PSD Shastn Educational Foundation's
ASMA INSTITUTE QOF MANAGEMENT
Approved by AICTE, New Delhi. Affiliated (o Savitribai Phule Pune Univessity (lnst. Code: 6164)

S ! v_@,‘.""‘:a.""‘.:ﬂ; ]
' Shastn Campus: S, No. 5. NDA Road, Shivane, Punc - 411 123
Pl (0260 25201471, 23293332, 901 1036202 Fax: (020) 2524140)
E-maul: enquiry aeasmaan. director gasmain Websile: waw a5ma i

INSTITUTE € MANAGENENT

Project Report of

Shreyas Hargude

(303), (MBA)

Dittotor
PSD Shastri Educationa: o,
ASMA Instituto of 4i;




L, S

)

¢ Pt

\. ‘,x‘.

ﬁ\ﬁfrlbai Phule ﬁung M ¥

ln partial fulfilment of the requlmmm M

INSTITUTE OF MANAGEMISNT
PLIND

3. m, BS, Mm&wmkschrdu,

TR T i

NDA road,Shivene, m; mmsmn- Apgus.




A Summer Internship Project Report
On
“A Study on Search Engine Optimization and Web Dey eloping™
AT
Brand Essence, Pune.
By
SHREYASH HARGUDE
MBA (Marketing)
Batch (2021-23)
Under the guidance of
Prof. Om Sharma
Submitted to
Savitribai Phule Pune University
In partial fulfilment of the requirement for the award of

Master of Business Administration Pune

INSTITUTE OF MEANAGE NN
PUINI

S. no. 85, Shastri Campus, Prestige Public School Rd.,

NDA road, Shivane, Pune, Maharashtra- 411023.

Director
PSD Shastri Educational Foundation's
ASIA Inatituis tement

.y




ACKNOWLEDGEMENT

s intemship opportunity | had with Brand Essence Market Rescarch, was 4 areatl change
for leamimg and professional development. 1 would Tike to express my sincere gratitude the
orgamzation tor extending such an exciting opportunity of working under the Technologs
department of Brand Essence Market Research, 1 am also grateful for having a chance to n-

teract with so many wonderful people and professionals who led me though this internship

period

I's been a great experience working under the mentorship of Mr. Digvijay Chakravarty
(Research Manager, Brand Essence Market Research) whose constant guidance. monitoring,
and encouragement despite his busy schedules, has had a huge impact on my overall learning

and experience of the company.

I would also like to thank my college mentor, Prof. Om Sharma (ASMA Institute of Man-

agement Pune, and R1IM) for her support and guidance during my internship.

o |

i tsnal Foundation’s
PSD Shastri cGud a2
v insiity

~ \

jeat




DECLARATION

1 hereby declare that the project report entitled "A STUDY OF CONTENT DRIVEN DIGI-
TAL MARKETING IN RESPECT TO SEO & SMO" carried out at "BRAND ESSENCE
PVT. LTD." submitted by me 1o "SAVITRIBA] PHULE PUNE UNIVERSITY" in partal
fultilment of the requirement for the award of "MASTERS OF BUSINESS ADMINISTRA-
TION" is a record of bonafide project work carried out by me. | further declare that the work

reported in this project has not been submitted and will not be submitted. cither in part or in

full. for the award of any other degree or diploma in this institute or any other institute or
university.,

ASNAA JVr' \
ﬁ)LV\ whe A, jf.m//

—

Place: Pune

Date: | B/ € 7)/"2.1-' 2%

Sl{reyash Hargude ¢

MBA 2021-2023

Foundation's

jananement




PSYY Shaare ) o 1w b - i
ASMA INSTITUTE OF MANAGEMENT
Approved by AICTE NowDolu&Aﬂunodlo\mmolPummm Code  6164)

Shastri Campus = S N, B85 NDA Road. Shwvane Pune 411 623
Ph (020) 25291471 F ax (020) 25291461

E-mail engquiry@asmi . director@asma in Website  www asma ir

TNTIITE OF MANACE Ml N T

CERTIFICATE

This IS to certify that the Project Report entitled |
’ f'\ '\'}ud\u r‘lT Gt eln €w.q,<:1,\9 (¥ zatles el Loy
lnl 0,0 [ngn? ;} e fammy £\ ence . é?““‘, %
Prepared by Mr./tM's. e L_\a{)\/\ 4 A B
Student of Second Year MastLr of Business A?ministration (MLB.A.) Semester-i11, | |

Academic Year 2021-2023. at ASMA Institute of Management, Pune -411023

To the best of our knowledge, this is an original Study done by the said student and |

|

important resources used by the student have been duly acknowledged in this report '

The report is submitted in partial fulfilment of Masters of Business Administration |

(M.B.A) syllabus as per the rules and prescribed guidelines of Savitribar Phule Pune |

University, Pune. ;

; 0
(@ | fe? ﬂdf s
} i a7 N\ | RS

f / \
S o ; \ 2
Project Guide ((: o JE | External Examiner

o Foundation's




5“ Brandessence Market Research & Consulting Private Limited

Viman Nagar. 3rd Floor Sr No 208/1A Office No
306. Finswell Baja) Finserv. Viman Nagar Pune

Internship Certificate
TO WHOM IT MAY CONERN

This 1s to certify that Shreyash Hargude has completed the internship at Brandessence Market Research & Consulting Private
umeed from 01/06/2022 to 30/07/2022 under the guidance of Digvijay Charkborty

Dunng the penod of her internship program with us. he had been ex

posed to different processes and was found diligent
hardwerking and inquisitive. We take this opportunity to thank him

for enthusiastically performing the task
We wish him a great life and career ahead

Sincerely

Sakshi Lachhiramka

Human Resources Manager

“ ;(u‘."‘-‘“*
=4
lN‘
l{/ \t
\ /5
3\ /3
oy A\

G DT

2l Foundation's

HManagement




EXECUTIVE SUMMARY

1he study conducted at Brand Fssence P

une aimed to explore the relanonship between Search B
Optmisation (SEO) and web dey clopme

nt, with the ﬂh|c(||\(- ol ldL‘ﬂllli\'lllﬂ hest practices o amprove

website pet formance and scarch cnginge f«’lllklng\‘ I'he research involved a lhm‘nll:h imalyvsrs of existing

hiterature, case studies, and surveys conducted among web dey clopers and SEO professionals

The findings of the study reveal that SEO and web development are closely interlinked. with website
structure, coding, and content being key factors that impact scarch engine rankings The study high-
hights the importance of optimizing website structure and coding 1o ensure faster load times, improved
user experience, and increased visibility on search engine results pages (SERPs)

Additionally, the study emphasizes the significance of creating high-quality, relevant, and optimized
content that aligns with user search intent. The research suggests that incorporating relevant keywords,
optimizing meta tags, and creating engaging multimedia content can signmficantly improve website vis-
ibility and scarch engine rankings.

Based on the research, the study provides a set of recommendations for web developers and SEO pro-
fessionals, including best practices for website structure and coding, content creation, and Keyword
rescarch. The recommendations aim to assist businésses in improving their website performance, in-
creasing user engagement, and driving organic traffic through effective SEO practices

Overall, the study provides valuable insights into the relationship between SEO and web development,
offering a comprehensive guide to improving website performance and search engine rankings.
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I INTRODUCTION:

Brand essence provides digital marketing and weh |

evelopment services Recently the
started a new brand named

Brand essence hosts

which deals m domam registration and w ch hosting services The company 15 m Bavdhan,
Pune

It provides services throughout India
Project title & Duration:

This project utled.

A Study of in respect to SEO & SMO is based on the work assigned to me to conduct
digital marketing 10 increase the traftic and engagement rate on magicworkshost com website

during my internship penod from 20th May 2019 to 14th August 2019
DETAILS:

The reason to choose this company and the topic for my internship were that | wanted to
explore the area of Digital Marketing and wanted 10 know and leam the various aspects of 1t
During the course of internship, I attended the training session conducted by our mentor o
know about this industry, the company and the product we would be dealing with. After un-
derstanding all that we did tele-calling to the leads to convert them into customers. After we
understood the current the scenario and customer's view towards the product, 1 started to work
on Content writing. I used to write blogs on various topics related to the product offered by
Brand essence. After the completion of blogs in all respect we used to conduct the SEO for
the same blog and used to publish it on the website. The last and final step was to circulate the
blog link on various soctal media platforms to increase the website traffic of magicwork-
shost.com and also engage the visitors, | used to generate weekly SEO and SMO Repornt cach
Friday to rack down the performance of the website and take corrective measures wherever

necessary.

zenpdation's
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1.1 OUTPUT:
I learned the following points during the intership period

1. How todeal wj ies of
al with the queries of various customers with different attitudes and thinking

arch and choose the appropriate one

2. How to conduct keyword rese
3. Different Social media platforms, the

ir audiences and their use in digital marketing

o

Choosing the right topic for blog writing after conducting rescarch and how to writc a
blog.

Using various analytical tools to keep track of your performance and also to know the
ways to improve it.

mndation's
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12 OBJECTIVE:
PRIMARY OBJF( TIVE:

The primary objective of this FEPOTt s to understand

marketing

SECONDARY OBJECTIVES:

Some of the more specific objectives of the internsh
tried best to fulfil these

Lad.

objectives during my intern

. To get theoretical & practical knowledge of

o

To understand the corporate
3. Acquire knowledge
To find out how SEO is helping to increase

4. To evaluate the purpose, methods. clements

the roles. impheation. and impacts ot digital

tp and the report are listed as follows [ have

ship period at Brand Essence Pyt

SEO.

working culture and practices.

and learning by participating actively in a corporate environment. 4.

business profits and brand s equity

- and effectiveness of Digital Marketing

1




= SCOPE OF THE REPORTY:

3

eis © ‘\>~-\’\“\ ) g T oy 1 <
The specthic scope of the report is 1o understand the different concepts of digital marketing.

but while implementing 11 might difyey from situation to situation
1. This study helps me to get the reality cheek of a market where an actual comparison between
the classroom know ledge and the real Sttuation can be done. By just learning theory and facing
actual s1tuations its concepts and practices might vary.

2 This study helps o understand and know how to deal with different kinds of customers and

how to make impressive online campaigns.

3 This study will help to get detailed knowledge about SEO (search engine optimization): Both
on page & off page SEO.

4. We will learn more about Keyword research, keyword planner, metadata.

5. This report will also try to illustrate how different social media are used to conduct digital
marketing.

6. At last, we can understand how the reports and performance checks are conducted using an-

alytical tools for digital marketing.
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2 OUTLINE OF TASK UNDERTAKEN

During the internship the follow ing

task were asstgned to me

| L used to research a 1OPIC 10 write a blog. Gienerally., writing blogs used to take less
tme whereas to choose right topic and conduct research for same was time consuming. After
rescarch 1 used to create a blog with images that could grab the attention of the readers
2 After completing the blog. we used to conduct keyword research for it. For the key-
word rescarch | used the
trending keywords related to my blog. Then used to shortlist the suitable one. Final step was

to choose the appropriate and right keyword for the blog after analysing all the details col-

lected.

3 Selecting right primary and secondary keyword for the blog. Checking that all the

SEO parameters 1s good before publishing the blog. For SEO parameters to be green we
needed to make lot of changes in our blogs so that we can meet the criteria of all the parame-
ters.

4. Posting the blog in the web page of the company on various social media with nght
content and hashtag used. Hashtags are the need of the hour in today’s time. So, using right
hashtags for your blog is extremely important, Content and hashtags were written keeping the
targeted readers in mind.

B Posting the blog on different social media groups related to the services offered by
our company. But before posting in other groups we should be careful about following the
rules of that group. Also, whether we are posting right blog in right group or not.

6. I used to generate weekly SEO and SMO report to keep track on the visitors of the

website and check the performance of the blog using various analytical tools.

PSD Shastyi Educational Foundation's % A
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3 LITERATU RE REVIEW

Shikha Goel et al. “Search Engine Fraly

Ation Based on Page Fevel Kevwnrds™ (2012).

" .
: Paper mghlights the ,
this Paj ghlights the approach of Search Engine evaluation which 1s hased on page level

h 27
ceywords. Page level kevwords 7
kk. & Vwords are the kt‘.\\\nr(l\ tound in individual pages of w chsite. A\

[Lor creates a query a Se 3 5% O )
user ¢ @ query and Search Engine designer design the database for this query and later

=3 - '\5 . ’ oY o ¢
the queries are run by the users to calculate the page level Keywords and the results are cal

X TG ywds A < 7 AN = -
culated. Keywords are grouping of words that user use to find products on Scarch Engine

Page level keywords include Title, header, and first word of title page, anchor text, page H

tag. Meta description. image file name. ALT tags. and Page's URL string

Zhou Hui, et al. “Study on Website Search Engine Optimization™ (2012), this research

paper highlights the Search Engine work principal. This research paper highlights the tollow-
ing contents ol Search Engine optimization, Principal of Search Engine. Factors aftecting
search ranking, Method of website Search Engine optimization. Search Engine optimization
points out the web page coding, web page content, web constitution. which describe how

Search Engine work on web pages ranking strategies.
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e Marketing -

T

Digital marketing 1s the promotion of products or brands via one or more torms of electronic
media such as search engines, websites. social media, email, and mobile apps According to
Wikipedia. Digital Marketing is an umbrella term for the targeted, measurable, and interactive
marketing of products or services using digital technologies to reach and convert leads nto
customers and retain them. The key objective s to promote brands, build preference and in-
crease sales through various digital marketing techniques. It is embodied by an extensive
selection of service, product, and brand marketing tactics, which mainly use the Intermet as a

core promotional medium. in addition to mobile and traditional TV and radio.

Digital marketing is the use of technologies to help marketing activities to improve customer

knowledge by matching their needs. In the developed world, companies have realized the

2C

importance of digital marketing. For businesses to be successtul they will have 1o merg
online with traditional methods for meeting the needs of customers more precisely. The in-

wroduction of new technologies has to create new business opportunities for marketers to man-

age their websites and achieve their business objectives. Online advertising 1s a powertul

marketing vehicle for building brands and increasing traffic for companies to achieve success

Expectations in terms of producing results and measuring success for advertisement money

spent, digital marketing is more cost-cHicient for measuring ROI in an advertisement

Today, monotonous advertising and marketing techniques have given way to digital market

ing. Also, it is so powerful that it can help revive the ecconomy and can ¢reate tremendous

opportunities for governments (o function more efficiently. More importantly, growth in dig

ital marketing hag been dug o the rapid advances in technologies and changing market dy-

namics,

T et
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ywodigital markeung to debives the re '
[ordig L the result o businesses. digital content such as aceessibility

avreation, and speed are defined A _
narie P hined as the key characteristics of marketing Other tried and

wied ool tor achieving success thr
e g success through digital marketing s the use of word-ot-mouth

WOM on social media and tor making the site popular. Besides, WOM is linked with creating

’ mbers. s
new members and increasing taffic on the website which in retum increases visibihity in

terms of marketing.

Blogs as a tool for digital marketing have successtully created an impact on increasing sales
revenue, especially for products where customers can read reviews and write comments about
personal expeniences. For busimesses, online reviews have worked well as part of thew overall
strategic marketing strategy . Onhine services tools are more influencing than traditonal methods
of communication. As part of the study, 11 1s proven that users experience an Increase i selt-
esteem and enjoyment when they adapt to soctal media which nself 1s a motivating sign tor
businesses and marketing professionals. Web experiences affect the mental process of consum-

ers and enhance their buying decision online.




The Internet 1s the most powerful tool for busimesses, Marketing managers who fail to utihize the

jmportance of the Intemnet in their business marketing strategy will be at a disadvantage because

the Internet is changing the brand, pricing, distribution and promotion strategy.
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SEARCH ENGINE Op INIZATION WHATT IS SEO?
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Search Engine Optimisation (SEO) is the practice of increasing the number and quality of visitors

to a website by improving rankings in the algorithmic search engine results

The algorithmic (‘natural’, “organic’, or “free’) search results are those that appear directly be-

Jow the top pay-per-click adverts in Google, as highlighted below

In other words. Search engine optimization (SEO) is the process of increasing the quality and
quantity of website traffic by mcreasing the visibility of a website or a web page to users of a

web scarch engine.

Research shows that websites on the first page of Google receive almost 95% of clicks, and
studies show that results that appear higher up the page receive an increased chick through rate

(CTR), and more traffic.

There are also various other listings that can appear in the Google search results, such as map
listings, videos, the knowledge graph and more. SEO can include improving visibility in these

result sets as well.

PSD Shastri ?;":s
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Google (01 #0S

how! A1 the coment they can find oty litemet. The crawlees Wi all thcs

e o bulld an index

the searehn ¢ That mdex 1s then fed through an algont

0

1o match all that data with your query

gpecificatly Google scans its index of “hundreds of billions™ of to find a set of resufts that ® i

hest ANSWET your scarch

-y 3] v -~ .
Google uses over 200 signals m scoring their search results and SEOQ encompasses techmeal
and creative activities o influence and improve some of those known signals. It's otten u setul
10 not focus oo much on individual ranking signals and look at the wider goal ol Google, 10

provide the hest answers for its users

SEQ). therefore, mvolves making sure a website is accessible, techmeally sound. uses words
that people type into the search engines, and provides excellent user experience, w ith usetul

and high quality, expert content that helps answers the user’s query.
KEYWORD RESEARCH & KEYWORD PLANNER
Keyword Research — Analysing the types of words and frequency used by prospective cus-

omers to find brands services or products. Understanding thew imtent and user's expectations

from their scarch

Kéyword
\Respearch

Inlayman language, K eyword research is the process of ientitying Keywords, which get a good

amount of search volume/month, For example, Keyword: "Keyword Spy”, “Website
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The Keyword Planner 1s a part of the Google AdWords advertising plattorm. It allows users o

research and analyse hsts of keywords for use in pay-per-click campaigns

The keyword planner 1s designed as a paid search ool but its data is nonetheless extremely

usetul for SEOs.

Google Keyword tool 1s an official product from Google, which gives us a traffic estimation
of our target Keywords and also helps in finding more relevant and related Keywords for vour

niche. Few Important things to know
You need to have a Google AdWords account 1o use the Google Kevword

Planner tool. It's free. and you don't necd 1o spend any money o use this ol You can stply

create an AdWords ool and start using it

You can also search for existing Google AdWords coupons 1o create one free account for your-

self, and stan using the Keyword Planner ool

This ool is created to target AdWords advertisers, but it stll gives a great deal of mformation

when it comes 10 finding the right keyword for your blog and arucles.

P - s .
Using the Google lanner. you can rescarch
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1.1 STEPS TO CONDUCTY KEYWORD RESEARCH

n Keyword Planner i ] *

e

3 Find new keywords c«mmwlmum

eywned idens ThaT Con Nl pou reatt, paogle .
Gl ey L ny P *F Search witume a0d Uiter W lane b ety e
sdeceniat i yOur YOduCT OF Sevvee
- Lot Youx Meywortls, 48 mos 23 lorecadts far how hey
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Step 1: Log n to your Google AdWords account and £o to keyword planner.

Find new keywords

Step 3: You will g




¥ g

ool

g et

N\‘w-‘«f”""""
oy I

07y T

Kaywort wos

e droi) AL 08
el ] =
W Aty T

Kayvom Y O

search 0pbe

BEWON 1S et

Mg Koo s
M gt Wy vevrce.
Sayt Sec 1>

Do wed S twan e bes 00 iy s

frgre St
W OGN MRt

ey Lot m
0 ranrg WAy Wyeot sy ahe

Desreowe Gaoge 5o
Poge ahtes trdart oge vapny

Frwe 5o w
Fow w0 ihaiw b WA Pew 300 b

o0 Tocm
6 i oo W0 0N A e 3

o e
g et taie 56 1000 sPaws wg

1 Mot

135 Low

1A% Wdear

B o

LRI

W et

n

o

S

my

LAl

Step 4: You can filter as per vour need. Get the final keyword research with the filtered data
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/ META DATA OR vy

PA TAGS
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d Page © content th meta tags don't appedr on

o1t but only 10 the page
the PRLe isel © PAge < source code Meta tags are essentially little content
jescrIpler that help el search LYIEMes what 4 weh e s abouy
S0 . Al Ll
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A make it easier for search o
yort. they makeat easier for search CNEINes o determine what your content s about and thus
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Why do meta tags matter?

As previously mentioned, meta tags offer more details about your site to search engines and
website visitors who encounter your site in the SERP. They can be optimized to highlight the

most important elements of your content and make your website stand out n search results

Search engines increasingly value good user experience. and that includes making sure that vour
site satisfies a user’s query as best as it possibly can. Meta tags help with this by making sure
that the information searchers need o know about your site is displayed uptront in a concise and

useful fashion.

Some twpes of meta tag relate 1o page structure and will ensure that your site 1s casy to navi-
8¢, while others tell search engines which parts of your page are important and which o

overlook, Meta tags to improve the optimization of your site:
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2 Meta description

The meta description 1s of equal importance to the title tag. If the title tag 1s the utle that
appears at the 1op of a scarch result, the meta description is the snippet that displays under-

neath.

The meta description should provide an accurate description of the content of your page It

is usually the element that determines whether users will chick on your page, which makes 1t
important to spend time on its optimization. Previously, the optimum length for meta descnp-

tions was 150-165 characters.

3 Alt text

Image optimization has become a very important element of modern SEO, as it ofters an addi-

tional opportunity to rank in the scarch results, this time with your visual content.

Your images should be accessible o both search engines and people. Alt text can ensure both
of these things: it provides a text alternative to images which will be displayed if the image
doesn’t load, or wil be read out by a screen reader; it also tells search engines what that image

S meany 1 represent.
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SOCIAL MEDIA OPTIMIZATION
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Soctal media optimization includes using RSS feeds, social news and bookmarking sites, as

well as social media sites and video and blogging sites. SMO 1s similar to SEO (search engine

opumization) i that the goal 1s to drive traffic to your Web site

()b\mu\l_\', SMO has to do with social networks and their growing importance to business

This aspect of optimization deals with enhancing your company's presence and online rep-

Uation through interactive communities—not just Facebook and Twitter, but also blogs. fo

Ums, and anywhere your business is mentioned or linked to socially

\\mkmg with SMO can help you strengthen your brand and boost visibility, as well as gen
enate leads and Increase sales. Optimizing your social media builds both familiarity with and
tust for your business, because consumers will see you not only mentioned, but recom-
Mended by others, -




| SOME POPULAR SOC 1AL MEDIA
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(MAUS stands for Monthly Active Users, and MUVs stands for Monthly Unique

Visttors. )

niibcicis e biggest social media site around, with more than two billion people using 1t
every month. That's almost a third of the world’s population! There are more than 65 million
businesses using Facebook Pages and more than six million advertisers actively promoting
their business on Facebook, which makes 1t a pretty safe bet if you want 1o have a presence
“nsocial media

It's Casy 10 get started on Facebook because almost all content format works great on Face-
book lext, images, videos, live videos, and Stories. But the Facebook algorithm priorntzes

e p o . - » a Y o
ontent that sparks conversations and meaningful interactions between people, especially
those from family 4
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: Always remember to optimize your content for mobile as 94 percent of Facehook s users

access Facebook via the mobile app
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yOUTUBE = 1.9 BILLION MAUS

Youlube

ouTube 1s @ ideo-sharing platform where users watch a billion hour of videos every day. To

get garted. you can create a YouTube channel for vour brand where you can upload v ideos tor

vour subscribers 10 VIew, hike. comment. and share.

Resides bemng the second biggest social meda site, YouTube (owned by Google)

i also often known as the second largest search engine after Google.

Finally. you can also advertise on YouTube to increase your reach on the platfor
y. \ the plattorm
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WHATSAPP - LS BILLION MALS

WhatsApp is a messaging app used by people in over 180 countries. Imitally. WhatsApp was
only used by people to communicate with their family and frnends Gradually, people started
communicating with businesses via WhatsApp

WhatsApp has been building out its business platform to allow businesses to have a proper

business profile, to provide customer support, and to share updates with customers about then

purchases. For small businesses, it has built the WhatsApp Business app while for medium and

large businesses, there’s the WhatsApp Business APL
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4 INSTAGRAM = 1 BILLION MAUS

Instagram 1s a photo and video sharing social media app. [tallows you to share a W ide range of

content such as photos, videos, Stories, and live videos. It has also recently launched IGTV for

longer-form videos.

Many of Its users use it to post information about travel, fashion. food, art and similar subjects
The platform is also distinguished by its unique filters together with video and photo editing

features

As a brand. you can have an Instagram business profile, which will provide you w ith nch ana-
Iytics of your profile and posts and the ability to schedule Instagram posts using third-party
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Twaitter different from most other social medra sites 18 that 1t has a strong emphasis on Realtime

[witter 1 @ social media site for news, entertainment, sports, politics, and more What makes

imformation — things that are happenimg right now

Another umque charactenstic of Twatter is that it only allows 280 characters i a tweet | [ 40 for

lapanese, Korean, and Chinesel. unlike most social media sites that have a much higher limit

Twitter 1s also often used as a customer service channel According to advertisers on Fwatter,

more than 80 percent of social customer service requests happen on Twatter And Salestorce

calls Twitter “the New 1-800 Number for Customer Service”
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Linkedln 1s now more than just a resume and job search site. It has evoly

social media site where industry experts share content, network with one

ed into a professional
another, and build their
a place for businesses 10 establish the
and authonty n their industry and attract t

personal brand. It has also become ir thought leadership
alent to thewr company

LinkedIn also offers adverusimg opportunities, such

as boosting your content, sending person-
alized ads 1o LinkedIn inboxes,

and displaying ads by the side of the site
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4 DATA ANALYSIS

Engagement o-f»Dlgnal
Marketing .

1) What Kinds of digital
marketing do  you
engage in for your own

business?
# Emall Marketing ™ PPC
M Content Marketing o SMM

®SEO

® Online Marketing

ey point

I'he top tow drantal markcting activaties that marketing consultants engage 1 e content mul

keting, social media, SEO and ematl

Analysis
There 1s a cleat preference for marketing activities that don’t require much expenditure and that
focus on attracting interest through hagh-value content, mstead of advernsing

ASMA institul : e : N
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7) What pereentage of the overall marketing

activity for

your busi-
ness is digital?

% Of Digital marketing
activity

= 81-100%

Analysis

‘ ’ ‘ ' | > ere  still
While the dominance of digital marketing s no SUrprise.  We were
hocked by one finding: 13% of marketing consultants say that 80% of their marketing sull
shocked g L
: Nine Y ' . . .i
i (fline. Of course. a lot of marketing sull happens oftline. but we would have expected
appens o S¢.

marketing consultants to be exploiting every avatlable opportumty
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How limiting does vou feel these factors are on the success of your digital market-
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{Resources - knowledge accurate
measurement
Analysis

Lack of time/resources and lack of budget are the two primary factors limiting suceess in digital

marketing.
i
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4) How often do vou seek advice / information about digital marketing

lowing media sources?!

Social News  Books&  Email
networks  websites  newspapers, newsletters

Analysis

Social networks, news websites and blogs are the top daily media for ma keting consultants with
email newsletters the top w eckly media Trade organisations, forums and hard-copy media are

the least used sources of mformation
Limitations:

Lack of'in- depth knowledge regarding the real-world corporate actuvities was one of the biggest
hmitations. Yet my organizational supervisors have been kind enough to walk me through all

the process and familiarize me with the organization and its culture

Based on this study, it can further be argued that knowing which social media sites a company’s

larget market utilizes 1s another key factor in guaranteemng that onhine marketing will be suc-
cessful. The effectiveness of Internet marketing with respect to different business can be ana
lysed. The study can further be extended to compare the internet marketing techmques with
specific to various businesses.

Confidentiality of Sensitive Information: Due to many of the information regarding the organi-

Zational structure and the product itself were confidential and sensitive, there might be some




S Learnings And Findings

) t . - \ "1 ¢ Woere
In the Survey that was done through the medium of a questionnaire. a number of findings were
to be made
They are as follows
. Age-Wise a large number of internet users are
young adults, so companies should Keep this in nund while doing demographic segmentation

while planming for their marketing

campaigns online

. A large number of respondents said that they get various information about
different
products and senvices from various online platforms thus stating the fact that the increase in

digitalization has led organizations to promote their brands online

. A number of Users who search the Internet for various products and services said that
itwas the information or content that mattered the most to them, thus emphasizing on the
importance of SEO in the field of Digital Marketing.

° A large number of internet users also emphasized on the importance of Google
reviews and ratings for buying a certain product or taking a certain service. This puts forward
the importance of off-page SEO in getting more reviews and ratings for a particular website or
webpage.

B It was also found that a number of SEO tools like content writing, off-page SEO, organic
promotional campaigns on various social media platforms have an important role to play in the

field of Digital Marketing,
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6 CONCLUSION

By completng this report. 1 have learmed a lot that will help ennich my know ledge and exper

ence. Betore starting my mternship, 1 was very anxious and nervous about the new department
10 work with and how | was gomg o it into it But | was glad to be able to join a team that has
meramed posinvity and tendliness: Overall expenence that I have got from this internship

Program would be an unforgettable experience and this would he working as a direction to my
future career

In this study, we &lckm\\\'lulgcd that businesses can really benefit from Digital marketing such

as search engine Optimization (SEQ), social media optimization (SMO} and content marketing

Itis demonstrated that we all are connected through W]uusApp and Facebook and the mncreasing

use of social mediq IS Creating new opportumities for digital marketers to attract the customers
through digital platform

In today’s modern age of technology and nnovation, people are almost alw ays occupied with

something or the other o do No longer do people only sit in front of the television after 4 day

of hard work. A people are always on the move, smartphones have now become the media to

witness all the day’s happening activities as content include podeasts, news and You Tube views
clc

Also. we saw how digital marketing is cost ¢ffective and having a grear commercial impact on
the business. Indeed, small companies are now able to reach targeted markets at 4 mimmized
cost and are able 10 compete with bigger companies, on an equal tooting
Thus, Digital marketing have huge scope in this era both tor an ndividual as well as tor com-

panics,
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8 ANNEXURE

QUESTIONN AIRE - TI

Company Name

i Company sector

Real Estate

FMCG

¢ Clothing & Textiles

*  Scenvices

* Others -
2 Are you using Digital Marketing:
* Yes'No
3 Who are your customers: —
4 What is the geographic target coverage of your market:
*  Local
* Regional
* National
* International
5 Current marketing channels — W ays you have gotten customers in the past?

* Search Engine & Websites

* social media & Video Sharing
*  Emails & SMS

¢ Blogs, Chats & Newsletters

* Advertisement

ndation's
jement
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Most active social media handle of vour company:

42
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7 How many people work m vour agency 'consultancy’

. 1-§
. O-10
. 11-20
° 21 & more
. " g . . g ; : e’y
8 What kinds ot dignal marketing do vou engage in vour own business’

. Search Engine Optimization (SEO) o Email Marketing o Pay Per
Chick Advertising (PPC) o Online Advertising (excluding PPC) o Content
Marketing of Social Media Marketing

9 What percentage of the overall marketing activity for your business 1s digital?

. 0-20%

. 21-40°

° 41-60%,

° 61-80%

. 81-100%

10, Overall, do you consider cach of these activities better for driving awareness, for lead

generation or for both equally?

B SEO:  Awareness Lead generation Both equally o Email market-
ing: Awareness Lead generation Both equally

. Pay Per Click advertising: Awareness Lead generation,

Both equally o Online advertising: Awareness Lead generation Both
equally o Content marketing: Awareness Lead generation  Both

equally o social media marketing: Awareness Lead generation Both

equally.
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