive ran

2¢ Of servj
bioenergy & ices that open up new avenues of progress for the

Discovery Services

Bioﬂll.elCirclc(si c.o;mecfs Iv;rious stakeholders in the biofuel supply chain. Biomass  sellers. biofuel
suppliers, and industrial buyers can discover trading opportunities and ca : i
ofuelCi 7 t
fslCirele. with case. rry them through completion on

Delivery Services
BiofuelCircle's Logistics Services ensure effective order fulfillment for every deal. For a hassle-free

delivery experience, we offer:
Platform Transport Service
Transport Planning

Delivery & Product Quality Reports
Tracing & Tracking

Trade Finance

BiofuelCircle facilitates easy access to funds with its Trade Finance feature, which requires minimal
documentation and a simple 2-click process.
scords. a user can apply for credit against an invoice to help fulfill an order

PED Biyazir © riation’s
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S [ndustrial Profile

About
. ¢ olCircle is India’s first onlj
giofue Ne marketplace forh

. innv : )
The platform: & and selling Biofuels and Biomass
ings together Boiler Manufactyrer« .
Bring : €rs, Boiler Owners Industrial g;
parmers and Transporters on its C-marketplace ’ strial Biofuel Buyers, Briquette Makers

.Enables seamless and efficient buying & sellin
£

.Offers financing solutions customized fo ;
. r the Bioenergy
2y Industry

+Helps in digital transaction management throy invoi
gh e-nvoicing and digi
gital payments,

Access to Markets
Limited access to markets for buying raw biomass as well as for selling finished biofuel products is a
challenge faced by briquette makers and biomass processors

Seasonality

Supply of raw biomass is available only for 4-5 months in a year requiring high upfront investments for
buying and storing a year’s supply of raw biomass

Logistics

High cost of transport especially over longer distances.

Price Discovery

Limited control on procurement and sales price; and lack of options for biomass variety, suppliers, and

customers

Access to Finance
oupled with seasonality, this increases cost of operations

Access to mainstream bank finance is limited. C

“oundation’s

TN

18




26 [ndustrial Profile

About
; ircle is India’s first onl;
giofuelC N€ Marketplyee fo

I buyin . \
The platform: g and selling Biofuels and Biomass.

prings together Boiler Manufactyrer Boiler oy
bl \f

) ners, Indugtr; i
Farmers and Transporters on its C-marketplace rial Biofuel Buyers, Briquette Makers,

«Enables seamless and efficient buying & selling

.Helps buyers and sellers get real-time insights on product avajj
- avai

;o ability, prici .
.Offers Biofuel Processors and Briquette Makers a upj e

que OPportunity to overcome the challenge of the

ity of raw biomass es
seasonality 0 55, getaccess to more customers and discover better deals for biofuels

.Offers financing solutions customized for the Bioenergy industry

Helps in digital transaction management through e-invoicing and digita payments.

Access to Markets

Limited access to markets for buying raw biomass as well as for selling finished biofuel products is a
challenge faced by briquette makers and biomass processors.

Seasonality

Supply of raw biomass is available only for 4-5 months in a year requiring high upfront investments for
buying and storing a year’s supply of raw biomass

Logistics

High cost of transport especially over longer distances.

Price Discovery :
Limited control on procurement and sales price; and lack of options for biomass variety, suppliers, and

Customers

Access to Finance i
) , R f operations
Acces bank finance is limited. Coupled with seasonality, this increases cost o1 0p
CCESs to mainstream bank fi :

N
\
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3.3TASK UNDERTAKEN

( worked under the guidance of Anita Nerkar Heaq o Mark
arketing Team Lead

The work which was assigned to me was:

« Product/ service ideas for inside sales

o Direct Communication plan for every subscriber
» Campaign plan for group of subscribers

¢ Online/ phone-based customer connect

o Online customer meetings for selling the product/ services

P8D Ghast
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Aesad s s
Ao 4 Histituk




CHAPT :
ER 4. SCopg AND LIMITATIONS

1.1 SCOPE OF THE PROJECT

f this project i i
The purpose of t 15 10 provide knowledge '
> . : a
Management practices and Raw Materig| Preference ot'l%iOInz(s);llBrl;gu

This project also intends to give awareness aboyt organic w

study Agro-Waste
Tiquettes Manufacturer,
ays to improve marketplace .

As the BIOFUEL Circle Is First onlipe Marketplace For
a

the Biomass Supplier so It Created

As the Market of the Bio coal is very unorganized and very less know to people here is
very good way to connect the Supplier | producer and consumer through this digital
platform to Create awareness and also help to increase the value of the Organization by
producing more relation with the respective business Organizations.

This project will help to understand the current energy requirement of different companies
, Their facing problems , Cost , Carbon footprint , emission and poll}ltnon created by
different source of the fuel and by using Bio coal how we can get over this problems .

1At 1 » »
e Stagta EAucanuc il rounGaRion s \\ el



4.2 LIMITATIONS OF THE PROJECT

A unorganized Seetor to jt i v

supplier and working as 4 middle map in this chains.

e Technical limitations-: As there gre only 3 4 ty
famous is heat press byt there is not 4 perfect machj
we want so there is Jot to be researched in jt |
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51 Research Methodology:

i Biomel(‘irclc inl.cndcd. to idt‘l‘llit‘} —
.urposivel)-' in Bhor chmn of Punc_ district and
“rposively and randomly. respectively go stud
manufacturerto study the Raw Material p
office, ebsite.

' urvey ip Particular grey T
aroungd Maharashlra.

Ay on the Apro w
reference, The

o he study was undertaken
out 400 farmers were selected

b aste Managemeny and 40 Briquettes
s ary data were collected from company

o Parameters of the Research are as Follows: -

Research design - Descriptive

Sampling Method - Probability Sumpling

Sampling Technique - Convenience

Sample Size — 400+40

Sampling Unit - One State.

Sampling Area - Bhor Region in Pune District & Maharashtra.
Sampling Elements — Farmers and Briquettes Manufacturer
Data processing and management - Microsoft Excel
Research Approach - Suryey

Data Collection - Primary Data & secondary data

Sources of primary data collection - Questionnaire

Data Analysis - Frequency table

Contact Method - Farm Visit and Phone Contacts

*Primary data was collected through:
In this project, Questionnaire is used to collect primary data for this project.

What are the Crops you taken up in the Farm?
What is the cropping pattern? :

How many cropping cycle were taken Qlace?

How you deal with the post-harvest residues?

Burn the Agri residue? R
Would you like to earn form your Agri residue’
Selection of commodity criteria of briquettes man
Any reason for selecting particular commodity?

facturer?

.09.\).0\_&1':&_9;_5)__.

R
se;’"“hl'y objective:
- Toanalyse whic T
oy ¢ ; /‘//! \,_4‘_-:';/,.‘--.\_\\:{‘.; " \l‘
/s



lyse the website trafg,
na

Ta'@

%

Keywords.
z d relevant
To fin

)

sure the speed of the Website.
ToM

.“;.

' Data was collected through;
ndary
Seco
¢

«Jiwww.biof uelc'lrclc.con‘l/contact
. bt Zr;'/www.nre l -SOVITesearch/re.

https:

£ e

biomass,htm|
-'/www.ircda.in.fbinmass— Ow\er-m
tps:

3. h_.'— \D\K

¢ website I collected all the
v ;
From ab:the website, overall perform,
0
traffic

data and thege Websiteg

are ajgq
nce of the websi

helpfy| 10 know fhe
te, ranking of w

ebsite on Google.

al Profile of Selected Farmeys.
r
3.1 Gene

ted farmers _ _
| Age group o.fseliﬂt?am factor which affects the behayioyy and inf]
Ageisa

uence peoples’ choice, thinking and risk
ise distributi f: €IS is given
ith age group of Persons. The age Eroup wise distribution of sample farm
itv di with a
3 blhty differ
hearing a
nelow.

Age group of selected farmers

Percentage
No. of Farmer
Lr No.  |Age Group

30 %
120
[ Less or equal 35yrs.

58.75%
235 5
11.25%
[36yrs — 45yrs
' 45
n 100
~ [More than 45

400

24
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o jevel of far_mers
et decision‘makmg process education play
nt ces with the education of the people

€Y ro}
- Educag; €, prefe
ang i 3 : Cation 3 Tence fp, .
::al)'s o the educational factor in the Study. Tapje sho“fze;:z te d° avio.frtgﬁt‘,’l‘f"'”"‘ attributes gf e prod
Ucatiop -So. it '~ Product
al Slatug of the fa"nersl: is I\]fcry importan to
D1 T \ N the sty Yy area
;. No Education N \
NO' of fal"m€rs P&
Creentage
/’— K
l SSC N
2 S
55.75
x\“\
e S COCL AT
0, HSC T
i 2.5
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Total 400 100
Post-Harvest Approach of farmer

. 5 . . H 1 ] ion left
tamers do directly burn the Agri residue remained after harvesting this may be because there were no option
ith the farmer ra{her than bur%)nit on field which is very wring because it damages the biodiversity of the land and

3 i1{}'611&3 it pollutes environment.

I Iagriculture the background of the farmers also equally matters in the post-harvest approach because some of the
Aot

Farmer Preference  No. of farmers Percentage
49.25
Burn on field 197
08.25
Composting




Total

i Cropping Pattern

cropping pattern of the farmer decides the rayy,
Eteininv hence the cropping type and cropping pat
| R

400

%

\_

material availability to the b

\

100

_\\_‘

g riquettes manufacturing in the
ern plays v. : o g In the
g plays very Important role in availability in the briquettes
mani '
K100, Field Crops No. of Farmer Frequency Annual Percentage
1. Soyabean 78 1) 19.5
D. Groundnut 125 3 31.25
B. 197 1
Sugarcane ligns
\
00
Total 400 6 :
\
.[.h“d h.olding of farmers farmland holding of sample farmers. The
; .hold' €Conomic status of farmers, it is essential to study the per
ing

status of sample farmers

FFarmer land holdings

No_ Of fal’mefs

Percentage

(up to 2 ha) a2

oo R

Y



V/_’Large (4.01 ha ang ab(we)

17.5
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et T

Total 6 =
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iti i Manufacturers.: -
dities by Briquettes
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eference is wholl dependent op
Pﬁf‘- 7oA manufacturer pr ¥ depel

the Consumer pne,
i f ing the bri ue
tal heat obtained by consuming { q
MW ded upon the to
e

ed and demand again it is
ttes which is ca)

culated in Kilocalories.

Briquettes Manufacturer No. of Briguettes Percentage
r, No preference Manufacturer,
—— Groundnut 134 p3.5
l.
2125
3 Soyabean 8s
L]
= ]
25
) 181 5.2
B Sugarcane
00 100
Total
27500
o i §? ~ tgf« o Aotion's




‘Aued . ) JO UONSadans
uasaid ay[
241 Jad se BLYSBIRYRIA pUe 1011SIp sund jo uoigay loyg ur uayepapun Apaarsodind st Apms }
- :Apm3§ 3y} Jo uoie]
oL
‘anpisal LSy Jo juswageuel 152

ajah
od pue uonisoduios sapanbug ay 9P193p 01 In0 parwres st Lains paseq [enpratpul YL P
“mIBINURW sananbugq o pue

-15

0

Soipa 71

‘Alwopues P123]3s ase s1auey “Jey up (oSe[1a/iouLief £¢) S —
0 Slaulre g 00t “xoiddy - ! :

ue
21s 9|duwreg ‘Apnyg 343 10y Ajaaisodind Pajoajas a1am SIa[ield P

OB (sansuags

. 4! aydu®



{ Biomass mavket share;
s

R Blmhp'mm’
L Electrochemycg)
W Physicot ('onmo"

m Lack of Year-round Supply Chains Resyts in

Slowdown of Market Growth in indiq

(" er ket g~

New Schemes Support Biomass-based 2 Biodiesel
. Cogeneration in Sugar Milis ond Other Industries

! * Blogas
® Bicethanol m Others

Fig 5.4 Image showing the users of Biomass

Biomass has always been an important energy source for the country considering the benefits it offe
srenewable, widely available, carbon-neutral and has the potential to prov

terural areas. Biomass is also capable of providing firm energy. About 3
we in the country is still derived from biomass and more than 70% of the country's population depends
won it for its energy needs. Ministry of New and Renewable Energy has realised the potential and role
ofbiomass energy in the Indian context and hence has initiated a number of programmes for promotion
of efficient technologies for its use in various sectors of the economy to ensure derivati.on of maximum
fits. For efficient utilization of biomass, bagasse based cogenerati9n in sugar mills and biomass
Pover generation have been taken up under biomass power and cogeneration ng?’“‘"}?' i
“Mmass power & cogeneration programme is implemented with the mam‘ e :.\:uikon ; Biomass
feg ologies for optimum use of country’s biomass .resources for,gNd pm-\l;:kgec\;onul shells, sova
Materials used for power generation include bagasse, rice husk, s;tra\‘\(.i colt::: stalk, -
de-oiled cakes, coffee waste, jute wastes, groundnut shells, saw dust elc.

rs. It
ide significant employment in
2% of the total primary energy

PSD Shastrt Ecucatiorai Foundatia o
CASMA Instituse of Hanagement 29 N,



ylarket Trends
: KeY
[

2cely 1O Experience a Signiﬁcant Growth
LIK
nol

e

he transportation sector ig the

iggest emj

; t 3 3 % 2 . &4 |tter of re
Glﬂb"l].)"on of fossil fuels used in their Interna| Combustigy, enginis eTnhou © ases, Majorly gy,
b vate vehicles, such as four-wheelerg g ' i

¢ r

: ‘WO-Wheelers s "aNsportatign Sector h
: ; i : ; along ;i

sh“retg vehicles majorly fall into the lightweigpy Vehicle ¢

v

ategory ang 4

€ 10 the

ission of greenhouse gases, county; 1

.+ the emission 5 : €S all oyer the wo

“m.]t thnumber of countfles NOW mandate the blending of gasoline wi::ade:]:: : lb O TS, and o

sing dency on fossil fuels. =

eading mandates that drive the global demang for biofuels are set in North America, In
etc. For instance, the GOVCrmTlent of India ang oil Marketing companies are a

Furope; the blending of 10% ethanol in motor spirit

ting : With an aim {0 increase the blending percentage

promon t0 20% by 2028. In 2016., the gl.obal.blo-gasolme consumption stood at 95 thousand barrels of

gradua, i lent per day, which went Increasing till 2019, and 5 suffered a decline ip 2020 due to the COVID.

oil equIva™

19 Pandemlc-tion is expected to recover once the effect of the pandemic gets subsided

e da is likely to release the final regulation for publication of its Clean Fuel Standard program

Similarly, Cogga The Clean Fuel Standard program includes a nationwide goal of an average 15% ethanol

inspring 2022. wo .
0. : ini 3 d that it would waive its import tariff

bend by 2030 razil's Ministry of Economy announce hat it wou arif

Funhennore_, n M?rchofl?grz")gducts, through the end of 2022 to alleYnate mﬂauinfry pressures. This is

on ethanol, lchu:lggost to the ethanol blending in the gasoline and drive the market.

expected to giv

| igni th in
i the above points, the ethanol segment is expected to experience significant grow
fore, owing to e 2 iy
ltelzl?oﬁlels market during the forecast period

ggressively

p ' '
'
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<6 C ompetitive Landscape
.T.hc competitive landscape of the Biofyes Marke¢
Archer paniels Midland Company, Abengoa Bioe
incorporated, and FOET LLC,

ew sector SO competition is fairly

iS fra gm
Nergy SA

I'san . .
arted working in biofuel projects.
§

ADVANTAGES

To study Agro-Waste Management practices ang Raw
Manufacturer of Maharashtra

Agriculture is going to be 1 trillion dollar economy in 2030 an
opportunities.

All the Agro waste is left is burned by the Farmers and they are not fully aware about the use of the Agro
Waste so it will help famers to get a side income And Learn More About Managing their Farm waste.
Tostudy The Agro waste market with Briquette and pellets are very Unorganized sector and Now Business
organizations are moving to bio coals i.e. Briquette and Pellets To reduce Carbon Footprints.

As the BIOFUEL Circle Is First online Marketplace For the Biomass Supplier so It Created a lot of
9ppoturnities to grow in this unorganized and unheard Sector. :

As Bigger Businfss organization iave to reduce all the Carbon Footprints tl}ey nee.d to S:;:cl:ef:::: the
As Coal prices and getting higher and Higher all the Business Organization

Alternatiye And It will help to cut down the cost. a1l the different material to get the

i unosiAl, tud '
The Quality of this material are bi g issue right now So we can stu a);l et
Proper treatment to get quality improved and help them to get more

Material Preference of Biomass Briquettes

d its very vast market with lots of

Director gty - |
PSO Shastri £, ; v/

ASF.?:"« - I !



57 Major Players

» Abengoa Bioenergy S.A.

o POET,LLC

o Archer Daniels Midland Compahy
* Cargill Incorporated

* Renewable Energy Group, Inc.



7AGES AND APPLICATIONS
pvAN OF BRiQup
‘TTES

Pressing the faw
2 s compareq to 1
S COmpared to th

iquetti ng Machine makes Briquettes by cop
e Br dc ompact. They also have a high density

Mater;
Jf“’egv they offer a concentrated type of energy aterials, So. they

v are
he IOOSC blOmass much harder,

Thcrc 4 e ch
arcoal and firey
2 v
1glow BV rning i
ression procedure allows the briquette to b
fhe commP urn for a longer time
1 High efficiency
tage of briquettes is the boosted heati
Another adyan wid ; cating value which is d ;
jesity- Briquette Machine produces briquettes that relatively genera;tc :xeotr(; :]e W Batsturs 6 i)
el cat as compared to other
oy have high thermal value and also have much low ash cont i
2)2,0 0 40 %. ntent (2 to 10 %) in contrary to coal which

Moreover, they aré 40 percent more efficient and also have a longer lifespan than firewood

1Smokeless

nake br iquettes smokeless, i.¢., they create no smoke,

ltis the unique property of Briquetting Machine to1
r no fly ash which all depends upon the raw material.

arbon footprint, or soot. Plus, they generate little 0

$Easy Availability

Biomass Briquette Machine generates Bri
derywhere in plenty of quantity.

quettes out of the biomass materials wh ich are available

iSimple to make

common for heating in the

' its use is quite
tnow. But! J hinder to shape

B : ‘
“commere arket righ
= ial briquettes are sold in the m g ¢ ptible matter, noul der, and

'.:Eﬁf)’:households. For this, you just need 2 pile of com

i in the heaps 25 they are
also pile them up o £

can up|
o herical, of cylmdncal. In

re anywhere:
gular, SP

and size make them easy t0 S0
bical, rectan,

many different shapes likes ¢
ily and packed.into bags.

33
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CHAPTER 7: Suggestions And Contribution to the Organization

7.1 Suggestions

Company should focus on promotional activities through field demonstration, farmers meeting etc.
for increase the sale of Biomass Briquettes available on BiofuelCircle Marketplace.

Company should concentrate on the availability of product to their respective Briquettes

_IJ

Manufacturer by regularizing their supply chain.

In this competitive market, Consumer’s suggestions play most important role and company must
design appropriate credit policy and margin for motivation.

Company Should build a good chain of supply to the customers in term to get a proper supply chain
in this unorganized market.

Company should encourage all the farmers to sell their all remining farm residue in order to get a
farmer new source of the income and also it can help to reduce the deficiency in the raw material

supply chain of this business.

Company should increase their interaction with the Briquette manufacturer in order to improve

quality of the material they supply to the market , in order to get big

institutional buyer they should improve the quality of the briquette and start focusing on the quality

to get more benefits.
. It’s a new sector and to reduce carbon foot print big player using biomass briquette to reduce the
dependance on the coal and that’s why company should work on the introducing all this new ways to

- big players iy arket as it will help them reduce their dependence on the all the traditional ways.




7.2 Contribution to the Organization

I. Worked As a Customer Assurance trainee .
2. Mai i i i
nly Focused on to Increase the potential of the briquette manufactures by working on different
Seenarios to improve their presence in the market.

Collect data of the supplier for the further market strategy to help company to gain market

(%)

advantage.
4. Help the manufactures to improve their quality of briquettes to get more and more suppliers by

implementing some standard procedures |

0

Help company to get contact with all the suppluy chain players on the field level as to improve the
understanding of the market .

6. \IV' Qe 170 Y o . s

) orked to organized the supply chain as its was very unorganized and it was taking huge amount of
time to get all the deals and deliveries done

7. Help to set up a lab to test the quality of the briquettes in order to help all the supplier and buyer .

7.3 Limitation of the Study

* The data collection is only based on information given by farmers and briquettes manufacturer.

* Many a timers Farmers cannot answer the open-ended questions because their attitude and awareness are

the limiting factors.

* The information provided by the Farmers and briquettes manufacturer is not always true.

* Analysis is purely based on the responses of the respondent.

g X
Bl i ;
i <)
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ASMA Insiil



9.

CHAPTER 8: FINDINGS

In Bhor Region, potential use of Sugarcane trash briquettes is 45.25 % and Soyabean husk
briquettes, Groundnut briquettes is 33.5% and 21.25% respectively.

In Bhor Region, Sugarcane and Cauliflower, Soybean and Maize having 75 % of cultivation.

In Biomass briquettes, first time biofuelcircle have made it available digitally creating efficient
supply chain.

Farmers cultivate Sugarcane because it requires less attention.

Major sources of the information are field demonstration is 63% and company personnel is 13%
As per feedback from Retailer, many consumers use Groundnut and Saw Dust in whole year.
Field Demos and farm visit are the important factors for increasing Sales and awareness among
the farmers.

Campaigning, Farmer’s meeting, Live Demos etc. are the promoting strategy of biofuelcircle for
marketing of products, is driving factor behind capturing the market share than the competitors.

In Bhor Region most of the farmers are produces Sugarcane, Groundnut, Soyabean crop.

10. 75% farmers and 85% briquettes manufacturers are strongly satisfied by the BiofuelCircle

Marketplace .




v

'dOS Sunnjogjnuell

uo juapuadap St 11 Ajisowr sapanbLiq ssewolq ul JUaWaINbal 1UI3JJIp dArY satuedwiod Ay} JO ISON °6
‘Kuedwos s JoWNsuU0d Aq patess se Y31y st sapanbuig [[ayg nupunoIn Jo Ieys

j1oydBW fJualuaFeusw 153A124-150d JO 2I1BME [[9M JOU B JaInioenuew d)anbriq pue SIQULE] Yyl 't

"UOIJBULIOJU[ JO 22IN0S 10lew a1e [eUOSIag Auedwo) pue uonensuowd( P[ald "<

npjenjoig uo sapanbliq pue ssewiolq 3uij[as pue Suiseyound J[iym siaimoejnuet

-aoejdiayie|y Q]2
auey Ay} q pa1apIsuod 1030y Jurpodwi Jsow ayy e AH[ENQ PUB ] T

ananbiiq Se [[a4 SB pue S1

aoejdiadIRIA 20N D]ANJOIE INOGE SIBME 21T BIIE Aprus wioJ] “JaIndejnuew 3nonbliq PUE SISULIRY YL °|

NOISNTIONOD :6 YALdVHO



CHAPTER 10: BIBLIOGRAPHY

> Donald R Cooper (2006), “Business Research Methodology™ Ninth Edition, McGraw Hill.

= Kotl.er, Philip (2006). “Marketing Management”. Prentice Hall of India, New Delhi. 718.

»> Dflvld A Aaker, V Kumar, George S Day “Market Research™ 9th Edition, Wiley India Edition b.
> Richard I Levin, David S. Rubin, “Statistics for Management” Seventh Edition, Pearson.

> Awasthi, G. 1997 Agricultural Inputs; Seminar Paper, Geneva abstracts.

9

9.

REFERENCES

https://apps.fas.usda.gov/newgainapi/api/report/downloadreportbyfilename?filename=Biofuels%
20Annual New%20Delhi_India 8-9-201 9.pdf

biodiesel.aspx# i—itext=Production%20Process,undergoes%20washing%2C%20drying%20and %2

Ofiltration
1000108.php?aid=62445#.~:text=To%20produce%20ethanol%20from%20fi nal,v)%20to%20the

%20mola sses%
20mash

prospects/#:~:text=The%20government%200f%20Ind 1a%20targets,35%25%20by%20the%20yea

1%202030.&te
xt=The%20government%200{%20India%20has,increase%20indigenous%20production%200{%2

Obiofuels https://economictimes.indiatimes.com/small-biz/productline/power-generation/national-
policy-on-biofuels- 2018-here-are-key-things-you-should-

know/articleshow/71922729.cms?from=mdr#:~:text=the%20following%20steps %3 A -
,Improve%20the%200urrent%20produc(ion%200f%20cthanol%20and%20biodiesel%20by%20in

creasing,devel opments%20to%20improve%20biofuel%20production

https://www. olobenewswire.com/news-release/2021/02/10/2172860/0/en/Biofuels-Market-to-
signiﬁcant-growth-at-a-healthy-s-l 0-CAGR-Market-Research-Future-MRFR . htm|

witness-

Beijing China%20-%20Peoples%20Republic%200f_07-27-2020
“Bangkok_Thailand_06-30-2020

10. _Sao%ZOPaulo%ZOATO_Brazi1_08-03-2020

11. _The%z0Hague_European%20Union_06

12. New%20Delhi__

-29-2020

40



