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INTRODUCTION

1.1 Company Profile

*  Company Name - skinnsiimakeQ)

Address - Tst floor. Empire Plaza 1, B Wing, Lal Bahadur Shastri Rd, Chandan Nagar, Vikhroli
West, Mumbai. Maharashtra 400070

* Foundation Year - 2017

* Services Offered — Laser Hair Reduction, Derma facial, acne-treatment, hydra-facial  treatment,
anti-ageing treatment

* Products Manufactured - acne, hydration, brightening, sun protect, anti-ageing

* India’s leading clinical beauty platform which is backed by experts & driven by technology, where
our brands toothsi & skinnsi are revolutionizing the way Indians get smile makeovers & the skin
they've always wanted.

* Present in over 17 cities across India, we've designed close to 1,50,000 smiles & completed
over 44,310 Laser Hair Reduction sessions. We've reached close to 2,00,000 customers via at-

home visits, partner clinics and our flagship center.

Skinnsi provides a wide range of services

e Skincare Services

e Skincare Products

actor
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1.2 Abstract/Introduction

Welcome to o online skin medicime hub! We are thritled 1o provide you with a convenient and reliable
platform to address all vour skin health needs, At our hub, we inderstand the importance of maintaining
healthy and radiant skin, and we are committed 1o bringing you the finest selection of dermatological
products and expert advice from the comfor of vour own hame

Qur hub is designed to cater 10 individuals seeking effective solutions for various skin concerns, whether
it's acne. eCczema, psoriasis, aging, or any other dermatological condition. We have curated a comprehensive
range of high-quality skin medicines, including creams, ointments, lotions, serums. and more, sourced from
reputable brands and manufacturers

What sets us apart is our focus on providing a scamless and user-friendly experience. Our intuitive website
mterface allows you to browse and explore our extensive product catalog with case. You can access detailed
product descriptions, ingredients, usage instructions, and customer reviews to make informed decisions
about your skincare purchases,

Furthermore. our hub goes beyond being just an online store. We take pride in our commitment to educating
and empowering our customers. Our platform features a wealth of educational resources. including articles,
blogs. and videos, created by dermatologists and skincare experts. Whether you want to learn about the
latest sKincare trends. discover tips for maintaining healthy skin, or delve into the science behind
dermatological treatments. we have you covered.

We understand that skincare is a personal journey, and evervone's needs are unique. That's why we offer
personalized recommendations through our online consultation service. You can connect with our team of
licensed dermatologists, who will provide tailored advice and suggest suitable products based on your
specific concerns and skin type.

Customer satisfaction is our top priority, and we strive to deliver exceptional service. From secure payment
options to disereet packaging and prompt delivery, we aim to make your shopping experience hassle-free
and enjoyable.

Thank you for choosing our online skin medicine hub. We are excited to be part of your skincare journey

and help you achieve healthy, glowing skin. Explore our range of products, tap into expert knowledge, and
take the first step towards your skin's optimal health and beauty.

1.3 Existing System and Need for System

Existing System

Offline skin medicine selling, while still a common practice, can present several challenges and limitations.
Here are some of the problems associated with offline skin medicine selling:

1. Limited Accessibility: Offline stores are typically located in specific physical locations, which can make
it difficult for individuals in remote areas or with limited mobility to access the necessary skin medicines.
This lack of accessibility can be a major hindrance, especially for individuals with urgent skin concerns.




timited selection of skin medicines. Thic restriets the el

¥ nees available to customers and may prevent thers
from accessmng speatsc products o brande tha

could be heneficial for their skin condition

3. Lack of Information: In offline stares obtaining detaited infarmation ahout skin medicines can he
chalfenging. Customers may have to rely solely on the kr

he .)d(.‘qlmll‘l\ trained in dcnn:\!v’m.'\ This can result in ;mumpl-,-w or acceurate miormation heing
proy sded to customers, leading 1o subaptimal product choices

wwledge of the store staff, who might not alway

4. Time and Effort: Shopping for skin medicines offline often requires physically visiting multiple stares

to compare products, prices, and m ailability. This can be time-consuming and tiresome. particularly for
individuals with busy schedules or limited maobility

. Privacy Concerns: Some skin conditions can be sensitive or embarrassing for individuals Purchasing

skin medicines offline may expose customers to potential judgment or discomfort due to lack of privacy
during the shopping process.

6. Higher Costs: OfMline stores may have higher operational costs, including rent, staff salaries. and
inventory management. which can translate into higher product prices for customers. This can be a
significant disadvantage for individuals secking cost-cffective solutions for their skin concerns.

7. Limited Expert Advice: Offline stores may not always have a resident dermatologist or skincare expert
available to provide personalized advice and recommendations. Customers might miss out on valuable
insights and guidance that can optimize their skincare routine and treatment outcomes.

By recognizing these challenges, online skin medicine hubs aim to address these issues and provide a
more accessible, informative, and convenient platform for customers to fulfill their skin medicine needs.

Need for System

An online skin medicine hub serves several important needs in the realm of skincare and dermatology.
Here are some key reasons why an online skin medicine hub is essential:
I. Accessibility: Online skin medicine hubs provide a convenient and accessible platform for individuals
to access a wide range of skin medicines from anywhere, at any time. This is particularly beneficial for
people living in remote areas or those with limited access to physical stores or dermatologists.

2. Extensive Product Range: Online hubs typically offer a diverse selection of skin medicines from
various brands and manufacturers. This allows customers to explore and choose from a broader range of
products, ensuring they can find the most suitable solution for their specific skin concerns.

3. Information and Education: Online skin medicine hubs often provide comprehensive product
information, including detailed descriptions, ingredients, usage instructions, and customer reviews.
Additionally, these hubs may feature educational resources such as articles, blogs, and videos created by
dermatologists and skincare experts. This wealth of information empowers customers to make informed
decisions about their skincare purchases and gain valuable knowledge about maintaining healthy skin.

4. Personalized Recommendations: Many online skin medicine hubs offer personalized recommendations
through online consultations with licensed dermatologists. Customers can receive tailored advice based
on their unique skin type, concerns, and goals. This personalized approach ensures that customers receive

) 9
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the most appropnate product recommendations for their specific needs

5 (Convenience and Time-Saving: Online shopping ehiminates the need for physicatly visiting multiple
grores to find the desired skin medicines. With just a few elicks, customers can browse theough an
;-\h‘.'\ﬁ"\‘t' product catalog, compare options, and make purchases conveniently from their own homes
[his saves time and effort. making it casier for individuals with husy schedules or limited mobility to
access the skincare products they need

& Privacy and Discretion: Online skin medicine hubs offer a discreet shopping experience, especially
heneficial for individuals with sensitive or embarrassing skin conditions. Customers can explore and
pun-hauc their required products in the comfon and privacy of their own space without concerns about
judgment or discomfort

7. Cost-Effectiveness: Online hubs often offer competitive pricing due to lower overhead costs compared
to physical stores. Customers can find cost-effective options for their skincare needs and potentially avail
of discounts or promotions available exclusively online,

By fulfilling these needs. online skin medicine hubs enhance accessibility, knowledge. convenience, and
personalized care for individuals seeking effective solutions for their skin concerns. They bridge the gap
between customers and skincare products, facilitating a seamless and empowering skincare experience.

1.4 Scope of System

An online skin medicine hub serves several important needs in the realm of skincare and
dermatology. Here are some key reasons why an online skin medicine hub is essential:

I. Accessibility: Online skin medicine hubs provide a convenient and accessible platform for

individuals to access a wide range of skin medicines from anywhere, at any time. This is [
particularly beneficial for people living in remote areas or those with limited access to physical

stores or dermatologists.

2. Extensive Product Range: Online hubs typically offer a diverse selection of skin medicines from
various brands and manufacturers. This allows customers to explore and choose from a broader
range of products, ensuring they can find the most suitable solution for their specific skin concerns.

3. Information and Education: Online skin medicine hubs often provide comprehensive product
information, including detailed descriptions, ingredients, usage instructions, and customer reviews.
Additionally, these hubs may feature educational resources such as articles, blogs, and videos
created by dermatologists and skincare experts. This wealth of information empowers customers to
make informed decisions about their skincare purchases and gain valuable knowledge about
maintaining healthy skin.

4. Personalized Recommendations: Many online skins medicine hubs offer personalized
recommendations through online consultations with licensed dermatologists. Customers can
receive tailored advice based on their unique skin type, concerns, and goals. This personalized
approach ensures that customers receive the most appropriate product recommendations for their
specific needs.
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concerns about judgment or discomfort,
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comfort and privacy of their own space without

7. Cost-Effectiveness: Online hubs often offer competitive pricing due to lower overhead costs

compared to physical stores. Customers can find cost-effective options for their skincare needs and
potentially avail of discounts or promaotions available exclusively online.

By fulfilling these needs, online skin medicine hubs enhance accessibility, knowledge, convenience, and
personalized care for individuals seeking effective solutions for their skin concerns. They bridge the gap
between customers and skincare products, facilitating a scamless and empowering skincare experience.

1.5 Operating Environment - Hardware and Software

Hardware Requirements:

e Server side:

RAM 16GB

Hard Disk 60GB and above.

e (Client side:

RAM Minimum 8GB

Hard Disk Minimum100GB & above

Processor ual Core or above
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Goftware Requirements:

. Server side:
IOperating system Windows
!Pmccswr iCore2 Duo
Koftware Azure Server. ASP NET. Hitml5, Css3, .

Angular, Bootstrap.

;. MySQI ;
Lo e : | J ‘
|

¢ Client side :- }

lf()p?:;ning System Windows7/Later ‘:

'\\-‘ch Browser Google Chrome/Mozilla Firefox

F}m_ﬁw—““— ~JASP NET Ang_ular Boolstrap_ . i

Database MYSQL

chveIopmcnl Tool VS Studio

(Editor)

Supporting Technology HTML, Css3

1.6 Brief Description of Technology Used

What is Angular?
Angular is an open-source, JavaScript framework written in TypeScript. Google maintains it, and its
primary purpose is to develop single-page applications, As a framework, Angular has clear advantages

while also providing a standard structure for developers to work with. It enables users to create large

applications in a maintainable manner.

Why Do You Need a Framework?
Frameworks in general boost web development efficiency and performance by providing a consistent
structure so that developers don’t have to keep rebuilding code from scratch. Frameworks are time savers

that offer developers f extra features that can be added to software without requiring extra effort.

12




0
why Angular®
javaScript is the most commonly wsed chient-side sernpting language. It is written into HTME documents
avade E
cnable interactions with web pages in many unigue wavs. As a relatively easv-to-learn language with
10 . ] \ )
pt-r\n\'i\t‘ support, it is well-suited to dey clop maodern applications. But is JavaScript ideal for developing

ingle-page applications that require modularity. testability. and developer productivity? Perhaps not
b » 9

These days, we have a variety of frameworks and libraries designed to provide alternative solutions. With

respect to front-end web development. Angular addresses many. if not all, of the issues developers face
when using JavaScript on its own.

pifferent Angular Versions

“Angular” is the catch-all term for the various framework versions out there. Angular was developed in
2009. and as a result. there have been many iterations.

First. there was the original Angular, called Angular 1 and eventually known as Angular)S. Then came
Agular’s 2. 3. 4, 5, until finally, the current version, Angular 11, relcased on 11/11/2020. Each subsequent

Angular version improves on its predecessor, fixing bugs. addressing issues, and accommodating
increasing complexity of current platforms.

If you want to design apps better suited for mobile devices, and/or more complex apps, you had best to
upgrade to its current version.

Angular Architecture

Angular is a full-fledged model-view-controller (MVC) framework. It provides clear guidance on how

the
applicatio should be structured and offers bi-directional data flow while providing real DOM.




Maduie Moduty Metadata
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% g%

Fig 1.1 Angular Architecture (Source Google Images)
The following are the building blocks of an Angular application:

1. Modules

An Angular app has a root module, named App-Module, which provides the bootstrap mechanism to launch

the application.

2. Components

Each component in the application defines a class that holds the application logic and data. A component

generally defines a part of the user interface (Ul).

3. Templates
The Angular template combines the Angular mark-up with HTML to modify HTML elements before they
are displayed. There are two types of data binding;

I. Event binding: Lets your app respond to user input in the target environment by updating your
application data.

2. Property binding: Enables users to interpolate values that are computed from your application dainty
4. Metadata

Metadata tells Angular how to process a class. It is used to decorate the class so that it can configure the

14

“iidlation’s
Siont




expected behavior o a class

3. Services

When vou have data or logic that isn't associated with the view but has to be shared across companents, a
service class is ereated. The class is always associated with the (@ Injectable decorator, 7

6. Dependency Injection

This feature lets you keep your component classes crisp and etficient. It does not fetch data from a server,

validate the user input, or log directly 10 the console. Instead. it delegates such tasks to the services,

Advantages of Angular

1. Custom Components

Angular enables users o build their own components that can pack functionality along with rendering logic
into reusable pieces. It also plays well with web components.

2. Data Binding

Angular enables users to effortlessly move data from JavaScript code to the view. and react 10 user events

without having to write any code manually.

3. Dependency Injection

Angular enables users to write modular services and inject them wherever they are needed. This improves
the testability and reusability of the same services.

4. Testing

Tests are first-class tools, and Angular has been built from the ground up with testability in mind. You will

have the ability to test every part of your application—which is highly recommended.

5. Comprehensive

Angular is a full-fledged framework and provides out-of-the-box solutions for server communication,

routing within your application, and more,

6. Browser Compatibility

Angular is cross-platform and compatible with multiple browsers, An Angular application can typically
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s on all browsers (e Chrome, Firefox) and OS, such a8 Windows, macOS, and T inuy

1. Steep 1 earning Curve

[he basic cOMPONCNIS of Angular that all users should know include directives, modules. decorators
cCOMPONENIS, SENICes, dcpcndcn\) mjection, pipes. and templates. More advanced topics inciude change
detection. zones, Aot compilation, and Rx js. For beginners, Angular 4 may be challenging to learn hecause

it is o complete framework,
3. Limited SEO Options
Angular offers limited SEO options and poor accessibility to search engine crawlers.
4. Migration
One of the reasons why companies do not frequently use Angular is the difficulty in porting legacy

js/jQuery-based code to angular style architecture. Also. each new release can be troublesome to upgrade,

and several of them are not backward-compatible.

ASP.NET ZERO

ASP.NET Zero is a starting point for new web applications with a modern Ul and SOLID architecture,
Itimplements basic/common requirements of line of business applications. You get its source code and
develop vour business application on top of it for saving your valuable time to focus on your business
code.




Chapter 2
Proposed System

2.1 Proposed System:

The project “SKinnsi™ would involve the development of a user-friendly and visually appealing website

with a responsive design. The proposed system of an online skin medicine hub comprises several essential

components and functionalities 1o create a scamless and uscr-friendly platform for customers. Here is an

overview of the Key elements of the proposed system:

I User Registration and Account Management: The system allows users to create an account by registering
with their personal information. including name, email address. and password. Registered users can manage

their profiles, track order history, and save their preferences for a personalized experience.
2. Product Catalog and Search: The system features a comprehensive product catalog that includes a wide
range of skin medicines, categorized by skin concerns, brands, ingredients, and product types. Users can

casily search and filter products based on their specific requirements.

3. Detailed Product Descriptions: Each product listing provides detailed information about the skin
medicine, including ingredients, usage instructions, precautions, and customer reviews. This helps users

make informed decisions about the suitability of the product for their skin concerns.

4. Online Consultation Services: The system offers online consultation services with licensed
dermatologists and skincare experts. Users can schedule virtual appointments, discuss their skin concerns,

and receive personalized recommendations for suitable skin medicines and skincare routines.

3. Personalized Recommendations: Based on the information provided during the consultation or through
user preferences, the system generates personalized product recommendations tailored to the user's specific

skin type, concerns, and goals.

6. Secure Payment

2
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scure fransactions Lisers can choose from various nan

aent options, inchisding credivdebit cards, digital

allets, o other convenient methods

wi '
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articles. blogs. v ideos, and guides retated to skincare., dermatological conditions, ingredient knowledge. and
<kincare roufines This information helps users eain insights and make informed decisions about ther

hincarc

§ Customer Support: The system incorporates a customer support feature to assist users with any queries,
concerns, or techmical issues they may encounter. Users can reach out to the support team through chat,

email. or a dedicated helpline.

9. Order Processing and Tracking: Once users place an order, the system handles the order processing,
inventory management. and shipment tracking. Users can track the status of their orders and receive

notifications regarding the progress of their delivery.

10. User Feedback and Reviews: The system allows users to provide feedback and reviews on purchased
products and their overall experience. This helps other users make informed decisions and provides

valuable insights for the improvement of the system.

I1. Data Privacy and Security: The system ensures the privacy and security of user data, emploving

encryption techniques, secure server infrastructure, and compliance with data protection regulations.

By incorporating these features and functionalities, the proposed system of an online skin medicine hub
aims to provide users with a convenient, informative, and personalized experience for accessing skin

medicines, expert advice, and educational resources to achieve optimal skincare outcomes.

1.2 Objectives of Proposed System:

The objective of the system in an online skin medicine hub is to provide a comprehensive and user-centric

platform that facilitates convenient access to skin medicines, expert advice, and educational resources. The

key objectives of the system are as follows:

I. Accessibility: aims to make skin medicines easily accessible to a wide range of users, |
18
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 respective of their geographical location or physical himitations. By being available anling, the hub
S arricrs 1o ¢ v d et el -~ X
climinates barriers to access and ensures that imbividuale can obtain the required skin medicines

L-,‘m‘c""l‘"”‘

5 Product AN ailability: The system aims to offer a diverse range of high-quality skin medicines, including
creams, ointments, lotions, serums. and more. sourced from reputable brands and manufacturers. The
abjective 15 10 provide users with an extensive product catalog that caters (0 various skin concerns and

condittons.

3. Personalization: The svstem aims to provide personalized recommendations and advice to users based
on their unique skin types. concerns, and goals. Through online consultations with licensed dermatologists

or skincare experts, the system strives to offer tailored solutions that address individual needs effectively.

4. Knowledge and Education: The system aims to be a valuable source of knowledge and education for
users. It provides informative resources such as articles, blogs, videos, and guides created by dermatologists
and skincare professionals. The objective is to empower users with information about skincare routines.

ingredients, treatment options, and emerging trends to enhance their understanding of skincare.

5. Convenience and User Experience: The system aims to create a seamless and user-friendly platform that
offers a convenient shopping experience. The objective is to provide intuitive navigation, easy search
options. secure payment processing, and efficient order management to enhance user satisfaction and

overall experience.

6. Privacy and Confidentiality: The system aims to prioritize user privacy and confidentiality. It ensures
secure handling of personal information, discreet packaging, and a confidential online consultation service

to address any sensitive or private skin concerns.

7. Customer Support: The system aims to provide responsive and effective customer support services. Users

can receive assistance, guidance, and resolution to any queries, concerns, or technical issues they may

encounter during their interaction with the online hub.

8. Continuous Improvement: The system aims to collect user feedback, reviews, and ratings to understand
uct offerings, and enhance the overall system performance. The objective

19
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1O lwuimmus‘l‘\ refine and update the system to meet the evolving needs of users

Overall. the objective of the system i an online skin medicine hub is to create a reliable. informative. and
yser-centrie platform that empowers individuals to make informed decisions, access quality skin medicines
and nplimih’ their skincare routines for healthier and radiant skin.

1.3 User Requirement

T'he user requirements of an online skin medicine hub can vary based on individual needs and preferences.
However, here are some common user requirements that an online skin medicine hub should aim to fulfill:
1. Extensive Product Range: Users expect the online hub to offer a wide selection of skin medicines,
including different brands. formulations, and options for various skin concerns. The hub should cater to

common conditions like acne, eczema, psoriasis, as well as address specific dermatological needs.

2. Easy Navigation and User-Friendly Interface: Users require a website or application with intuitive
nayigation and a user-friendly interface. They should be able to casily browse through product categories.

search for specific items, and access relevant information about each product.

3. Detailed Product Information: Users seek comprehensive and accurate information about the skin
medicines available. The hub should provide detailed descriptions, ingredients, usage instructions,
precautions, and potential side effects. High-quality images and customer reviews can also be beneficial

for users to make informed decisions.

4. Personalization and Expert Advice: Users may require personalized recommendations and expert advice
wilored to their specific skin concerns. The online hub should offer the option for users to consult with
licensed dermatologists or skincare experts who can provide individualized guidance on product selection,
usage, and overall skincare routine.

5. Convenient Ordering and Secure Payment: Users expect a seamless and secure ordering process. The
hub should provide multiple payment options, such as credit/debit cards, digital wallets, and other trusted
methods, A streamlined checkout process with clear pricing, shipping options, and order tracking is also

essential.
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, privacy and Confidentiality: Users value privacy and confidentiality, especially when it comes to
cnsitive skin conditions. The online hub should prioritize user privacy, secure handling of personal
S A :

aformation. and discreet packaging and shipping to maintain confidentiality

g Responsive Customer Support: Users require prompt and helpful customer support. The online hub
chould offer responsive channels of communication. such as live chat. email, or a dedicated helpline. o

address inquiries, prov ide assistance, and resolve any issues or concerns.

g User Reviews and Feedback: Users appreciate the ability to provide feedback and reviews about their
experiences with the products and the online hub. The platform should have a mechanism for users to share
their feedback. helping other users make informed decisions while also providing insights for the

continuous improvement of the hub.

By addressing these user requirements, an online skin medicine hub can create a user-centric platform that

meets the needs and expectations of individuals seeking effective and reliable skincare solutions.

1.4 Modules of Proposed System:

The module specifications of an online skin medicine hub can vary depending on the specific functionalities
and features implemented in the system. However, here are some essential modules that can be included in
an online skin medicine hub:
1. User Registration and Authentication:

- User registration: Allows users to create an account by providing their personal information, such as
name, email address, and password.

- User authentication: Verifies the user's credentials during the login process to ensure secure access 0
the system.

2. Product Management:
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Gearch and filtering: Enable users to seareh for specific skin medicines based on eriteria <ueh as brand
Lndition ingredient, or product tvpe

_pventory management Tracks the avadabilite of products, updates stack levels, and notifies users when
rems are oul of stock
3 Shopping Cart and Checkont:

_ghopping cart: Allows users to add selected skin medicines to their cart for future purchase

_ Order processing: Facilitates the processing of orders, including caleulating the total cost. applying
discounts O promotions, and generating an order summary.

_ Secure payment processing: Integrates with payment gateways to enable users to make secure online

pay ments.,

4. User Profile and Account Management:

- User profile: Stores and manages user information, including personal details, order history, and
preferences.

- Order tracking: Allows users to track the status and delivery progress of their orders.

- Wishlist: Enables users to create and manage a wishlist of desired skin medicines for future reference

or purchase.

5. Online Consultation:

- Appointment scheduling: Allows users to schedule virtual consultations with licensed dermatologists
or skincare experts,

- Communication platform: Facilitates secure communication between users and experts, including
messaging. video calls. or chat features.

- Prescription and recommendations: Enables experts to provide personalized product recommendations.

skincare routines, and prescriptions based on the user's skin concerns and conditions.

6. Educational Resources:

- Article and blog management: Provides a platform for managing and publishing educational articles,
blogs, videos, and guides related to skincare and dermatology.

- Categorization and search: Organizes educational resources into categories for easy browsing and

enables users to search for specific topics or keywords.

7. Customer Support:

- Helpdesk gfid ticketipg system: Allows users to submit inquiries, concerns, or technical issues to the
22
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|
omer support team,

|
cust 'l
Support ticket management: Tracks and manages user inquiries. assigns tickets to support agents. and |
e |
« timely resolution.
ensures W Y i
|
g Review and Feedback:
S

Rating and review system: Enables users to rate and provide feedback on purchased products and overall |
user experience.

Review moderation: Includes a moderation system to monitor and manage user reviews 1o ensure
quthenticity and appropriate content,
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Chapter 3
Analysis and Design

11 System Reguirements:

he usel requirements of an onbine skin medicine hub can vary based on individual needs and

sreferences However, here are some common user requirements that an online skin medicme hub should

am 1u|ﬁl|

| xtensive Product Range: Users expect the online hub to offer a wide selection of skin medicines,

including different brands. formulations, and options for various skin concerns. The hub should cater to

common conditions like acne, eczema, psoriasis, as well as address specific dermatological needs.

> Fasy Navigation and User-Friendly Interface: Users require a website or application with intuitive
savieation and a user-friendly interface. They should be able to easily browse through product categories.

«earch for specific items. and access relevant information about each product.

1 Detailed Product Information: Users seek comprehensive and accurate information about the skin
medicines available. The hub should provide detailed descriptions, ingredients, usage instructions,
precautions, and potential side effects. High-quality images and customer reviews can also be beneficial

for users to make informed decisions.

4. Personalization and Expert Advice: Users may require personalized recommendations and expert
advice tailored to their specific skin concerns. The online hub should offer the option for users to consult
with licensed dermatologists or skincare experts who can provide individualized guidance on product

selection, usage, and overall skincare routine.

5. Convenient Ordering and Secure Payment: Users expect a seamless and secure ordering process. The
hub should provide multiple payment options, such as credit/debit cards, digital wallets, and other trusted
methods, A streamlined checkout process with clear pricing, shipping options, and order tracking is also

essential,
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nd umdfg related 10 kincare. dermatological comditions, and skincars routines These resources should

" e teliable. and regularly updated to empowe
e mhxrmml\\- ‘ L pdated to empower users with know ledge amd instghts about

mnsnis1ing healthy skin
mAan

o PrvAcY and Confidentiality: Users value privacy and confidentiality, especially when it comes to

. akin conditions. The online oo A : E
censitive skin & T ve online hub should prioritize user privacy. secure handling of personal

m|;»rm:\lion. and discreet packaging and shipping to maintain confidentialiry

g, Responsive Customer Support: Users require prompt and helpful customer support. ['he online hub

hould offer responsive channels of communication. such as live chat. email, or a dedicated helpline, to

address inquiries. provide assistance, and resolve any issues or CONCCINS.

g User Reviews and Feedback: Users appreciate the ability to provide feedback and reviews about their
experiences with the products and the online hub. The platform should have a mechanism for users to
share their feedback. helping other users make informed decisions while also providing insights for the

continuous improvement of the hub.

By addressing these user requirements, an online skin medicine hub can create a user-centric platform

that meets the needs and expectations of individuals seeking effective and reliable skincare solutions.
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~able Structure:

R
s Lser i
m |
, int(12) Primary Key User D !
vid ;
First pam¢ varchar (30} Not Null First pame of customer '
Last namé varchar (30) Not Null Last name of Customer
Contact 0O nt (10) Not Nuli Contact no. of the
‘ customer
~ pmailid varchar (30) Not Null - Email id of Customer
| sk
| Gender varchar (10} Not Null Gender of Customer
1
| Address varchar (200) Not Null Location Details of
Customer
« Product Category
PCid it (12) Primary Key  Display product category
| ‘ id ,
PC_name varchar(50) Not Null Display product category
name
Diractor

P30 8hastri Educational Foundation's
ASWA \nstitute of Management
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| DATATYPE CONSTRAINTS DESCRIFFION

int(12) 7 Primary key Product Id
r—"me varchar(30) Not nul| Product name
<o in(12) Foreign Key Product Category 1D
Drice float(6.2) Not Null Product Price
| Quaniity int(12) Not Null  Total Quantity of product

o Service Category

FIELDS DATATYPE CONSTRAINTS DESCRIPTION

it (12) Primary Key Display service category id
SC_name | vméﬁﬁ(ﬁd) Not Null Display service category
name

ctor
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- | ]

gervice Details:

mnt(12) V Primary key Service Id
varchar(30) Not null Service name ;
g name f
- int(12) Foreign Key Service Category 1D
' float(6.2) Not Null Service Price
price
e int(12) Not Null Total sessions of the ,
= service [
. Bill
| DATATYPE CONSTRAINITS DESCRIPTION
!
| TBid int(12) Primary Key Bill ID
{
1
"B date date Not Null Bill Date
I
il Uid int(12) 7 Foreign Key User ID
i Pid ' int(12) Foreign Key Product ID
i
|
sl in(12) ' Foreign Key Service ID
| , &
Quantity : :_i>ni("i0.)' TN NotNull  Total product quantity
1l price eai(62) T NetNll “Total Costof Prodicis
I #7Mdres * varchar(200) Not Null Billing Address
%
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‘ase Diagrams:
o Casel
L R

User/Customer

DI
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System
ECommerceSystam

|
users: List
products: st
carts: List
orders: List
payments: List

| saddUsen ()
saddProduct()
v | rgetUsers() |
L agetProducts()
L sgetCarts()
v /| sgetOrders()
sgetPayments()
/ |
/ : L5Y contains
iy
| %
f { ~Entity~
'4‘ User
[ :
' -userid: int
| -username: string :
' contains contains . -email: string
| | | -password: string |
I | +register() '
| +login() |
l | +logout() , 1
s ’, :
contains contains places |
R / 1..- |
: : NS ! ~Entity~- | ‘
? ~Entity« 1 ' Order
‘ ! - Al
b ST { | -orderld int ‘ \
‘ -cartld: int { | -user: User }
| <items: List | ] -items: List ‘
-totalAmount: float | -totalAmount: float |
| vadditem() ‘ \ kool x '
. +removeltem() +getUser() {
| +getitems() ‘ ﬂ +getitems() ‘
! +getTotalAmount() | +getTotalAmount()
| 4checkout() ' o +getStatus() ‘ |
- - +cancel() \
contains  contains as
/ I 5.2 \
o.* / [ -Ent".y-—
&4
Ll Paymen
| ;Ez‘f“y: ' _paymentid: int
t eae - -order: Order
’ -productld: int | -amount: float '
| -name: string -method: string |
| ~description: string -status' string {
:' -price: float +procenPayment()
il +getDetaits() +getOrder()
! +addToCart() *getAmount()
+getMethod()
i +getStatus()
3
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mggmm

object
!
“Imtanee {
User! |
v
User
=] userid: int = 123
<nstances ~instances ‘username: string « “JohnDoe”
Cartt Order email: string « “johndoedexample.com”
- “PASSWOAD: string » T
1 ' sregister()
+login()
‘ +logout{)
\ \
"-,. pLxes
AL a0
, i ue - o Order
‘ Cart
patgeiaLs -orderld: int = 987 ‘
| cartid: int « 789 user: User = User! i
MR A S AL, | -items: List = [Productt, Product?) o *-items: List = [Product, Product2]
asgces | “lnstance- -totalAmount: fioat = 59.98 | =instance- “totalAmount: float = 59.98
i ket R PP V oA I Ll St JY AR
v QUM <= sremoveltem|) { =T | +getUser() |
' | +getitems() l | sgetitems()
| sgetTotalAmount () | /“'f getTotalmounti) :
! :‘ vcheckout() \ - | getStatus()
\ ! ' - scancel() '
\ | l? /Y e f ~!
\ { & ‘\ l
\ | contains contakns \
\ / 7~ lo 1
Y 1.\ / // e————— e ————
2 \ \\\ /"/ // SRR hin A 4P TR LR
S RS ' - paymentid: int = 654 |
LA B i : | -order: Order = Order)
-productid: It = 456 &-mmt:nou-s.”
‘name: string = "Molsturizer” - “method: string = "Credit Card"
-description: string = “A hydrating molsturizer” -status: string = "Pald”
PRRSISCADN. sl e processPayment( '
+getDetatls() | +getOrder()
saddToCart() | | +getAmount()
' :  vgethethod()
 +getStatus() ;
ractor

PSD Shastri Educational Foundation's
ASMA Institute of flanagement 32




:

ctivity DIRgrat:
Lustomer opens
webpage
——— e —— e De—
o \T l
\ |
Browser Products { Browser Services —] !
|
\ J :
A 3
¢ : v
View Products Select Session |
quantity not available e

A
|
|
|
- '
Quantity available

p.% |
N

I -

)
Bl

PSD Shastri Educational Foundation's
5 ASMA Institute of Management



~
7 gequence Diagram:
o ! 3
MakeQ | . skinnst  Service | Fraduct Checkoud| | Payment
ree!
T PR SO ISR S YIS i n
_enters Y= A
gsplays makeQ homepage -
ks on “sign n”butin, ]
_----""’- . .
draplays Iogﬁ!ﬂl?d_a’ TP N CR A e |
‘-'-" o - -
"";‘wﬁ* number and clicks “procead” button
¥ 1o enter OTF to validata
‘_Ev_omp”
b ify” button
enters OTP and clicks “verify -
if new user then enter all detalls and then login successful |

clicks on skinnsi
b

‘wmng homepage

clicks on any service

displays Service POP page

selects session and click "continue™ button

_ displays checkout page

‘d-:da on "view all products” button
_ display product categories
.‘c;da on any product

_ display product PDP page
,‘clidu on "add to cart” button
;pmodua gels added to cart

clicks on “cart” button

v

_ display cart modal

clicks on "checkout” button

=iiqmm checkoul page

selects location for service and product delivery : l e
& ocation gets selected ' 7 ' i

dicks on “select date and time” button to schedule session

595500 gets scheduled : : !

ks 0n “make payment” button
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ment Diagram:
cpm.‘
L

Web Browser

T
Web Server
Web Interface (What user ran
)
patabase
Server
jonal Database | | ‘ ‘
qp"'tllk(' s Databnse Interface
o (Commaonty known a4 “ Lo "
Backend) l
|
Component Diagram:
)| 1 f== | W ‘.
System Data ADs and User Accounts, Customer 1
Promotion Sessions, and Service and
Profiles Feedback

|

Price Agent Shopping Cart Order, Invoice,

and Payments
L ;
thdox.
Specific Catalog Inventory Delivery
i &duﬂs
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110 Sample Input and Output Screens:

« makeO Homepage

makeO toothsi hai A
#SmileKaChampien

transform your smile with
easy emis of Z 3,394

+ invitible 4 offoctive + casy to uso

makeQ | teothsi

The smile care oxperience

Convenient way to straighten

i \@ : 36
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smart products for skin care
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let us get Lo know you better!
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« Skinnsi Home Page

your secrch for
flowless skin
onds haro

makeQ | toothsi

The smile care experience

Convenient way to straighten

39

:'E 3 P B e bl A — — -
PSD Shastri Educationa! Foundation's
ASMA Institute of Manzyement




makel)

smart products for oral care

makeQ | snnsi

The skin care expenence

Tailored laser hair reduction

makeO

§ big naomaes who wore aligners 4 Astonishing ways how clear
aligners can change your life

5 normal things you will foce
- part 1

while wearing aligners
Y v W love oA favorit Leie et A 1oothEh Wi ond > 11 W DOy
na ne? v (28] T Il v (VOL rary
ad the hu¥ articie raad the fus armicie read 11w tull articlo
makeO company tootnsl wkinnsi paficies dawnlood opp
et Vosrnd ul Lse

e ho

40

P R

SOGLOT
PSD Shastri Educational Foundation's &
ASMA Wnstitutssi-enzoement SN




Profile update page

e Service Home page

m».wo

your search for
flawless skin y
onds hero 7

PSD Shastri Educational Foundation's
ASMA Institute of Management



\'Vhy sitrus.skinnsi is different?

I- ]
{ " $ |
71
\ W
\ " o)
N
b L \
o
at-home service backed by experts latest technology

* Service PDP page

mov.oO toaths skinns| wnlte 0 € 2 shai
select sessions
. O on reosen o ep— .
Wi
e A
. . Tialsg
tove O
aid 10000
L fow L1y
| 48
| 1
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hydra-faciol treatment NAn

© 1 hours par session

We Toke 100% Covid Salaty Precautions
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make()

select sessions

e 0P
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continUe

pre-bridal skin care

*  Product List page
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makeO

red lavender
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testhydration

#1234
kinng
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e (Cart Modal

makeQ tool! skinnsl

Delete Product wiras @
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Checkout Page

toaths
mak*—’o Order Summary ‘"‘:""“
2N
Payment Methods
B . r Inter Credit [ Debit cord datons
»

shareare ansd

WY
[ A PRAN

=

|

PSD Shastri Educaticnal Foundation's
ASMA Institute of Management

46



Transaction Successful/Failed Page

witts the perfact enfle?

Payment Successtul

21,32

e My orders page

orger i XHGCAT 11 Jud 202 red lavender
8 i

1ed lovende:

Celete product

v

Shipping Address
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Chapter 4

Coding

4.1 Code snippets

e makeO) Homepage

pubhic class SKincareProduct |
private String name:
private double price;
private String description;

private String| | ingredients;

public SkincareProduct(String name. double price, String description, String|] ingredients) |
this.name = name:
this.price = price:
this.description = description:

this.ingredients = ingredients;

public void displayInfo() |
System.out.printin("Product: " + name);
System.out.printIn("Price: $" + price):
System.out.printin("Description: " + description);
System.out.print("Ingredients: ")
for (int i = 0: i < ingredients.length; i++) {
System.out.print(ingredients|i]):
if (i < ingredients.length - 1) {

System.out.print(", ")

}
System.out.printl

ph- 49
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P T

| ogin Modal

ot javauiil.Scannet
nlic olass LoginModule |
Simulated user database (hardeoded credentials)
arivate static final String VALID USERNAMI “user] 23"
private static final String VALID PASSWORD = "pass|23";

public static void main(String] | args) {

Scanner seanner - new Scanner(System.in).

Gret user input

Svstem.out.printi "Enter username: "),

String enteredl/sername = scanner.nextLine():
System.out.print("Enter password: ");

String enteredPassword = scanner.nextl.ine():

Check if the entered credentials match the valid credentials

i (isValidlogin(enteredUsername. enteredPassword)) {
Svstem.out.printIn("Login successful! Welcome, " + enteredUsername + ".")
 Add your code here for what to do after a successful login.

! else |
System.out.printin("Invalid username or password. Please try again."):

"/ Add your code here for handling failed login attempts.

scanner.close();

Shastri Educational Foundation's
ASHA Institute of Managament




“wmmc.cq"ﬂk(\' ALID USERNAME) & & password equalst VALTD PASSWORDD)

R mmraﬁnn Page

L

'm'n.mil.:\rm_\l ist;
- d 'im'a.ulilAl ast
'W:ﬂ 'im-'a util Scannet.
i ‘
wlic class RegistrationPage |
|:m(ic classvlf.cct {
rivate String username:;
sivate String email;
private String password;

public User(String usemame, String email, String password) |
this.username = username;
this.email = email;
this.password = password:

\

)

Getters and setters (optional, but useful in real applications)
// Add more fields and methods as needed for your project.

1
'

private static List<User> users = new ArrayList<>();

public static void main(String(] args) {
Scanner scanner = new Scanner(System.in):

System.out.printin("Welcome to the Skincare Product Registration Page!"):

System.out.println("Please enter your information below."):

System.out.print("Username: ");
String username = scanner.nextLine();

System.out.print("Email: ");
String email = scanner.nextlLine();

System.out.print("Password: ");
String password = scanner.nextLine();

System.out.print("Confirm Password: ");
String confirmPassword = scanner.nextLine():

52
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]

User newUser = new User(username, email, password):
users. add(newl 'ser):

System.out printin("Registration suceessful! Thank you for registering.”);
" Add your code here for what to do after successful registration.
) else |
System out.printng"Password and Confirm Password do not match. Please try again.”).
Add your code here for handling password mismateh.

scanner.close():

*  Profile update page

<IDOCTYPE html>
<htmi xmins="http://www w3, org/1999/xhtml"
xmins:h="http:/java.sun.com/jsi’htm|">
<head>
<title>Profile Update</title>
</head>
<body>
<hl=Update Your Profile</h1>
<h:form=>
<h:outputLabel for="name" value="Name:" />

<h:inputText id="name" value="#{profileBean.name}" required="true" /><br />

<h:outputLabel for="email" value="Email:" />

<h:inputText id="email" value="#{profileBean.cmail }" required="true" /><br />

<h:outputlabel for="dob" value="Date of Birth:" />

<h:inputText id="dob" value="#{profileBean.dateOfBirth}" required="true" /><br />

<h:commandButton value="Update Profile" action="#{profileBean.updateProfile}" />
</h:form=>
</body>

DWagtor
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act List page
. P'“d

TYPE hml>

p¢

3 | m‘m:"hup:,!/\\‘\\'\\ W3org/ 1999/ xhim!”
x D

h="http/Javasuncom/jsf/html ">
'\mlns.
derd” :
4itle>Profile Update</ itle>
<ead”

<pody>
p1>Update Your Profile</h1>

<h:form™

<h:outputLabel for="name" value="Name:" />

<h:inputText id="name" value="#{profileBean.name}" required="true" /><br />

<h:outputLabel for="email” value="Email:" />

<h:inputText id="email" value="#{profileBean.cmail}" required="true" /><br />

<h:outputlabel for="dob" value="Date of Birth:" />

<hzinputText id="dob" value="#{profileBean.dateOfBirth}" required="true" /><br />

<h:commandButton value="Update Profile" action="#{profileBean.updateProfile}" />
</h:form>

</body=>

</html>

o Cart Modal

public class Product {
private int id;

private String name;

private double
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p d“c((inl id. String name. double price) |
'hisid - id:
mis "amc = Nname:

Jhis price ~ price;
!

§) Getters and setters for the properties (id. name. price)

public int getld() {
return id:

public void setld(int id) |
this.id = id:

public String getName() {

return name;

public void setName(String name) {

this.name = name;

public double getPrice() {

return price;

PSD Shastri Educationai Feundation's
ASMA Institute of Nianagement

g
s




“\"&
|
|
l
l
|
i
|
|
i

A

T ekt b A astitd T e

YerTYIS e N Ao

Yoo gl e ik

. Payment Page

P"Mic class PaymentGateway |

public static boolean processPayment(String cardNumber. double amount) |
// Implement your payment gateway logic here.
// For this example, let's assume the payment is successful if the card number is valid

//In a real-world application, you would integrate with a payment gateway service

 Dummy implementation: Check if the card number has 16 digits

if (cardNumber '~ null && cardNumber matches(™\d{ 161" |
return true:

} else {

return false;

-

* My orders page

public class Orderltem ¢
private int productld;
private String productName;
private double productPrice;

private int quantity;

public Orderltem(int productld, String productName, double productPrice. int quantity) |
this.productld = productld;
this.productName = productName;

this.productPrice = productPrice;

this.quantity = quantity;
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Chapter 5
Testin

5.1 Test Procedures and Implementations:

Testing is the exposure of system to trial input to see whether it produces correct output. Festing assumes
requirements _‘h‘“ are already validated. Testing cannot guarantee correctness. no method can guarantee
correctness. Testing is the process of detecting presence of faults. Debugging is the process of locating and
correcting faults. Once source code has been generated, software must be tested to uncover as many errors
as possible before delivery to your customer. Our goal is to design a series of test cases that have a high
likelihood of finding errors, That's where Software Testing techniques enter the picture.

A set of test cases designed to exercise both internal logic and external requirements is designed and
documented, expected results are defined and actual results are recorded.

5.2 Test Strategy:

The Fitness app is a complex system that requires rigorous testing 1o ensure that it meets the requirements
and works reliably across a range of devices and operating systems. The following test strategy will be
employed to ensure that the app is thoroughly tested and meets the required quality standards.

Uinit Testing:
Unit testing will be conducted to ensure that cach individual component of the app works as expected. This
includes testing individual functions and classes, as well as ensuring that the user interface is responsive
and intuitive.

Integration Testing:

Integration testing will be conducted to ensure that all the components of the app work together as expected.
This includes testing the communication between the front-end and back-end systems and ensuring that
data is being transferred correctly.

Compatibility Testing:

Compatibility testing will be conducted to ensure that the app works reliably across a range of devices and
operating systems. The app will be tested on various Android devices running different versions of the
Android OS to ensure that it works reliably on all devices.

Performance Testing:

Performance testing will be conducted to ensure that the app is fast, responsive, and reliable. This includes
testing the app's load times, response times, and the app’s ability to handle multiple user requests
simultaneously.

Security Testing:
Security testing will be conducted to ensure that the app is secure and user data is protected. This includes
testing the app's user . jcation system, data encryption, and ensuring that user data is not accessible
1o unauthorized pa
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Acceptance Testing:
{set acceptance I:tslinﬁlmll be (‘..(\Indllt‘h‘d (n. ensure that the app meets nser requirements and i easy to use
i includes testing the app with actual Fitness app members 1o gather feedback and identify areas for

impﬂ“‘cﬂ‘l(‘nL
5,3 Unit Test Plan:

The [-.nncss Appisa C“"_‘NC‘ system that requires thorough testing at the unit level to ensure that each
individual component of the app works as expected. The following is 4 sample unit test plan for the app:

User Interface Testing:
i (™ 3 ¥ -
a. Verify that all buttons, text fields, and other Ul elements are functional and responsive
b.  Verify that the Ul elements are arranged logically and are easy to use.
¢ Venty that the Ul elements are consistent across different screens

Functionality Testing:
a.  Verify that cach function of the app works as expected.
b.  Verify that all user inputs are validated and sanitized.
C. Verify that all error messages are displayed correctly.

Database Testing:
a.  Verify that data is being stored correctly in the database.
b.  Verify that data can be retrieved from the database correctly.
c.  Verify that the database is updated correctly when data is changed.

Network Testing:
a. Verify that the app can communicate with the server correctly.
b. Verify that data is being transferred correctly between the app and the server.
c. Verify that error messages are displayed correctly when network errors occur.

Performance Testing:
a.  Verify that the app is fast and responsive.
b. Verify that the app can handle multiple user requests simultancously.
(o Verify that the app does not crash or hang during use.

Security Testing:
a. Verify that the app's authentication system is working correctly.
b. Verify that user data is encrypted correctly.
¢.  Verify that user data is not accessible to unauthorized parties.

1INy ' or
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5.4 Test Case:

1l Test case For f\dn}in Login Page:
project Name: Skinnsi
red Date: 20/07/23
Module Name: lLogin
project Code: - SK

Prepared By: -Vishal Tompe
Reviewed Date: - 16/03/23
Reviewed By - Ms. Nikita Tuli

Total no of test Cases: -002

Total no of test Cases Passed: -02
Total no of test Cases failed: -00
Total no of test Cases exccuted; -02
Total no of test Cases pending: -00

Test Case Test Case Procedure | Input data Expected Output | Actual Output Test
,l_d. Status
SK-Login- .C‘hecking functionality | 1)Enter valid Current webpage | Current webpage Pass
01 if user enters valid mobile number should be is displayed with
details 2) Enter valid displayed with user logged in
oTP user logged in
3) Click Continue
button
SK-Login- Checking functionality | 1)Enter valid Invalid OTP error | Invalid OTP error Pass
02 if user enters invalid mobile number should be is displayed
details 2) Enter invalid displayed
oTpP
3) Click Continue
button
cioy
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Test

) Description

User

TC001 Registration

Invalid
Registration

TC002 Data

TCO03 User Login

Invalid Login

TC004 Credentials

Add Product
to Cart

TCO05

Py

i

gz
s

pSD Shastf

i Educa\'\oa
ASMA nstitute of

Test Steps

1 Navigate to the registration page
<br>2 Enter valid user details
(username, email, password) <br>3
Click on the "Register” button

1. Navigate to the registration page.
<br>2. Enter invalid or missing user
details. <br>3. Click on the “Register”
button.

1. Navigate to the login page. <br>2.
Enter valid login credentials {username,
password). <br>3. Click on the "Login”
button.

1. Navigate to the login page. <br>2.
Enter incorrect login credentials
(username, password). <br>3, Click on
the "Login" button.

1. Browse to a product page, <br>2.
Click on the "Add to Cart" button.
<br>3. View the cart page.

T o 60
at foundation S

thanagement

Expected Result

New user registration Is successful and
the user is redirected to the login page
User details are stored n the database

User registration fails, and appropriate
error messages are displayed for the
invalid or missing data User details are
not stored in the database

User login is successful, and the user s
redirected to the home page or their
account dashboard.

User login fails, and an appropriate
error message is displayed indicating
invalid credentials.

The selected product is successfully
added to the user's cart, and the cart
page displays the added product.




e ————

— R —

Test
case Test Case
D Description Test Steps Expected Result
The selected product 15 removed from
Remove 1. View the cart page. <br>2 Click on  the user's cart, and the cart page
product from  the "Remove” button for a product reflacts the updated contents without
1cooe Cart <br>3. Verify the updated cart contents. the removed product
1. View the cart page with products
added. <br>2. Click on the "Checkout”
button. <br>3. Enter shipping and An order is successfully placed, and the
payment details. <br>4. Confirm the user receives an order confirmation. The
7C007 Place Order  order. order details are stored in the database.
1. Enter a search keyword in the search
bar. <br>2. Click on the search button or The search results page displays
Search for press Enter. <br>3. Verify the search relevant products matching the search
1€008 Product results page. keyword.

1. Browse to a product page. <br>2. :
View Product  Verify the displayed product details The product page correctly displays the
TC009 Details (name, description, price, etc.). details of the selected product.

1. Select specific filters (brand, price The product listing page displays only
range, etc.) on the product listing page. the products that match the selected

: TCO10 Filter Products, Verify the filtered product results. filters.
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Chapter 6 |
Limitations of Proposed System

hese Jimitations are based on common challenges encountered in software development and system
‘ B .

on. Keep in mind that the actual fimitations of the "skinnis oroject” may differ. and you should refer to |
Jestgn: 3 - '

1 roject documentation or official sources for accurate and up-to-date information Here are some
o project COCLI™ |
; mon [imitations:

Cgm

= echnical Limitations: These relate to the technolooy used in the proposed system, such as

compatibility issues. hardware requirements, or sofiware dependencies that might restrict 1ts
deployment or usability on certain platforms.

ra

Scalability: The proposed system might work well for small-scale scenarios. but it could face
challenges when it comes to handling larger datasets or user loads. Scalability issues could lead to
performance degradation or system failures under heayy usage.

3

Security Concerns: Security is a crucial aspect of any system. The proposed system might have
vulnerabilities. making it susceptible to unauthorized access, data breaches, or other cyber-attacks.

4. Data Privacy: If the system deals with sensitive user information, there could be privacy concerns
related to data handling and storage. Compliance with data protection regulations might pose
challenges.

> 0

User Experience (UX): The system might lack a user-friendly interface. resulting in a poor user
experience and reduced adoption rates.

6. Resource Intensive: The system might require significant computational power. memory, orstorage.
which could make it unsuitable for deployment on certain environments or devices.

7. Integration Challenges: Integrating the proposed system with existing infrastructure or third-party
services might be difficult, leading to compatibility issues.

8. Maintenance and Support: The proposed system might require regular updates, bug fixes. and
ongoing support. If these aspects are not adequately addressed, the system may become obsolete or
unusable over time.

9. Cost and Budget: The implementation and maintenance costs of the system could be higher than
anticipated, making it financially unsustainable.

10. Time Constraints: Developing a complex system within a limited timeframe might lead to
compromises in functionality, quality, or testing.

To address these limitations, it is essential for the project team to conduct thorough planning, testing, and

dnalysis during the development phase and seck feedback from potential users to identity areas for

;f“PPOVemem. Regular evaluation and iteration are critical to refining the system and mitigating its
IMitations,
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Chapter 7
Proposed Enhancements

A« technology and USCE expeetations eyl

for an online skin medicine hub, |1,
Jatform: .

1 Augmented Reality (AR) Integr.

skincare producls: Uscr‘s can use

or feel on their skin before m

ve, there are

several future enhancements that cian be considered
1C are SOMe pote

ntial improvements and features to enhance the

ation; Implement AR te
their smary phone
aking a Purchase,

chnology to allow users to virtually try out ¥
tameras or webcams to see how a product would loo

2. Artificial Intelligence (A1) ¢y
:uppor( and assistance. Chatbots
;widc users through the purchasi,

atbots: Integrate AJ “Powered chathots to provide instant c"w‘!m‘r

“an answer common inquiries. provide product recommendations, and
12 process. enhancing the overall user experience.
3. Skin Analysis Tools: Develop and integr
photos or a webcam. These tools can proy
analysis. helping users choose the

At tools that analyze users' skin conditions through uploaded
ide personalized product recommendations based on the

MOSt suitable skin medicines for their specific needs.

4, Subscription Services: Offer su
of their preferred skin medicines.
their skincare products,

bscription-based madels whe

re users can sign up for regular deliveries
This provides conyenie

nee for users and ensures a continuous supply of

5. Mobile Application: Develop a dedicated mobile
providing users with a seamless
include features such as push no
information.

application for the online skin medicine hub,
and optimized experience on their smartphones or tablets. The app can
tifications, personalized recommendations, and easy aceess to account

6. Rewards and Loyalty Program: Implement a rew
can earn points for purchases. referrals. and leay
exclusive offers, or free products.

ards program to incentivize customer loyalty. Users
ing reviews, which can be redeemed for discounts,

7. Social Media Integration: Integrate social media features, allowing users to share
product reviews, and skincare routines with their social network. This ¢
Within the platform and increase brand visibility.

their experiences,
an help create a community

8. Vinual Skincare Events: Organize virtual skincare events, such as webinars or live Q& A sessions with
dermatologists or skincare experts. These events can provide educational content, skincare tips, and
“PPortunities for users to interact and learn from industry professionals.

Y. Gamification Elements: Incorporate gamification elements into the platform to engage users and make
skincare journey more enjoyable. This can include challenges, quizzes, or achievement badges that
Users can earn by actively participating and achieving skincare goals.

10, Sustainabiliry Initiatives: Highlight and promote cnvimmncqiully h"ucndl.\'.pmcuccs by partnering
i sustainablc.skincarc brands or offering eco-friendly packaging options, I:d‘uczue users about the
i“lpor'lance of sust (ncare and provide resources on eco-conscious choices.
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Chapter 8
Conclusion

. conclusion, an online skin medicine
access 10 quality skin medicines and ¢
he internet. it bridges the gap betwe

hub offers numerous advantages for individuals secking convenient
\pert skincare advice. By harnessing the power of technology and
Cnusers and the skincare products they need.

" ¢ CO sive i - 3 A ) - .
rhrough the comprehensive features ang functionalities provided by the online skin medicine hub. users

can browse thdroug‘h X dl'“;"sc range of products, obtain personalized recommendations, access educational
resources, and even schedule onlipne consultations with dermatologists or skincare experts. The platform

enhances ach§s|b||lt)'. Lonvenience, and user experience, ultimately empowering individuals to make
informed decisions about their skincare routines '

Furthermore. the online skin medicine h
overcoming geographical barriers, prov
confidentiality. It also fosters a sense
feedback. and learn from one another.

ub addresses the limitations and challenges of offline selling by
iding a wider range of products, and ensuring user privacy and
of community by allowing users to share their experiences. provide

Looking towards the future. potential enhance
mobile applications can further enhance the
personalized experience for users, Sustainabil
can also contribute to a holistic and engaging

ments such as augmented reality integration, Al chatbots. and
platform's capabilities and provide a more immersive and
ity initiatives, lovalty programs, and virtual skincare events
user journey,

Overall, an online skin medicine hub holds great potential in re
and engage with skincare products and information. By ¢
to user needs. it can become an invaluable resourc

volutionizing the way individuals® access
mbracing technology and continuously adapting
¢ for achieving healthier and radiant skin.

» n?o‘..
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Chapter 9
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Chapter 10
User Manual

[Your Online Skin Medicine Huh)
ser Manual
5 and

welcome to [Your Online Skin Medicine Hub)!

f\lnt"i(’“““‘i"-‘ of our platform 1o help This user manual provides an overview of the feature

VO 1 "W L « X
+OU navigate and make the most out of your experience

| Account Creation and Login:

_To begin, visit our website [U and clic

svide the required inform l‘“ R1.J and click on the "Sign {p" or "Register” button to ereate your account
Pr“(‘)ncc ik a!mn: such as your name. email address, and password

g o ) nlog m using vour credentials on the login page.

» Browsing and Searching:
- Explore our extensive product catalog by navioati ‘ .
: i i i 2 by navigating throug ifTerent categories or using the search
bar to find specific skin medicines. sating gh the different categ g
- Refine your search results using filters s . . c
T & s such as brand, skin concern, ingredient, or product ty pe [0 narrow
down your options. ern, ingredient, or p ype

3. Product Details and Selection:
- C ll‘:’k on a product to view its detailed information, including ingredients, usage instructions.
recautions. and customer reviews. =
% Add the -d!:swed skin n’lc‘:dlcmcs to your shopping cart by clicking the "Add to Cart” button. You can
adjust quantities Or remove items as needed.

4. Shopping Cart and Checkout:
- Access your shopping cart by clicking on the cart icon at the top of the page. Review the items in your
cart. make any necessary changes, and proceed to checkout.
- During the checkout process, provide your shipping address and select a preferred payment method.
-Follow the promplts to complete the payment securely. You will receive an order confirmation via email.

5. Online Consultation:
- If you require personalized advice, you can schedule an online consultation with our licensed
dermatologists or skincare experts.

- Visit the "Consultation” or "Expert Advice" section of the website and follow the instructions to book

an appointment.
- During the consultation, discuss your skin concerns and receive expert recommendations for suitable

skin medicines and skincare routines.

b. Educational Resources: s p : : .
- Explore our educational resources section to access informative articles, blogs, videos. and guides
telated to skincare and dermatology.

-Browse through t { categorie feature to find specific topics of interest.

s or use the search
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, yiser Profile and Account Management: |
o .“’.‘"'rpmm? and account settings by accessing the "My Account” or "Profile” section. Update ‘
A Pcrso"“' n ""“:}llon. manage addresses, and view vour nrdc;' history
¢ status of vour orders. inc ' | . ; .
_Track the statt your orders, including estimated delivery dates, through the order tracking feature l
|
Customer Support: l
s VS WY I IBR: CORBERE. Gtk |
o h:“ucs ‘hi‘“‘;}\ lht |:r(\'\‘-t:nc;s‘|(" technical issues, our customer support team is here fo assist you. |
enative > provided channels, such ac 15 . 9 -
. Con tives annels, such as live chat, email. or phone. to reach our support |
rcpmscnta 1Ives.

o, Reviews and Feedback:

IS ' edback TR A— | |

- Share your fc ‘and experiences with our products and services by submitting reviews and ratings
on the respective product pages, 3 g

- We value your input and appreciate your contributions to our community.
10, Privacy and Security:

S hat we prioritize i ) - |

- Rest assugcddl L we prioritize the privacy and security of your personal information. We employ
industry-stancarc measures to protect your data and ensure secure transactions.

= is user ma TR, ) _ ' ‘
We !'u?pe ;'::; lfc . ‘:;l:il has provided a comprehensive understanding of how to use our online skin
R IRl further questions or require additional assistance, please don't hesitate (o
contact our customer support team.

Thanlf you for choosing [Your Online Skin Medicine Hub]. and we wish you a positive and satisfyving
experience on our platform! ying
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